Group  orders 
welcome! 


Order 
Fast! 


cau  I.800-S43-48I0 


D(tii@p^»ernickel,  Pres. 
1600  Pei;^sylvania  Ave. 
PecJtville,  PA  18452 


ATTENTION: 

Sports  Fans,  Hikers, 
Dog  Walkers, 
Construction  Men, 
All  Outdoor  Enthusiasts  — 
HURRY  IF  INTERESTED! 
We  put  our  best  foot  forward  in  this  top  value,  top  quality 
lightly  lined  jacket.  Nylon  shell  and  warm,  cozy  cotton  flanne 
lining  stop  wind  and  rain.  2  big  slash  pockets  plus  inside  ches 
pocket  hold  plenty  of  cargo.  Knit  cuffs  and  bottom  for  snug 
windproof  fit.  Easy  zipper  front,  &  full-cut  roomy  construction. 
It's  the  genuine  article  &  our  most  popular  jacket  ever!  Still  a 
an  incredible  low  $14.95!  Don't  miss  out  —  Order  today 


Jacket  14 


gg*     2  for  28.75 


-  3  for  42,50 

each      4  for  56.25 
5  for  69.95 


Haband  1600  Pennsylvania  Avenue,  Peckville,  Pennsylvania  18452 
Send  jackets.  I  enclose  $  purchase  price  plus  $3.75 

toward  postage.  GA  residents 
add  sales  tax 


Sizes:  S(34-36) 
IVI(38-40)  L(42-44)  XL(46-48) 
*Big  Men  (just  $2  more  each): 
2XL(50-52)  3XL(54-56) 
4XL(58-60)  5XL(62-64) 


3)  7EA-3K4 

WHAT 
SIZE? 

HOW 
MANY? 

01 

Black 

10 

Royal 

06 

Grey 

25 

Red 

□  Check  Enclosed 
Card  #  


□  Visa     □  MasterCard 


□  Discover/NOVUS* 
_Exp.:  /  


Order  on  line  at  www.haband.com 


>  □  IVlr.  □  Mrs.  □  Ms. 

I  Address  

,  City  &  State . 


.  Apt.  # 


Zip. 


100%  Satisfaction  Guaranteed  or  Full  Refund  of  Purchase  Price  at  Any  Time! 
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ARTICLES 


MAKING  THE  CONNECTION  By  Ron  Hymk 

Legionnaires  rediscover  active-duty  military  by  going  eyebali  to  eyebail  with  tlie  troops. 

AFTER  THE  STORM  By  Rowan  Scarborough 

A  decade  after  tiie  Gulf  War,  tfie  world  still  looks  up  to  U.S.  military  power 

POLITICIANS  VS.  HOLLYWOOD  HEAVYWEIGHTS  By  Michael  Medved 

Gap  widens  between  public  morality  and  ego-driven  entertainment  moguls. 


If 


EMBAHLEO  BOY  SCOUTS  MOVING  AHEAD  interview 

Chief  Boy  Scout  Roy  L  Williams  discusses  one  of  America's  most  honored  institutions. 

PROSTATE  CANCER  WAR  WINNABLE  By  Phyllis  Zauner 

Medical  researchers  making  headway  on  disease  that  strikes  one  in  six  men. 


LEGIONNAIRES  TO  REMEMBER  THE  ALAMO'  By  James  v.  Carroll 

Historic  San  Antonio  delivers  a  great  mix  of  flavors  and  fun  for  the  200 1  Convention. 
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BIG  ISSUES  Should  the  death  penalty  be  abolished? 

VE1V0ICE 

!  ON  DUTY                  "ii  COMRADES 

COMMANDER'S  MESSAGE  1 

1  VETERANS  UPDATE         i  PARTING  SHOTS 

WASHINGTON  WATCH  1 

1  LEGION  NEWS  11 

COUER  Staff  Sgt.  Juan  Pena  practices  a  drop  kick  on  Sgt.  1st  Class  Max  Rasberry  as  Staff  Sgt. 
Stephen  Holbrook  observes  during  an  Army  Ranger  hand-to-hand  combat  demonstration  at  Fort 
Benning,  Ga.  A  contingent  of  Legionnaires  visited  the  Army  post  as  part  of  The  American 
Legion's  Reconnect  Program.  Photo  by  Tom  Strattman 

The  American  Legion  Magazine,  a  leader  among  national  general-Interest  publications,  is  publistied 
monttily  by  Ttie  American  Legion  for  its  2.55  million  readers.  Ttiese  wartime  veterans,  working  thiroughi 
nearly  15,000  community-level  Posts,  dedicate  ttiemseives  to  God  and  Country  and  traditional  Ameri- 
can values;  strong  national  security;  adequate  and  compassionate  care  for  veterans,  ttieir  widows  and 
orphians;  community  service;  and  the  wtiolesome  development  of  our  nation's  youttis. 
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NEW!  CORDLESS 


ELECTRIC  MOWER! 

The  DR^  WHISPER  LITE^  is  the  CLEAN. 
QUIET.  EASY  WAY  to  mow  your  lawn! 

•  STARTS  INSTANTLY, 
with  the  push  of  a  button! 

•  SO  QUIET  it  won't 
disturb  neighbors! 

•  LIFT-OUT  BATTERY 
costs  pennies  to  recharge. 

•  HALF  THE  WEIGHT 
OF  GAS  MOWERS. 
Easy  for  anyone 
to  operate! 

•  PERFECT  FOR 
SMALL  LAWNS, 
camps,  second 

mower  on^^^WB(H«|^B 

larger  lawns!  ^  \{&00) 

Why  MESS  any  longer 
with  a  hard-to-start  and 
run  gas-powered  mower? 


Please  mail  this  coupon  TODAY  for  FREE 
DETAILS  of  the  DR'  WHISPER  LITE'  CORD- 
LESS Electric  Mower,  including  prices,  specifi- 
cations and  Factory-Direct  Savings  now  in  effect. 

Name  


Address 


City. 


State 


ZIP 


rCOUNTRY  HOME  PRODUCTS*,  Dept.38216X 
Meigs  Road.  P.O.  Box  25,  Vergennes,  VT  05491 
www.whisperlile.com 


The  Bose" Acoustic  Wave"  music  system  gives  you  sharp,  clear  stereo  sound.  Yet  the 
one-piece  unit,  which  is  available  in  platinum  white  or  graphite  gray,  is  unobtrusive, 
simple  to  use,  and  small  enough  to  fit  almost  anywhere.  The  system  includes  our 
patented  acoustic  waveguide  technology,  an  AM/FM  tuner,  built-in  speakers,  a 
compact  disc  player,  and  a  handy  remote  control.  It's  available  directly  from  Bose,  the 
most  respected  name  in  sound.  So  call  or  return  this  coupon  for  your  free  information 
kit.  See  why  the  Chicago  Trihtine  calls  the  system  "...the  least  intimidating  quality 
sound  system  ever  developed."  And  surround  yourself  with  music,  not  equipment. 

Call  today.  1-800-898-2673,  ext.  G5006. 

For  information  on  all  our  products:  www.bose.com/g5006 


Evening  Tclcphoi 


Cty 


,  Dept.  CDD-Omnii,  The  Mountain.  Fr.iminBli.ini,  .\IA  01701-9168.         Better  SOUnti  thfOUgh  rBSBarCh  • 


mmm  The  American 

Lea 


For  Cod  and  Country 


700  N.  Pennsylvania  St. 

P.O.  Box  1055 
Indianapolis,  IN  46206 
317-630-1200 


 National  Commander  Ray  G.  Smith  

Publisher/Editor-in-Chief  Dick  McNally 
 Editor  John  Raugliter  

Editorial 
Managing  Editor  Ron  Hyink 

Contributing  Editor  Steve  BrookS 
Associate  Editor  Jeff  Stoffer 

Assistant  Editor  James  V.  Carroll 
Assistant  Editor  Matt  Grills 

Assistant  Editor  EliSSa  KaupiSCh 

Editorial  Administrator  Patricia  Marschand 

General  Administrator  Robyn  Black 
 General  Administrator  Robin  Bowman 

Graphics/Production 
Graphics/Production  Manager  Jon  Reynolds 
Art  Editor  Holly  K.  Soria 
 Designer  Douglas  Rollison  

Advertising 
Advertising  Manager  Diane  Andreiti 
Advertising  Assistant  Laura  Baker 
 Advertising  Assistant  Sara  Palmer  

The  American  Legion  Magazine 
P.O.  Box  7068 
Indianapolis,  IN  46207 

Publisher's  Representatives 
Fox  Associates,  Inc. 

Chicago:  312-644-3888 
New  York:  212-725-2106 
Los  Angeles:  310-841-0280 
Detroit:  248-543-0068 
Atlanta:  404-252-0968 
 San  Francisco:  415-989-5804  

The  American  Legion  Magazine 
Commission 

Dennis  J.  Henkemeyer,  Chainnan,  Sauk  Rapids,  MN;  Samuel 
Barney,  Vice  Chairman,  Lancaster,  OH;  Robert  H.  Allen, 
National  Commander's  Representative,  Mechanicsburg,  PA; 
Theodore  R.  Hartmann,  Smithton,  IL;  Donald  R.  Conn,  South 
Bend,  IN;  James  W.  Conway,  Charlestown,  MA;  Hoy  M. 
Haught,  Huntsville,  AR;  James  H.  Hall,  Hopewell,  NJ;  Bettylou 
Evans,  Laurel,  DE;  Eugene  J.  Kelley,  Savannah,  GA;  James 
P.  Comiskey,  Pittsburgh,  PA;  George  G.  Sinopoli,  Fresno,  CA; 
Philip  B.  Finley,  Colby,  KS;  Joe  D.  Mercer,  Oklahoma  City, 
OK;  Russell  H.  Laird,  Des  Moines,  lA;  J.  Fred  Mitchell,  Brew- 
ton,  AL;  J.O.  Berthelot,  Gonzales,  UK;  Everett  G.  Shepard  III, 
Woodstock,  CT;  Dolores  Ziegler,  Bellevue,  WA;  Silas  M.  Noel, 
Frankfort,  KY;  Frank  C.  Ward,  Greenville,  SC;  Robert  E.  Vass 
Sr.,  Huntington,  WV;  James  J.  Charleston,  Arlington  Hgts.,  IL 
and  Casimir  F.  Sojka,  New  Rochelle,  NY,  consultants. 

 Copyright  2001  by  The  American  Legion  

The  American  Legion  (ISSN  0886-1234)  is  published 
monthly  by  The  American  Legion,  5745  Lee  Road,  India- 
napolis, IN  46216.  Periodicals  postage  paid  at  Indiana- 
polis, IN  46204  and  additional  mailing  offices. 
Annual  non-member  and  gift  subscriptions,  $15  ($21,  for- 
eign); Post-sponsored  and  widows'  subscriptions,  $6;  sin- 
gle copy,  $3.50,  Member  annual  subscription  price  $3.00, 
which  is  included  in  annual  member  dues.  POSTIVIASTER: 
Send  address  changes  to  The  American  Legion,  Input  Ser- 
vices, P.O.  Box  1954,  Indianapolis,  IN  46206.  Internet 
address:  http://www.legion.org. 

Change  of  Address:  Notify  The  American  Legion,  Input 
Services,  P.O.  Box  1954,  Indianapolis,  IN  46206.  (317) 
860-31 1 1 .  Attach  old  address  label,  provide  old  and  new 
addresses  and  current  membership  card  number. 
Canada  Post  International  Publications  Mall  (Canadian 
Distribution)  Sales  Agreement  No.  546321.  Re-entered 
second-class  mail  matter  at  Manila  Central  Post  office 
dated  Dec.  22, 1991. 


Printed  in  USA 

Member  Audit  Bureau  of  Circulations 


4  •  THE  AMERICAN  LEGION  MAGAZINE  •  FEBRUARY  2001 


'Si 


:  \- 
/  I 


LICENSED  PRODUCT. 


JOHN  DEERE  B 


A  quality  timepiece... replicating  John  Deere's  most  popular  tractor. 


For  more  than  160  years,  John  Deere  has  come  to  symbolize 
the  finest  in  farming,  construction,  and  grounds-care  equipment 
—  a  quality  that  was  most  evident  in  its  Model  B  Tractors.  Now, 
the  Danbury  Mint  introduces  The  john  Deere  Desk  Qock  —  a  pre- 
cision timepiece  set  in  a  replica  of  a  1948  Model  B  Tractor  — 
John  Deere's  most  popular  model  of  all  time. 

Amazingly  detailed,  authentic  in  every  way. 

This  exceptional  cold-cast  porcelain  reproduction  —  ideal  for 
display  on  any  desk,  table,  mantle  or  bookcase  —  features  all  the 
design  details  that  made  the  legendary  tractor  great.  The  clock, 
ingeniously  set  into  the  tractor's  "drive"  wheel,  has  a  genuine 
quartz  movement  powered  by  a  1 .5V  battery  (included).  In  the 
center  of  the  clock's  face,  the  famous  John  Deere  Quality  Farm 
Equipment  logo  has  been  faithfully  reproduced. The  wheel  can  be 
removed  easily  to  change  the  battery  or  to  set  the  time. 

Attractively  priced  at  only  $65. 

The  Jo/in  Deere  Desk  Qock,  officially  authorized  by  Deere  & 
Company,  is  available  exclusively  from  the  Danbury  Mint,  and  can 
be  purchased  at  the  attractive  price  of  $65,  payable  in  two  conve- 
nient monthly  installments  of  only  $32.50  (plus  a  total  of  $8  for 


shipping  and  handling).  Your  satisfaction  is  guaranteed.  If 
you  are  not  completely  satisfied  with  your  clock,  you  can 
return  it  within  30  days  for  replacement  or  refund. 
Return  your  Reservation  Application  today! 


The  Danbury  Mint 
47  Richards  Avenue 
Norwalk,  CT  06857 


RESERVATION  APPLICATION 

The  Jolm  ieere 
Desk  Clock 


Send 
no  money 


YES!  Please  reserve  The  jo/in  Deere  Desk  Qock  for  me  as 
described  In  this  announcement. 

Name  


Please  print  clearly. 


Address  _ 


City. 


State  . 


Zip. 


Signature . 


All  orders  subject  to  acceptance. 


Name  to  print  on  Certificate  of  Authenticity  (if  different  from  above). 
Allow  4  to  8  weeks  after  initial  payment  for  shipment. 


JDKIFALI 


yimiet 


Pilot's  body  lost 

The  article  "Mountain  Landing  Gar- 
nered MOH"  (December)  was  about 
Ensign  Jesse  L.  Brown,  who  crash- 
landed  in  mountains  north  of  Korea's 
Chosin  Reservoir,  and  the  failed  at- 
tempt to  save  him.  Why  was  Brown's 
body  never  recovered,  since  we  know 
where  he  landed? 

-  Barry  Dawe.  Newtown,  Conn. 

Editor' s  note:  According  to  histori- 
cal references,  every  attempt  to  recov- 
er Brown' s  body  met  with  failure.  Navy 
aircraft  later  dropped  napalm  on  the 
crash  site  to  prevent  the  Chinese  from 
gaining  access. 

Keep  oath  as  it  is 

I  was  delighted  to  read  that  The 
American  Legion  is  leading  the  charge 
to  retain  the  Oath  of  Citizenship  ("The 
Battle  for  American  Allegiance,"  De- 
cember). I  recall  taking  the  oath  many 
years  ago,  along  with  a  general  test  of 
my  knowledge  of  government  and  abili- 
ty to  speak  and  understand  English. 
That  part  of  the  test  proved  to  be  the  eas- 
iest. Learning  English  in  school  is  easy 
for  young  children;  it  is  adults  who  have 
to  work  at  learning  language.  I  certainly 
support  your  efforts  and  hope  all  Leg- 
ionnaires will  join  the  bandwagon. 
-  Noel  H.  Labonte,  Golden  Valley,  Ariz. 

Can1  serve  two  masters 

The  article  "The  Battle  for  American 
Allegiance"  got  my  ire  up.  1  see  no  rea- 
son not  to  require  a  person  wishing  to 
become  an  American  citizen  to  re- 
nounce allegiance  to  his  or  her  old  coun- 
try. What  happens  when  a  conflict  aris- 
es? A  person  can't  serve  two  masters. 
-  Vito  Caspar o.  Flushing,  N.Y. 

Vet  still  ligliting  fires 

Thanks  for  providing  the  great  arti- 
cle by  Peter  B.  Rose  ("In  the  Line  of 
Fire,"  December).  I  am  a  member  of 


China  Post  1  and  have  been  involved 
with  battling  forest  fires  since  1966.  I 
supervise  the  mixing  and  loading  of  the 
fire  retardant  at  the  Boise  airport, 
where  we  load  the  aircraft  that  make 
those  death-defying  drops  you  see  in 
the  news.  Several  of  the  pilots  who  fly 
those  old  DC-4s,  DC-6s,  DC-7s  and 
P2Vs  also  are  Legiormaires. 

-  Phil  Nelson,  Boise,  Idaho 

McVay  exonerated  at  last 

I  was  elated  to  read  about  the  exon- 
eration of  Capt.  Charles  McVay  III 
("House  Exonerates  USS  Indianapolis 
Captain,"  December).  I  praise  Robert 
Klipstine  of  Post  487  in  West  Milton, 
Ohio,  for  pursuing  this  case  with  great 
vigor.  After  many  setbacks,  he  was 
able  to  bring  about  closure  for  Mc- 
Vay's  remaining  relatives.  What  sad- 
dens me  most,  though,  is  that  it 
dragged  on  for  more  than  55  years  be- 
fore McVay  was  exonerated.  If  it  had 
happened  sooner,  he  wouldn't  have 
taken  his  own  life. 

-  Paul  Perrone,  Worchester,  Mass. 

Vietnam  trip  insults  vet 

I  was  appalled  by  President  Clin- 
ton's conduct  while  he  was  in  Vietnam. 
It  was  bad  enough  he  went  in  the  first 
place.  But  the  final  insult  was  seeing 
him  stand  in  front  of  that  Ho  Chi  Minh 
statue  with  that  smirk  on  his  face.  It 
just  confirmed  his  contempt  for  the 


WE  WANT  YOUR  OPINIOiyS 


The  American  Legion  Magazine 
welcomes  letters  concerning  articles 
that  appear  in  the  publication.  Letter 
writers  are  also  encouraged  to  submit 
photographs  of  themselves  for 
possible  publication  with  their  letters. 
Be  sure  to  include  your  hometown 
and  a  daytime  phone  number  for 
verification.  All  letters  are  subject  to 
editing.  Send  your  opinions  to: 

The  American  Legion  Magazine 
P.O.  Box  1055 
Indianapolis,  IN  46206 

You  can  also  contact  us  via  e- 
mail  directly  or  through  the  World 
Wide  Web: 

e-mail:  magazine(Slegion.org 
Internet:  http://www.legion.org 


U.S.  armed  forces.  Hillary  and  Chelsea 
followed  suit  by  laughing  it  up  while 
wearing  a  hat  Vietnam  War  veterans 
know  all  too  well. 

Did  they  ever  once  consider  the 
feelings  of  not  only  Vietnam  War  vet- 
erans, but  the  families  of  those  troops 
who  fell  in  combat?  Did  they  think  of 
how  the  families  of  those  GIs  missing 
in  action  felt  when  seeing  those  pho- 
tos? The  answer  is  a  flat  "no." 

-  Roger  Dean,  Greenfield,  Calif. 

How  cold  was  it? 

Your  cover  on  the  December  issue 
sure  brought  back  memories  for  me.  I 
was  in  Korea 
at  Christmas 
1950  with  the 
1st  Cavalry 
Division,  5th 
Cavalry  Reg- 
iment, Com- 
pany A.  I  was 
hoping  one  of 
the  "Wartime 
Christmases" 
letters  might 
describe  just 
how  cold  it  was.  This  old  East  Texas 
boy  will  never  forget.  Thanks. 

-  David  Hunt,  Orange,  Texas 

Vets'  parade  onnoticed 

I  participated  in  the  annual  Veterans 
Day  Parade  in  New  York  City.  It  was  an 
important  event,  commemorating  the 
50th  anniversary  of  the  Korean  War. 
The  attitudes  of  passersby  -  tourists  and 
natives  alike  -  were  appalling. 

I  was  dressed  in  appropriate  attire  - 
jacket,  pins  and  cap,  displaying  the  unit 
I  served  in  -  when  not  less  than  a  dozen 
people  stopped  to  ask  what  the  parade 
was  for.  Once  they  found  out,  they  said, 
"I  didn't  know  it  was  Veterans  Day. 
You  people  still  have  parades?"  What 
was  most  offensive  was  how  annoyed 
many  people  were  because  the  parade 
was  on  5th  Avenue  and  it  seemed  to  in- 
terfere with  their  shopping. 

Add  to  this  some  of  our  soldiers 
overseas  having  their  ballots  disquali- 
fied, the  U.S.  Post  Office's  refusal  to  is- 
sue a  Purple  Heart  stamp  and  the  con- 
tinuing fight  to  have  a  reasonable  VA 
budget.  The  message  is  clear  that  there 
is  no  room  for  heroes  anymore.  Nobody 
seems  interested  in  what  veterans  have 
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convinced  myself  ths^te  with 
ictile  dysfunction  was  fine... 


VIAGRA  has  shown  improvement  in  erectile 
function  in  4  out  of  5  men  compared  with 
1  out  of  4  for  sugar  tablets 

More  than  1 7  million  prescriptions  -  . 

written  in  the  United  States'  I 

Effective  and  well  tolerated  in  a  variety  ■ 
of  patients 

More  than  6  million  men  in  the  US 
have  been  prescribed  VIAGRA 
( 1  million  were  also  taking  blood 
pressure-lpwering  medi 


.but  VIAGRA  h^ipei 
realize  what  I  ws 


VIAGRA  is  not  for  everyone.  Be  sure  to  ask  your  doctor  if  your  heart  is  healthy  enough  to  handle  tM 
extra  strain  of  sexual  activity.  If  you  have  chest  pains,  dizziness,  or  nausea  during  sfex,  stop  and  immediate!^ 
tell  your  doctor 

If  you're  a  man  who  uses  nitrate  drugs,  never  take  VIAGRA — your  blood  pressure  could  suddenly  c^0^ 
to  an  unsafe  level.  With  VIAGRA,  the  most  common  side  effects  are  headache,  facial  flushing,  and  ups.et 
stomach.  VIAGRA  may  also  briefly  cause  bluish  vision,  sensitivity  to  light,  or  blurred  vision.  In  the  rare  event 
of  an  erection  lasting  more  than  4  hours,  seek  immediate  medical  help.  Remember  to  protect  yourself  and 
your  partner  from  sexually  transmitted  diseases.  ^y-,         .  -li- 


Please  see  iniUent  suiiuiumj  ot  iiiloriiiaiion  aboiil  VIAGRA  (25-mg,  50-i)u],  \OQ-iug]  tablels  on  the  toUowing  page. 


Data  on  file.  Pfizer  Inc.  New  York.  NY. 


Ask  your  doctor  if  a  FREE  TRIAL  of  VIAGRA  is  right  for  you. 

For  more  information,  call  1 -888-4VIAGRA  or  visit  www. viagra.com. 


sildenafil  citrate) mhkts 

L  o  V  e    I  i  f  e  again. 


1  n 


PATIENT  SUMMARY  OF  INFORMATION  ABOUT 

VIAGRA 

(sildenafil  citrate) ubitts 

This  summary  contains  important  information  about  VIAGRA'.  It  is  not 

meanl  to  lake  ttie  place  of  your  doctor's  iristructions.  Read  this  irilormation  carefully 
before  you  start  taking  VIAGRA,  Ask  your  doctor  or  ptiarmacist  it  you  do  not 
understand  any  of  ttiis  information  or  it  you  want  to  know  more  about  VIAGRA, 
This  medicine  can  help  many  men  when  it  is  used  as  prescribed  by  their  doctors. 
However,  VIAGRA  is  not  for  everyone.  It  is  intended  tor  use  only  by  men  who  have  a 
condition  called  erectile  dyslunction.  VIAGRA  must  never  be  used  by  men 
who  are  taking  medicines  that  contain  nitrates  of  any  kind,  at  any  time. 
This  includes  nitroglycerin.  If  you  take  VIAGRA  with  any  nitrate 
medicine  your  blood  pressure  could  suddenly  drop  to  an  unsafe  or  life 
threatening  level. 

What  Is  VIAGRA? 

VIAGRA  is  a  pill  used  to  treat  erectile  dysfunction  (impotence)  in  men.  It  can  help 
many  men  who  have  erectile  dysfunction  gel  and  keep  an  erection  when  they 
become  sexually  excited  (stimulated). 

You  will  not  get  an  erection  iust  by  taking  this  medicine.  VIAGRA  helps  a  man  with 
erectile  dysfunction  get  an  erection  only  when  he  is  sexually  excited. 

How  Sex  Affects  the  Body 

When  a  man  Is  sexually  excited,  the  penis  rapidly  lills  with  more  blood  than  usual. 
The  penis  then  expands  and  hardens.  This  is  called  an  erection.  After  the  man  is 
done  having  sex,  this  extra  blood  flows  out  of  the  penis  back  info  the  body  The 
erection  goes  away.  If  an  erection  lasts  for  a  fong  time  (more  than  6  hours),  it  can 
permanently  damage  your  penis  You  should  call  a  doctor  immediatefy  If  you  ever 
have  a  prolonged  erection  that  fasts  more  than  4  hours. 
Some  conditions  and  medicines  interfere  with  this  natural  erection  process.  The 
penis  cannot  fill  with  enough  bfood.  The  man  cannot  have  an  erection.  This  is  called 
erectile  dysfunction  it  it  becomes  a  freguent  probfem. 
During  sex,  your  heart  works  harder.  Therefore  sexuaf  activity  may  not  be  advisable 
for  peopfe  who  have  heart  problems.  Before  you  start  any  treatment  for  erectile 
dysfunction,  ask  your  doctor  if  your  heart  is  healthy  enough  to  handle  the  extra 
strain  of  having  sex.  If  you  have  chest  pains,  dizziness  or  nausea  during  sex,  stop 
having  sex  and  immediatefy  teff  your  doctor  you  have  had  this  problem. 

How  VIAGRA  Works 

VIAGRA  enables  many  men  with  erectile  dysfunction  to  respond  to  sexuaf 
stimulation.  When  a  man  is  sexuaffy  excited,  VfAGRA  helps  the  penis  till  with 
enough  blood  lo  cause  an  erection.  After  sex  is  over,  the  erection  goes  away 

VIAGRA  Is  Not  for  Everyone 

As  noted  above  (Hoi*  Sex  AHecIs  the  Borfy),  ask  your  doctor  if  your  heart  is  healthy 
enough  lor  sexual  activity, 

II  you  take  any  medicines  that  contain  nitrates-elther  regularly  or  as 
needed-you  should  never  take  VIAGRA.  If  you  fake  VfAGRA  with  any  nitrate 
medicine  or  recreational  drug  containing  nifrales,  your  bfood  pressure  coufd 
suddenfy  drop  to  an  unsafe  fevef.  You  coufd  get  dizzy,  faint,  or  even  have  a  heart 
attack  or  stroke.  Nitrates  are  found  in  many  prescription  medicines  that  are  used  to 
treat  angina  (chest  pain  due  to  heart  disease)  such  as: 

•  nitroglycerin  (sprays,  ointments,  skin  patches  or  pastes,  and  labfets  that 
are  swaflowed  or  dissolved  in  the  mouth) 

•  isosorbide  mononitrate  and  isosorbide  dinitrate  (tabfets  that  are  waffowed, 
chewed,  or  dissolved  in  the  mouth) 

Nitrales  are  also  found  In  recreational  drugs  such  as  amyl  nitrale  or  nitrite 
("poppers"),  ft  you  are  not  sure  if  any  of  your  medicines  contain  nitrates,  or  it  you 
do  not  understand  what  nitrates  are,  ask  your  doctor  or  pharmacist, 
VIAGRA  is  only  for  patients  with  erectile  dysfunction,  VIAGRA  is  not  tor  newborns, 
chifdren,  or  women.  Do  not  fet  anyone  efse  take  your  VIAGRA,  VfAGRA  must  be 
used  onfy  under  a  doctor's  supervision. 

What  VIAGRA  Does  Not  Do 

•  VIAGRA  does  not  cure  erectile  dysfunction.  It  is  a  treatment  for  erectile 


•  VIAGRA  does  not  protect  you  or  your  partner  from  getting  sexually 
transmitted  diseases,  including  HIV-the  virus  that  causes  AfDS, 

•  VIAGRA  is  not  a  hormone  or  an  aphrodisiac. 

What  To  Tell  Your  Doctor  Before  You  Begin  VIAGRA 

Only  your  doctor  can  decide  if  VIAGRA  is  right  tor  you,  VIAGRA  can  cause  mild, 
temporary  lowering  ol  your  blood  pressure.  You  will  need  to  have  a  thorough 
medical  exam  to  diagnose  your  erectile  dysfunction  and  to  find  out  if  you  can  safety 
take  VfAGRA  afone  or  with  your  other  medicines.  Your  doctor  shoufd  determine  if 
your  heart  is  healthy  enough  to  handfe  the  extra  strain  of  having  sex. 
Be  sure  to  teff  your  doctor  if  you: 

•  have  ever  had  any  heart  probfems  (e,g.,  angina,  chest  pain,  heart  faiiure, 
irregular  heart  beats,  or  heart  ahack) 

•  have  ever  had  a  stroke 

•  have  fow  or  high  blood  pressure 

•  have  a  rare  inherited  eye  disease  called  tetlnllls  pigmentosa 

•  have  ever  had  any  kidney  problems 


•  have  ever  had  any  liver  problenis 

•  have  ever  had  any  blood  problems,  Including  sickle  cell  anemia  or 
leukemia 

•  are  allergic  to  sildenafil  or  any  of  the  other  ingredients  of  VfAGRA  tabfets 

•  have  a  deformed  penis,  Peyronie's  disease,  or  ever  had  an  erection  that 
lasted  more  than  4  hours 

•  have  stomach  ufcers  or  any  types  of  bfeeding  problems 

•  are  taking  any  other  medicines 

VIAGRA  and  Dther  Medicines 

Some  medicines  can  change  the  way  VIAGRA  works.  Tell  your  doctor  about  any 
medicines  you  are  faking.  Do  not  start  or  stop  taking  any  medicines  before 
checking  with  your  doctor  or  pharmacist.  This  includes  prescription  and 
nonprescription  medicines  or  remedies.  Remember,  VIAGRA  should  never  be  used 
with  medicines  that  contain  nitrates  (see  VIAGRA  Is  Not  lor  Everyone).  If  you  are 
taking  a  protease  inhibitor,  your  dose  may  be  adjusted  (please  see  FUirjg  Ihe  Right 
Dose  lor  You]  VIAGRA  should  not  be  used  with  any  other  medical  treatments  that 
cause  erections.  These  treatments  include  pills,  medicines  that  are  injecled  or 
inserted  into  the  penis,  implants  or  vacuum  pumps. 

Finding  the  Right  Dose  for  You 

VfAGRA  comes  in  ditterent  doses  (25  mg,  50  mg  and  100  mg).  It  you  do  not  get  the 
resufts  you  expect,  lafk  with  your  doctor.  You  and  your  doctor  can  determine  the 
dose  that  works  best  for  you 

•  Do  not  take  more  VIAGRA  than  your  doctor  prescribes. 

•  If  you  think  you  need  a  larger  dose  of  VfAGRA,  check  with  your  doctor. 

•  VIAGRA  should  not  be  taken  more  than  once  a  day 

ft  you  are  ofder  than  age  65,  or  have  serious  liver  or  kidney  problems,  your  doctor 
may  start  you  at  the  fewest  dose  (25  mg)  of  VfAGRA.  ft  you  are  taking  protease 
inhibilors,  such  as  for  the  treatment  of  HIV,  your  doctor  may  recommend  a  25  mg 
dose  and  may  fimit  you  to  a  maximum  single  dose  of  25  mg  of  VfAGRA  in  a  48  hour 
period. 

How  To  Take  VIAGRA 

Take  VIAGRA  about  one  hour  before  you  plan  to  have  sex.  Beginning  in  about 
30  minutes  and  for  up  to  4  hours,  VfAGRA  can  hefp  you  get  an  erection  it  you  are 
sexuaffy  excited,  ft  you  fake  VfAGRA  alter  a  high-fat  meat  (such  as  a  cheeseburger 
and  trench  fries),  the  medicine  may  take  a  fifffe  longer  to  start  working.  VIAGRA  can 
help  you  gel  an  erection  when  you  are  sexually  excited  You  will  not  get  an  erection 
just  by  taking  the  pill. 

Possible  Side  Effects 

Like  all  medicines,  VIAGRA  can  cause  some  side  effects.  These  effects  are  usually 
mild  to  moderate  and  usuafly  don't  fast  longer  than  a  few  hours.  Some  of  these  side 
effects  are  more  fikely  to  occur  with  higher  doses.  The  most  common  side  effects  of 
VfAGRA  are  headache,  flushing  of  the  face,  and  upset  stomach.  Less  common  side 
effects  that  may  occur  are  temporary  changes  in  color  vision  (such  as  troubfe  tefling 
the  difference  between  bfue  and  green  objects  or  having  a  bfue  cofor  tinge  to  them), 
eyes  being  more  sensitive  to  light,  or  bfurred  vision, 
in  rare  instances,  men  have  reported  an  erection  that  lasts  many  hours.  You  should 
call  a  doctor  immediately  it  you  ever  have  an  erection  that  fasts  more  than  4  hours. 
If  not  treated  right  away  permanent  damage  lo  your  penis  could  occur  (see  How 
SexAkclstheBod^. 

Heart  attack,  stroke,  irregular  heart  heals,  and  death  have  been  reported  rarefy  in 
men  taking  VIAGRA,  Ivlost,  but  not  aff,  of  these  men  had  heart  probfems  before 
taking  this  medicine,  if  is  not  possible  to  determine  whether  these  events  were 
directfyrefated  to  VfAGRA 

VIAGRA  may  cause  other  side  effects  besides  those  listed  on  this  sheet,  ft  you  want 
more  information  or  devefop  any  side  effects  or  symptoms  you  are  concerned  about, 
caff  your  doctor. 

Accidental  Overdose 

In  case  ol  accidentaf  overdose,  caff  your  doctor  right  away 
Storing  VIAGRA 

Keep  VIAGRA  out  of  the  reach  of  children.  Keep  VIAGRA  in  its  original  container 
Store  at  room  temperature.  59°-86°F  (15°-30°C), 

For  More  Information  on  VIAGRA 

VfAGRA  is  a  prescription  medicine  used  to  treat  erectile  dysfunction.  Only  your 
doctor  can  decide  if  it  is  right  tor  you.  This  sheet  is  only  a  summary.  It  you  have  any 
guestions  or  want  more  information  about  VfAGRA,  tafk  with  your  doctor  or 
pharmacist,  visit  www,viagra,com,  or  call  1-888-4V1AGRA. 
23-5515-00-4 
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done  and  are  still  doing  for  the  freedom 
these  people  have  to  shop  or  issue  a 
stamp.  Something  is  very  wrong. 

-  Robin  M.  Pierce,  Brooklyn,  N.Y. 

Military  mail  often  free 

Traditionally,  U.S.  troops  serving 
in  war  or  hazardous  duty  areas  don't 
need  a  stamp  to  mail  a  letter.  They  sim- 
ply write  "free"  where  the  stamp  goes, 
and  it  is  delivered  without  charge  -  no 
postmark  and  no  date.  On  peaceful 
overseas  assignments,  you  must  use  a 
U.S.  postage  stamp  and  it  is  cancelled 
with  a  rubber  stamp. 

Vice  President  Al  Gore  and  Sen. 
Bob  Kerrey,  D-Neb.,  are  Vietnam  War 
veterans  who  used  the  "free"  postage; 
They  knew  military  ballots  should  be 
counted  because  many  Army  and  fleet 
post  offices  use  no  cancellation  date. 
Unfortunately,  they  twisted  the  words 
of  the  law  to  their  own  end. 

-John  D.  Connors,  Dixon,  Mo. 

Vets  bear  burden  of  proof 

I  would  like  to  comment  on  the  arti- 
cle "Hepatitis  C:  A  Disease  Without 
Symptoms"  (December).  Where  does  it 
end?  First,  Vietnam  War  veterans  were 
denied  winning  a  war  we  never  really 
understood  but  participated  in.  Most  of 
us  came  home  to  an  opinionated  and 
unfriendly  America.  Then  some  of  our 
boys  were  exposed  to  Agent  Orange 
and  told  by  our  government  it  could  not 
help.  Now  10  percent  of  us  may  have 
hepatitis  C  and  again  are  asked  to 
prove  it  is  service-connected. 

Is  it  not  time  for  our  government  to 
take  responsibility  for  those  it  once  em- 
ployed? If  the  government  were  corporate 
America,  it  would  have  been  forced  under 
law  to  pay  for  its  wrongdoing.  No  matter 
how  it  continues  to  treat  Vietnam  War 
veterans,  I  am  still  proud  to  be  one. 

-  Robert  J.  Coll,  Louisville,  Ky. 


Cnrrection 


In  the  list  of  the  2000-01  National  Exec- 
utive Committeemen 
(December),  an  incor- 
rect photo  accompa- 
nied the  name  of 
Charles  Van  Garden  of 
the  Department  of 
Montana.  We  apologize 
Van  Gorden      for  the  error. 
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Credie  \bur  Own  Outdooi^ 
Room...In  Just  Seconds! 


NEW!  Motorized  Model  Now  Available! 


Opens  &  Closes  In 
Less  Than  30  Seconds! 


.baked 


Introducing  The  Revolutionaiy 
SunSetter®  Retractable  Awning! 

If  you're  tired  of  having  your  outdoor  enjoyment  rained  on., 
out...or  just  plain  ruined  by  unpredictable  weather. 

At  last  there  is  a  solution!  One  that  lets  you  take  control  of  the 
weather  on  your  deck  or  patio!  It's  the  incredible  SunSetter®  Retractable 
Awning!  A  simple...  easy-to-use.. .&  affordable  way  to  outsmart  the 
weather  and  start  enjoying  your  deck  or  patio  more...razn  or  shine! 

The  SunSetter®  is  like  adding  a  whole  extra  outdoor  room  to  your  home... 
giving  you  instant  protection  from  glaring  sun...or  sudden  showers!  Plus  it's 
incredibly  easy  to  use...opening  &  closing  effortlessly  in  less  than  30  seconds! 

So,  stop  struggling  with  the  weather... 
&  start  enjoying  your  deck  or  patio  more! 

Call  for  a  FREE  Catalog  &  Video! 
\     1-800-876-8060  Ext.  #8414 


RETRAC^Bl£  AWNINGS 


Just  pull  on  the  handy  strap  &  your 
SunSetter®  unrolls  effortlessly! 


You  choose  full  sun,  partial  shade  or 
total  protection  in  just  seconds! 


FREE  Catalog  &  Video 
Call  ToU-Free:  1-800-876-8060 

I^Yes!  Please  send  your  FREE  Catalog  &  Video... including 
Special  Savings  now  in  effect... TO  DAY! 


Name 


Ext. 
8414; 


Address_ 

City  

E-Mail 


.  State. 


.  Zip , 


StmSetten 

RETRAaABLE  AWNINGS 


(if  we  may  contact  you  via  e-mail) 


184  Charles  Street,  Dept.  8414 
Maiden,  MA  02148 
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Cmrtnm  is  na  ataee  to  Imiar  lanes 


few  malcontents  are  keeping 
this  country  from  saying  a 
long-overdue  thank-you  to 
the  World  War  II  Generation. 
On  Nov.  11,  even  as  Ameri- 
cans gathered  to  break 
ground  for  the  much-antici- 
pated National  World  War  II 
Memorial  on  The  Mall  in  our 
nalion's  Capitol,  some  ungrateful  peo- 
ple made  plans  to  disrupt  work  on  the 
project.  They  sued  to  delay  construc- 
tion well  after  seven  years  of  thought 
and  planning  for  the  memorial. 

The  decision-making  process  en- 
compassed 18  public  hearings  over  the 
last  five  years  -  more  than  enough  time 
for  a  good  decision  on  the  design  and  lo- 
cation. Opponents  of  the  site  and  design 
were  heard  at  every  step.  The  process 
was  fair.  It's  ungrateful  to  ask  the  courts 
to  undo  what  a  fair,  open  and  lengthy 
process  has  determined  -  that  there  is  no 
better  place  than  the  Mall  to  honor  the 
generation  that  preserved  our  freedom. 

When  completed,  the  memorial  will 
be  a  lasting  tribute  to  an  entire  genera- 
tion, which  drew  strength  from  the 
very  same  values  that  inspired  the  colo- 
nial citizen-soldiers.  The  cause  of 
democracy  prevailed  as  a  result  of  the 
unflinching  courage  of  16  million 


World  War  II  GIs  -  400,000  of  whom 
gave  their  lives  in  military  service. 

Support  of  the  People.  The  American 
Legion  and  its  affiliated  organizations 
-  The  American  Legion  Auxiliary  and 
The  Sons  of  The  American  Legion  - 
donated  about  $4  million  for  the  Na- 
tional World  War  II  Memorial.  The 
American  people  exceeded  the  fund- 
raising  goal  by  a  long  shot,  which 
demonstrates  the  people  support  the 
design  as  well  as  the  Rainbow  Pool  site 
on  The  Mall. 

The  memorial's  design  and  location 
are  appropriately  first-rate.  Not  only 
will  it  permanently  recognize  the  entire 
World  War  II  generation  that  saved  the 
world  from  tyranny;  but  it  will  also  be 
a  reminder  of  one  generation's  exem- 
plary devotion  to  principles  of  free- 
dom, justice  and  equahty. 

By  its  completion  date,  this  memor- 
ial will  have  taken  more  than  twice  as 
long  to  create  as  it  took  U.S.  and  allied 
forces  to  win  the  Second  World  War.  It 
will  have  taken  from  1993  to  2003. 
That  is,  of  course,  if  the  project  is  not 
mired  in  courtroom  battles. 

We  have  taken  too  long  to  memori- 
alize our  fallen  World  War  II  heroes 
and  we  have  certainly  waited  far  too 


long  to  say  "thank  you"  to  the  men  and 
women  of  "Our  Greatest  Generation." 

Millions  of  our  World  War  II  heroes 
have  already  passed  on,  and  we  lose 
more  each  day.  It's  time  for  protestors 
to  leave  the  courtroom  and  to  join 
hands  and  hearts  with  the  millions  of 
their  fellow  Americans  to  pay  homage 
while  we  still  can.  Let's  emblazon  our 
gratitude  with  a  thank-you  note  in 
stone. 


Members  of  an  American  landing  party  lend  helping  hands  to 
others  whose  landing  craft  was  sunk  by  enemy  action  off  the 


coast  of  France.  These  survivors  reached  Utah  Beach,  near 
Cherbourg,  by  using  a  life  raft  June  6,  1944. 
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Wings  of  Gold 

Solid  Gold  Majestic  Eagle.  Genuine  Onyx. 


The  American  Eagle.  The  ukimate  symbol  of  those  things  we 
value  the  most.  Our  history.  Our  pride.  Our  American  ideals. 
Now  brought  to  life  in  a  bold  ring  bearing  the  original  art  of 
Gilroy  Roberts,  former  Chief  Sculptor  of  the  U.S.  Mint. 

Sculptured  in  solid  14  karat  gold.  Hand-set  on  a  field  of  genuine 
onyx.  Showcased  on  a  band  of  solid  sterUng  silver  richly  coated  in 
22  karat  gold.  Attractively  priced  and  payable  in  convenient 
monthly  installments.  Wings  of  Gold,  a 
proud  possession  today... a  treasured  heir- 
loom for  generations  to  come. 

Satisfaction  Guaranteed 


If  you  wish  to  return  any  Frankhn  Mint  purchase,  you  may  do 
so  within  30  days  of  your  receipt  of  that  purchase  for  replace- 
ment, credit  or  refund. 

Sharing  Your  Passion  For  Collecting 


Please  mail  by  February  28,  2001. 
The  Franklin  Mint 
Franklin  Center,  PA  19091-0001 
Please  send  me  Wings  of  Gold  by  Gilroy  Roberts,  to 
be  crafted  of  solid  sterling  silver  richly  coated  with  22  karat  gold, 
hand-set  with  genuine  black  onyx  and  a  solid  14  karat  gold  eagle. 
I  need  SEND  NO  MONEY  NOW.  I  will  be  billed  in  5  equal  monthly 
installments  of  $39.*  each,  with  the  first  payment  due  prior  to 
shipment  *Plus  my  state  sales  tax  and  a 

one-time  charge  of  $4.95  for  shipping  and  handling. 

SIGNATURE  , 


ALL  ORDERS  ARE  SUBJECT  TO  ACCEPTANCE 


MR/MRS/M1SS_ 


PLEASE  PRINT  CLEARLY 


ADDRESS 


.APT.  #. 


CITY/STATE  . 


.ZIP. 


TELEPHONE  #  (_ 


_) 


14690-575-001 

To  assure  a  proper  fit,  a  custom  ring  sizer  will  be  sent  to  you  prior  to  shipment  of  vour  ring. 

THE  FRANKLIN  MINT 
www.franklinmint.com 


Legionnaires  converge 
on  Army  bases  for 
Reconnect  Program. 

By  Ron  Hyink 

Managing  Editor 

TIME  CHANGES  THINGS. 
As  Legionnaires  from  around 
the  country  have  witnessed, 
time  has  certainly  changed 
the  Army. 
For  The  American  Legion, 
staying  on  top  of  these 
changes  figures  heavily  into 
the  spirit  of  the  Reconnect 
Program.  One  of  the  Recon- 
nect goals  is  to  give  Legion- 
naires the  chance  to  see  ac- 
tive-duty operations  up-close  by  visit- 
ing military  bases.  Yes,  many  of  the 
visitors  had  previously  worn  Army 
green.  But  this  was  not  the  same  mili- 
tary most  remembered  from  decades 
past.  Visits  to  Fort  Knox,  Ky.,  Fort 
Sill,  Okla.,  and  Fort  Benning,  Ga., 
were  some  of  the  first  steps  the  Legion 
has  taken  to  achieve  that  goal. 

Another  objective  was  to  make  the 
soldiers  aware  of  the  Legion's  ongo- 
ing fight  to  preserve  and  enhance  vet- 
erans' benefits. 

"This  was  not  a  membership  dri- 
ve," said  Jerry  Askins,  Department 
Adjutant  of  Oklahoma  and  key  coordi- 
nator for  the  Fort  Sill  visit.  "It  was 
about  providing  service.  Membership 
will  take  care  of  itself." 

Changing  Times.  "I'm  surprised  by 
what  I  found,"  exclaimed  Dave 
Wamken  of  Post  68,  Hutchinson,  Kan., 
during  his  Fort  Sill  visit.  "I  found  it 
interesting  that  two-thirds  of  the  troops 
are  married.  When  I  was  in  35  years 


Staff  Sgt.  Russell  Burke,  an  Army  Ranger  from  Auburn,  Mich.,  watches  Legionnaire 
Bill  Sloan  handle  an  M-4  rifle.  Tom  Strattman  photo 


ago,  it  was  less  than  10  percent." 

But  some  things  have  not  changed. 
The  soldiers  still  undergo  rigorous 
physical  training,  deploy  to  global  hot 
spots  and  receive  lousy  pay. 

"I  had  to  take  a  serious  pay  cut  to 
be  here,"  said  Pvt.  Rick  Salisbury,  a 
native  of  Peoria,  111.,  at  Fort  Benning. 
"People  in  the  Army  are  absolutely 
underpaid,  especially  the  NCOs,  for 
all  the  hard  work  that  they  do.  But  you 


"I  iiad  to  tal(e  a  serious 
pay  cut  to  be  iiere. . . . 
But  you  don't  join  tlie 
Army  to  get  ricti. " 

-  Pvt.  Rick  Salisbury,  Peoria,  III. 
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'This  is  a  golden  opportunity  to  reacii  out  to  tiie  younger  veterans  and  le 
them  l<now  what  The  American  Legion  is  doing  for  our  nation,  what  we  're 
doing  for  the  veterans  in  this  country  and  what  we  can  do  for  them  when 

they  get  out "  -  National  Commander 


don't  join  the  Army  to  get  rich." 

Salisbury  is  not  the  typical  recruit. 
At  age  34  the  successful  real-estate 
appraiser  joined  the  Army  Reserve. 
"I've  taken  a  lot  from  this  country,"  he 
explained.  "I've  been  blessed  and  felt 
it  was  time  to  give  back.  If  my  country 
ever  needs  me,  I  want  to  be  prepared 
to  defend  it." 

Georgia  Adjutant  Charlie  Knox 
was  impressed  with  the  quality  of  to- 
day's soldiers. 

"It  was  very  enlightening  to  meet 
with  the  troops,  who  seem  to  all  have 
different  backgrounds,"  Knox  said.  "I 
just  met  a  man  who  completed  nursing 
training  before  joining.  He  joined  to 
provide  security  for  his 
family.  He  has  a  wife  and 
9-month-old  baby." 


New  Era,  New  Problems. 

Unfortunately  many  of 
today's  service  members 
are  struggling  to  provide 
for  their  families.  Married 
soldiers  are  often 
concerned  about  making 
ends  meet  with  their  pay, 
causing  many  to  resort  to 
special  programs.  One 
such  program  is  WIC,  an 
acronym  for  Women,  In- 
fants and  Children.  Leg- 
ionnaires were  surprised  to 
find  a  WIC  voucher  kiosk 
outside  the  Fort  Banning 
Commissary. 

"We  are  a  need-based 
program,"  said  Shannon 
Stafford,  a  WIC  clerk.  "We 


provide  milk,  eggs  and  cereal  to 
families  with  children." 

Most  of  her  military  clients,  ac- 
cording to  Stafford,  come  from  the 
lower  enlisted  ranks.  "Eligibility 
depends  on  income,"  she  said. 
"There  are  some  officers  with  large 
families  who  also  use  WIC." 

Although  not  all  the  families 
who  use  the  WIC  program  are  from 
the  military  community,  Stafford 
said,  the  center  serves  about  2,400 
families  at  a  time.  "A  lot  of  military 
families  are  reluctant  to  use  WIC 
because  they  view  it  as  a  welfare 
program.  They  are  taught  to  be 
proud,  fight  for  their  country  and 


David  James  bonds  with  his  wife,  Katrina, 
and  their  infant  son  after  David's  graduation 
from  basic  training  at  Fort  Bennlng. 


Georgia  Legionnaire  Martha  Conway  chats  with  soldiers  at  a  Fort  Benning  rifle  range.  Tom 
Strattman  Photo 
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Shannon  Stafford,  a  clerk  at  Fort  Benning's  WIC  center,  believes  pride  prevents  many 
eligible  military  families  from  using  the  program. 


support  their  families." 

Other  problems  continue  to  nag  the 
Army  as  well,  including  recruiting  and 
retention.  When  asked  why  they  came 
into  the  Army,  a  common  response 
among  new  recruits  is  not  so  much  to 
serve  their  country  as  to  seek  an  edu- 
cation and  earn  money. 

According  to  Staff  Sgt.  Kristi  Ay- 
cock,  a  drill  instructor  at  Fort  Sill, 
many  first-termers  are  attracted  by  ed- 
ucation benefits  and  enlistment  bonus- 
es, then  leave  the  service  once  their 
commitments  are  fulfilled. 

Enter  the  Legion.  The  Reconnect 
Program  is  an  outgrowth  of  a  Defense 
Department  program,  which,  in  the 

"A  lot  of  military  fami- 
lies are  reluctant  to  use 
WIC  because  ttiey  view 
it  as  a  welfare  program. 
They  are  taught  to  be 
proud,  fight  for  their 
country  and  support 
their  families. " 

-  Shannon  Stafford,  Women, 
Infants  and  Ctiildren  clerk 


words  of  Clinton  administration  De- 
fense Secretary  William  Cohen,  seeks 
"to  strengthen  and  sustain  the  bond 
between  America  and  its  great  mili- 
tary." The  program  is  a  response  to 
concerns  that  the  military  is  increas- 
ingly isolated  and  disconnected  from 
the  people  it  serves.  The  Defense  De- 
partment has  called  on  the  Legion  to 
take  a  lead  role  in  the  national  program. 

The  Legion's  charge  is  to  anchor 
the  military  to  the  communities  it  de- 
fends while  raising  interest  and  sup- 


port for  the  armed  forces  among  those 
communities.  Of  course,  that's  some- 
thing the  Legion  has  been  doing  for 
decades.  As  National  Adjutant  Robert 
Spanogle  said,  "It's  an  opportunity  to 
do  what  we  do  best." 

Personal  contact  makes  all  the  dif- 
ference in  recruitment,  according  to 
Billy  Hobbs,  the  Past  Department 
Commander  of  Kentucky.  Hobbs  en- 
courages Legiormaires  across  the 
country  to  rise  to  the  Reconnect  chal- 
lenge and  reach  out  to  their  local  mili- 
tary facilities.  "When  you  can  shake 
someone's  hand  and  look  at  him  eye- 
ball to  eyeball,  it  makes  a  difference," 
he  explained.  "Phone  calls  are  good, 
but  they're  not  the  same." 

During  their  visits,  Legionnaires 
listened  intently  to  what  the  soldiers 
had  to  say.  Though  there  are  no  easy 
solutions  to  the  problems  facing 
today's  military,  the  information  gath- 
ered from  the  Reconnect  visits  will 


Legionnaires  Dennis  "Ranger"  Fitzgerald,  far  left,  Dale  Punch,  far  right,  and  Sue 
Smith,  second  from  right,  watch  a  soldier  "strap-In"  before  ascending  the  jump  tower 
at  Fort  Benning. 
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'W/7eA?  you  can  shake  someone's  hand  and  look 
at  him  eyeball  to  eyeball,  it  makes  a  difference. 
Phone  calls  are  good,  but  they're  not  the  same. " 

-  Billy  Hobbs,  Past  Department  Commander,  Kentucky 


1 


help  The  American  Legion  twist  the 
arms  of  Washington  lawmakers  to  pro- 
vide better  pay,  benefits  and  training. 

As  National  Commander  Ray 
Smith  observed,  "This  is  a  golden  op- 
portunity to  reach  out  to  the  younger 
veterans  and  let  them  know  what  The 
American  Legion  is  doing  for  our  na- 
tion, what  we're  doing  for  the  veterans 


in  this  country  and  what  we  can  do  for 
them  when  they  get  out." 

Posts  can  find  out  more  about  the 
Reconnect  Program  by  contacting  their 
respective  Departments  or  by  calling 
the  National  Headquarters  Member- 
ship Division  at  317-630-1328.  □ 

Article  design:  Doug  Rollison 


Indiana  Department  Commander  James 
Miller,  left,  straps  in  for  a  ride  in  an 
MLRV,  or  Multiple  Launch  Rocket  Vehi- 
cle, during  a  visit  to  Fort  Sill.  Legion- 
naires from  several  Departments  were 
on  hand  for  a  glimpse  of  today's  Army 
training. 


National  Commander  Ray  Smith,  center,  experiences  the 
thunder  of  a  105  mm  howitzer  as  he  fires  off  a  round  into 
the  Fort  Sill  countryside.  The  Reconnect  Program  is  giving 


Legionnaires  a  close-up  view  of  military  operations  and 
energizing  the  Legion's  fight  for  veterans'  benefits.  Ron 
Hyink  photo 
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CaMMtHUBY 


AF1ER 


A  decade  ago, 
a  Gulf  War 
victory  put  the 
US,  military 
back  on  top. 

By  Rowan 
Scarborough 


IT  WAS  the  most  deci- 
sive victory  for  Amer- 
ican troops  since 
World  War  II.  On 
Feb.  24,  1991,  Marine 
Corps  infantry  drove 
north  from  Saudi  Arabia 
into  a  ravaged  Kuwait, 
forcing  Iraq's  brutal  occu- 
pation force  to  scamper 
back  across  the  border. 
There,  a  "left  hook"  of  Army 
airborne  and  armored  forces 
that  had  invaded  through  Iraq's 
unprotected  southwest  flank  met 
the  enemy. 

The  allied  coalition  swooped 
down  on  frantic  Republican 
Guard  divisions  desperately  at- 
tempting an  escape  to  Baghdad, 
as  American  and  British  divi- 

Soldiers  of  the  82nd  Airborne  Divi- 
sion wall<  around  tlieir  camp  wearing 
lemical-warfare  suits,  gloves  and 
stective  maslts  as  they  try  to  accli- 
mate their  bodies  to  the  Saudi  Arabi- 
an heat. 
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sions  methodically  knocked  out  hun- 
dreds of  Republican  Guard  tanks.  It 
was  over  in  100  hours.  Marines  liber- 
ated Kuwait  City,  and  the  emir 
returned  from  Saudi  exile  to  again  rule 
the  tiny  petroleum-rich  country.  Oil, 
the  jewel  fought  over  by  nearly 
700,000  allied  and  400,000  Iraqi 
troops,  once  again  flowed  freely,  fuel- 
ing the  engines  of  Western  free-mar- 
ket democracies. 

Gen.  H.  Norman  Schwarzkopf,  the 
allied  commander,  triumphantly  trav- 
eled to  a  tent  setting  in  the  Iraqi  desert 
to  accept  surrender.  On  April  6,  Iraq 
agreed  to  all  of  the  United  Nations' 
conditions  for  peace.  The  international 
body  declared  a  cease-fire. 

In  less  than  two  months,  from  the 
beginning  of  air  assaults  Jan.  17  to  the 
Feb.  28  cease-fire,  America  had  scared 
away  the  30-year  ghosts  of  Vietnam. 

The  Pentagon  showed  its  warriors 
could  win  a  war  if  not  handcuffed  by 
political  rules.  The  United  States  also 
squarely  established  itself  as  the 
world's  pre-eminent  military  power  in 
the  post-Cold  War  era. 

President  George  Bush  put  on  a  dis- 
play of  intemational  and  domestic  coaU- 
tion  buUding  not  seen  since  Franklin 
Roosevelt  won  popular  support  for  war 
in  Europe  and  Japan.  Bush  quickly  used 
the  war  as  a  catalyst  for  Middle  East 
peace  talks,  a  move  that  ultimately  re- 
sulted in  Clinton-brokered  treaties  be- 
tween Israel,  Jordan  and  the  Palestinians. 

Yet  10  years  after  America 
triumphed  in  the  Persian  Gulf  War,  the 
men  who  planned  and  fought  it  harbor 
lingering  doubts.  It's  not  how  the  war 
was  conducted  that  gets  second- 
guessed;  it's  how  the  war  ended.  Iraqi 
Republican  Guard  divisions,  the  iron 


fists  of  Saddam  Hussein's  dictatorship, 
escaped  unpunished.  Bush,  acting  on 
the  advice  of  Gen.  Colin  Powell,  his 
Joint  Chiefs  of  Staff  chairman, 
stopped  the  war  Feb.  28,  declaring, 
"We're  not  in  the  slaughter  business." 

The  order  came  despite  Schwarz- 
kopf's desire  to  fight  a  "war  of  annihi- 
lation." Moreover,  the  administration 
sent  the  four-star  Army  general  to 
cease-fire  talks  without  clear  guide- 
lines for  what  to  demand  from  Iraqi 
generals. 

On  another  front.  Bush  urged 
Kurds  and  Shiite  dissidents  to  rebel, 
yet  had  no  plan  to  protect  them  once 
they  did.  Bush,  and  later  President 
Clinton,  tried  for  a  complete  victory 
by  hatching  various  schemes  to  under- 
mine Hussein's  rule.  All  of  them 
failed,  as  did  several  assassination  at- 
tempts by  Iraqi  military  officers. 

Today,  the  United  States  maintains 
some  10,000  to  30,000  ground  troops, 
airmen  and  sailors  in  the  Persian  Gulf 
region  to  keep  the  Baghdad  regime  in 
check.  The  permanent  deployment 
costs  taxpayers  about  $1  billion  yearly 
to  sustain,  not  counting  the  wear  and 
tear  on  ships  and  aircraft  that  will 
surely  cut  short  their  lifespans. 

Second  Thoughts.  Retired  Air  Force 
Lt.  Gen.  Brent  Scowcroft,  Bush's  na- 
tional security  adviser,  acknowledges 
that  the  administration  thought  more 
about  how  to  start  and  win  the  war 
than  it  did  about  how  to  manage  the 
peace.  "I  think  it  might  have  been 
wise  after  the  war  to  insist  Saddam 
Hussein  come  to  the  tent  in  Safwan 
and  sign  the  cease-fire,"  he  says.  "I 
don't  know  whether  that  would  have 
worked  or  not.  If  he  refused  to,  what 


The  pilot  of  a  U.S. 
Air  Force  F-15C 
climbs  into  his 
cockpit.  The  Air 
Force  tool<  con- 
trol of  the  skies 
from  Iraqi  pilots 
during  the  Gulf 
War  by  vectoring 
two  F-1 5s  to  each 
airfield.  "When 
they  went  up, 
they  got  blown 
up,"  retired  Air 
Force  Gen.  Chuck 
Horner  says. 

could  we  do  about  it?  Basically,  he 
was  able  to  avoid  responsibility  for 
losing  the  war.  He  stayed  back  and 
made  the  generals  sign  the  surrender." 

Retired  Air  Force  Gen.  Chuck 
Homer,  who  commanded  all  allied  air- 
craft from  his  command  post  in 
Riyadh,  Saudi  Arabia,  says  the  military 
accomplished  every  goal  set  out  in  the 
U.N.  resolution  authorizing  force.  The 
mistake  came  when  Bush  labeled  Hus- 
sein a  modem-day  Hitler,  he  says. 
"While  it  made  for  exciting  headlines, 
in  doing  so  he  identified  the  enemy  as 
Saddam  Hussein,"  says  Homer,  who 
oversaw  more  than  1 12,000  aircraft 
sorties.  "While  the  only  thing  we  could 


Two  AH-64A  Apache  helicopters  pass 
over  the  desert  during  Operation  Desert 
Shield.  Each  helicopter  is  armed  with  a 
pair  of  19-round  launchers  for  2.75-inch 
folding-fin  aerial  rockets.  Apaches,  pre- 
dicted by  some  to  be  unsustainable  in 
desert  combat,  opened  the  war  by 
knocking  out  Iraqi  defense  radars. 
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fix  militarily  was  the  invasion  of 
Kuwait,  by  his  own  hand  he  led  people 
to  believe  this  is  something  we  could 
do.  We,  in  effect,  created  the  illusion 
of  a  mission  the  military  couldn't 
achieve.  We  actually  did  the  mission 
we  were  supposed  to  do." 

Second-guessing  aside,  the  Gulf 
War  stands  a  decade  later  as  the 
world's  most  significant  post-Soviet 
military  action.  It  set  a  model  for  how 
American  firepower  could  achieve 
diplomatic  victories. 

The  "smart"  weapons  dropped  on 
Iraq  also  were  unleashed  in  Bosnia 
and  Kosovo  to  bring  peace.  Bush,  the 
Toscanini  of  the  telephone,  demon- 
strated how  the  Cold  War's  end 
cleared  the  way  for  the  United  States 
to  assemble  international  coalitions  to 
settle  crises. 

Historically,  the  war  vindicated  Pres- 
ident Reagan's  policy  of  rebuilding  the 
military  by  turning  a  dispirited,  Ul- 
equipped  force  into  the  most  profession- 
al armed  forces  ever  created.  The  Rea- 
gan military  helped  put  pressure  on  the 
Soviet  Union  to  change  its  ways  without 
firing  a  shot.  In  tum,  Schwarzkopf  never 
could  have  won  the  Gulf  War  without 
the  new  jet  fighters.  Tomahawk  missiles 


and  well-trained  troops  developed  in  the 
1980s  to  fight  the  Soviets. 

Redeeming  A  Reputation.  From  a 
public-relations  standpoint,  the  war 
also  changed  the  way  the  public  -  and 
the  press  -  viewed  the  armed  forces. 
In  the  Persian  Gulf  War,  both  got  their 
first  look  at  the  Reagan  military  in  to- 
tal, and  they  liked  what  they  saw. 

Around-the-clock  television  cover- 
age focused  on  smart,  diverse  and  mo- 
tivated people  who  operated  fascinat- 
ing gizmos.  The  press  generally  op- 
posed the  Reagan  buildup,  deeming 
the  $2.5  trillion  investment  a  waste  of 
money.  But  in  the  Gulf,  reporters  saw 
firsthand  that  the  stuff  worked. 

Apache  helicopters,  derided  as  un- 
sustainable in  desert  combat,  opened 
the  war  by  penetrating  Iraqi  airspace 
at  low  level  to  knock  out  air  defense 
radars.  The  Air  Force's  medium-range 
air-to-air  missile,  criticized  as  too 
costly,  showed  a  radar-guided  weapon 
could  find  its  prey  unguided  by  the 
launching  pilot,  who  flies  away  safely. 
The  Navy's  Tomahawk  cruise  missile 
racked  up  high  success  rates  as  the 
unmanned  craft  delivered  1 ,000-pound 
warheads  to  downtown  Baghdad. 


The  USS  Missouri  blasts  Iraqi  targets  along  the  northern  Kuwaiti  coast  during  Opera- 
tion Desert  Storm. 


An  M-1 A1  Abrams  main  battle  tank  lays  a 
smoke  screen  during  Operation  Desert 
Storm. 

The  upshot  of  this  was  that  Washing- 
ton media  treated  the  Pentagon  with  new 
found  respect.  When  the  Pentagon  de- 
manded bUlions  of  more  dollars  in  1998 
to  correct  readiness  problems,  liberal 
editorial  organs  such  as  The  Washington 
Post  and  The  New  York  Times  generally 
supported  the  request. 

The  pubhc  rewarded  the  military,  too. 
In  annual  polls  conducted  by  Harris  and 
GaUup,  the  armed  forces  ranked  first  in 
public  trust  among  all  American  institu- 
tions, including  education  and  medicine. 

"I  think  the  historical  significance 
of  the  Gulf  War  is  that  it  decided  the 
kind  of  world  we  would  have  in  the 
future,"  Powell  says.  "Had  Saddam 
Hussein  remained  in  possession  of 
Kuwait,  it  would  have  signaled  every 
military  strong  man,  every  terrorist 
regime,  every  global  bully  that  the 
world's  democratic  nations  lacked  the 
means  or  the  will  to  preserve  interna- 
tional law  and  to  guarantee  the  inde- 
pendence of  weaker  nations.  We 
would  have  reverted,  in  effect,  to  the 
1930s,  when  the  League  of  Nations 
proved  itself  incapable  of  opposing  the 
aggressive  designs  of  the  world's  dic- 
tators. Instead,  we  took  a  stand  for 
right  over  might  and  we  prevailed." 

John  HUlen,  an  Army  cavalry  officer 
in  the  Gulf,  says  the  war  established  U.S. 
world  dominance  but  failed  to  change 
the  region's  balance  of  power.  Moderate 
Gulf  states,  such  as  Saudi  Arabia, 
Kuwait  and  the  United  Arab  Emirates, 
still  fear  attacks  from  Iran  or  Iraq. 

"In  the  end,  I  think  what  we  accom- 
plished is  more  about  stitching  up  some 
of  the  open  wounds  from  the  past  rather 
than  closing  the  deal  for  the  future,"  he 
says.  "The  Gulf  War  finally  put  to  bed 
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Incredible  Details! 


Check  out  the  tread  on  the 
spare  tire  and  the  matching 
luggage  loaded  in  the  trunk. 


Truly  Authentic! 


The  rear  mounted  335  old  flat 
six  could  push  the  Tucker  to  a 
remarkable  120  mph! 


True  Vision 

Preston  Tucker  was  both  an  inventor  and  a 
visionary.  His  dream  was  to  create  tlie  most 
advanced  car  of  its  day.  So  he  produced  a  car, 
bristling  with  aircraft  technology  and  safety 
features  that  was  far  ahead  of  its  time. 
Though  only  51  were  produced,  America 
never  forgot  the  Tucker.  Introducing  the 
Collector's  Edition  Tucker  "48"! 

True  Value  -  Only  $29.99 

Your  Tucker  "48"  arrives  factory  fresh  in 
brilliant  "Waltz  Blue".  Handmade  in  large  1:18 
scale  from  over  90  precision  parts,  this  die- 
cast  metal  replica  authentically  recre 
ates  Tucker's  dream. 
Now  available  for  only 
$29.99! 

All  the  ground- 
breaking features 
of  the  original  are 
here  for  you  to 
enjoy.  From  the 
center  mounted 


"swivel"  headlight  to 
the  rear  fender  vents 
that  cool  the  heli- 
copter inspired  flat  six 
engine.  Proudly  dis- 
played in  your  home 
or  office,  your  replica 
is  sure  to  spark  mem- 
ories of  America's 
postwar  optimism! 


Visionary  Design! 


Your  Tucker  "48"  features 
design  touches  like  the  "pop- 
out"  safety  windshield  and 
swiveling  center  headlight 
to  "see"  around  corners. 


All  four  doors,  hood  and  trunk  open  smoothly.  The  steering 
wheel  turns  the  front  wheels.  The  aircraft  inspired  doors 
even  open  -  just  like  the  original! 


60  DAY  No  RISK 

Evaluation 

As  always,  your  complete 
satisfaction  is  guaranteed, 
opportunity  to  catch 
Preston  Tucker's  automo- 
tive dream  is  only  avail- 
able for  a  limited  time 
from  Fairfield  Mint. 
Don't     miss  your 
chance  to  own  this 
classic  piece  of  history. 
Order  today! 


filRFI€LD  MIN 


FAIRFIELD  MINT  •  20  Academy  Street  •  Norwalk,  CT  •  06850-4032 


Name 


State 


Just  Say  Yes!  ^^^^^^^  —  

□  One  replica  for  $29.99  -i-  $5.90  S&H  City  

^ffl/^l  Please  enclose  one  of  the  following  as  payment: 

□  Two  or  more  for  $27.49  -i-  $4.90  S&H  ea.  □  Check  or  Money  Order  (Payable  to  Fairfield  Mint)  Qty. 

If  I  am  not  completely  satisfied,  I  may  □  MasterCard  □  visa    n  Discover  Signature 

return  my  replica(s)  within  60  days  of 
receipt  for  a  full  refund  or  replacement.  ^ 

Please  allow  4  to  6  weeks  after  payment  for  shipment. 


Zip 


Exp.  Date 


MAL26014  60 


the  'Vietnam  syndrome'  and  restored 
American  confidence  in  the  military.  It 
also  kind  of  cemented  U.S.  military 
leadership  in  the  world  in  the  immedi- 
ate post-Cold  War  period  when  it  was 
still  up  for  grabs.  Long-term,  however, 
it  did  not  settle  the  balance  of  power  in 
the  Persian  Gulf." 

Lessons  Learned.  The  four  branches 
conducted  extensive  studies  to  deter- 
mine what  they  did  right  -  and  wrong 
-  during  the  relatively  brief  conflict. 
Under  the  "things  done  right"  column, 
the  Navy  is  particularly  proud.  It  sta- 
tioned two  carriers  in  the  Red  Sea  and 
four  in  the  Persian  Gulf,  thus  showing 
an  ability  to  synchronize  around-the- 
clock  operations  from  two  fronts. 

Retired  Navy  Cmdr.  Bob  Stumpf, 
who  flew  22  bombing  missions  in  the 


The  crew  of  the  Navy  destroyer  USS  Aca- 
dia mans  the  rails  as  the  ship  arrives  in 
San  Diego  following  its  deployment  to 
the  Persian  Gulf  region. 


F-18  Hornet,  says 
the  Navy  also 
demonstrated  the 
value  of  aircraft 
carriers  and  their 
480  warplanes.  He 
believes  the  ser- 
vice's ability  to 
position  flattops 
off  the  coast  with- 
in two  weeks  after 
the  invasion  dis- 
suaded Hussein 
from  continuing 
the  Kuwait  inva- 
sion into  Saudi 
Arabia. 

"We  don't  need 
real  estate,"  says 
the  former  com- 
mander of  the  Blue  Angels  precision 
flight  team.  "All  we  need  is  something 
reasonably  close  to  the  battle  and  we 
can  be  there.  We  were  on  station  ready 
to  go  to  war  about  a  week  after  the  in- 
vasion in  August.  That  was  very  signif- 
icant in  deterring  Saddam  Hussein  from 
going  farther  south." 

The  Navy,  for  the  first  time,  also 
proved  its  F-18  and  A-6  Intruder  light 
bombers  could  reach  targets  700  miles 
away  or  more.  In  Vietnam,  rarely  did  a 
mission  last  beyond  two  hours.  In 
Iraq,  Navy  warplanes  typically  were 
gone  five  hours  before  returning  to 
carriers.  "Our  typical  carrier  launch- 
and-recover  cycles  went  out  the  win- 
dow," Stumpf  says. 

The  Gulf  War  also  saw  the  mili- 
tary's first  extensive  use  of  laser-,  op- 
tical-, space-  and  computer-guided 
munitions.  The  combination  of  "smart 
bombs"  allowed  Homer  to  pick  and 
choose  targets,  such  as  Baghdad's 
AT&T  telecommunications  tower, 
without  hitting  purely  civilian  targets. 

One  of  the  war's  first  missions  was 
an  F- 1 1 7  Stealth  fighter  laying  a 
2,000-pound  bomb  directly  on  the 
tower,  knocking  out  communication 
relays  to  occupying  troops  in  Kuwait. 
Such  precision  targeting  set  the  model 
for  Bosnia  and  Kosovo,  where  pilots 
systematically  eliminated  the  enemy's 
strength  weapon  by  weapon. 

Homer  said  the  Air  Force,  for  the 
first  time  in  an  air  campaign,  made 
extensive  use  of  computers  to  store 
and  select  targets.  It  also  relayed 
changes  in  missions  to  pilots  inflight 
via  a  communication  link  to  Joint 
Stars  aircraft,  which  positioned  them- 
selves just  outside  the  Iraqi  border. 


Allied  Commander  Gen.  Norman  H.  Schwarzkopf,  right,  walks 
to  the  reviewing  stand  with  President  George  Bush  at  the 
beginning  of  the  National  Victory  Celebration  parade,  held  in 
honor  of  the  coalition  forces  that  liberated  Kuwait. 


"When  an  F-16  was  on  a  run  and  we 
found  other,  better  targets,  I'd  call  him 
off  his  dive,"  Homer  says. 

"We  got  control  of  the  air,"  he  says. 
"We  went  after  the  minds  of  the  Iraqi 
pilots  and  radar  operators  and  took 
them  out  of  the  fight.  We  took  away 
command  and  control.  And  we  put  two 
F-15s  over  each  airfield.  When  they 
went  up,  they  got  blown  up. 

"We  used  airpower  to  debilitate 
the  enemy  ground  forces,  which 
brought  a  revolution  in  saving  lives 
when  we  began  the  ground  campaign. 
There's  never  been  anything  like  our 
ground  campaign  in  speed,  territory 
covered  and  minimum  loss  of  life," 
Homer  says. 

Today,  the  Gulf  War's  legacy  lives 
on.  All  the  military  branches  continue 
to  search  for  even  better  smart  muni- 
tions. The  Pentagon  is  planning  to  buy 
a  new  fleet  of  cargo  ships  that  can  get 
more  troops  to  regional  conflicts 
faster.  The  Gulf  War  has  become  so 
central  to  Pentagon  thinking  that  it 
bases  its  entire  strategy  and  budget 
priorities  on  an  ability  to  win  a  second 
Persian  Gulf  War  now  -  or  in  the  fore- 
seeable future.  □ 


Rowan  Scarborough  is 
a  Pentagon  correspon- 
dent for  The  Washing- 
ton Times  who  covered 
the  Persian  Gulf  War. 
He  spent  more  than  two 
years  on  active  duty  and 
more  than  three  years  on  reserve  sta- 
tus as  a  Navy  hospital  corpsman. 

Article  design:  Holly  K.  Soria 
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Take  the  leg  pain  quiz: 

I  I     Do  you  get  pain  or  cramping  in 
the  calf,  thigh,  or  buttock  muscles 
when  you  walk? 

I  [     Does  this  pain  or  cramping  go  away 
when  you  rest  or  stop  walking? 

I   I     Does  this  discomfort  occur  at 
approximately  the  same  distance 
every  time  you  walk? 

If  you  answered  yes  to  the 
questions  above,  be  sure  to  order 
your  FREE  kit  now. 


Leg  pain  is  not  a  normal  part  of  getting  older. 
If  you  have  leg  pain  when  you  walk  and  it  stops 
when  you  rest,  you  may  have  Intermittent 
Claudication  (IC).  IC  is  a  treatable  circulatory 
problem  that  causes  pain  or  cramping  in  the  leg 
muscles.  If  you  smoke  or  have  high  blood  pres- 


sure, high  cholesterol,  or  diabetes,  you  are  at 
greater  risk  for  IC.  Call  1-888-416-5665  or 
mail  back  the  attached  card  to  receive  free 
information  about  your  symptoms.  Learn 
how  treatment  options  may  help  you 
walk  farther  without  pain.  Do  it  now. 


Call  toll-free  1 -888-41 or  mail  back  the  attached 
card  for  your  FREE  Walk  Farther  Information  Kit 

©2000  Otsuka  America  Pharmaceutical,  Inc.,  and  Pharmacia  &  Upjohn  Company   5389/07-00  UX0006522.0I 


tfMfffffffffffffff  3" 


www.walkfarther. 


HOUyWOOD 

HEAVYWEIGHTS 


/j 


Who's  right 
about  public 
attitudes  toward 
popular  culture? 

By  Michael  Medved 

HE  2000  ELECTION  campaign 
highlighted  irreconcilable  differences 
between  mo\'ie  producers  and  the 
folks  on  Capitol  Hill.  Leaders  of  both 
political  parties,  including  the  major 
candidates  for  president  and  vice 
president,  expressed  anger  and  dis- 
gust on  behalf  of  the  American  people 
over  the  levels  of  violence  and  graphic 
sex  in  Hollywood  entertainment.  The  lop 
show-business  companies,  meanwhile, 
cheerfully  ignored  these  pleas  and  served 
up  more  outrageous  doses  of  raunch  and 
gore  in  their  cinematic,  television  and 
pop  music  products.  As  an  excuse  for 
this  edgy  material,  industry  moguls  of- 
fered their  usual  line:  "We  just  give  the 
public  what  it  wants." 

In  other  words,  the  leaders  of  the  en- 
tertainment establishment  consult  their 
marketing  studies  and  focus  groups  and 
conclude  that  Americans  want  more  sex, 
violence  and  harsh  language.  Meanwhile, 
leaders  of  the  political  elite  consult  their 
polling  data  and  focus  groups  and  con- 
clude that  ordinai7  citizens  are  sick  and 
tired  of  Hollywood's  "cultural  pollution" 
and  want  moi^e  wholesome,  family- 
firiendly  entertainment. 

Power  Or  Profits?  Ironically,  both  sides 
of  this  debate  live  and  die  based  on  their 
ability  to  gauge  the  attitudes  of  fellow 
citizens.  A  politician  who  consistently 
misreads  the  values  and  desires  of  the 
electorate  will  soon  find  himself  voted 
out  of  office.  So  one  could  assume  that 
an  entertainment  executive  who  disre- 
gards  the  preferences  of  the  public  would 
quickly  lose  his  job.  That's  not  the  way  it 
works  in  "Hollyweird,"  though. 


The  stars  of  NBC's  hit  series  "The  West  Wing,"  from  left,  are  Allison  Janney  as  Press 
Secretary  C.J.  Gregg,  Brad  Whitford  as  Deputy  Chief  of  Staff  Josh  Lyman,  Martin  Sheen 
as  President  Josiah  Bartlet,  John  Spencer  as  Chief  of  Staff  Leo  McGarry,  Rob  Lowe  as 
Communications  Director  Sam  Seaborn,  Richard  Schiff  as  Communications  Director 
Toby  Ziegler,  Dule  Hill  as  aide  Charlie  Young  and  Janel  Moloney  as  assistant  Donna 
Moss.  The  political  drama  makes  a  point  of  deriding  the  religious  right  and  promoting 
left-wing  ideas.  Its  main  character.  President  Bartlet,  views  the  flag-protection  amend- 
ment as  a  waste  of  time. 


Some  of  the  most  prominent  direc- 
tors, stars,  writers  and  studio  heads  per- 
sistently and  proudly  assault  the  sensi- 
bilities of  ordinary  moviegoers.  Yet  they 
continue  to  survive  and  flourish  in  top- 
sy-turvy Tinseltown. 

Consider,  for  example,  the  extraordi- 
nary career  of  Martin  Scorsese.  He's 
directed  about  20  films  and  not  one  of 
them  -  no,  not  one  -  has  been  a  substan- 
tial box  office  hit.  His  most  notorious 
bomb,  "The  Last  Temptation  of  Christ," 
offended  miUions  of  traditionally  mind- 
ed Christians  and  generated  well-pubU- 
cized  protests  around  the  world  while 
earning  a  paltry  $6  milUon  in  domestic 
gross.  Even  Scorcese's  acclaimed  signa- 
ture films  'Taxi  Driver,"  "Raging  Bull" 
and  "GoodFellas"  earned  only  modest 
returns,  despite  the  critical  praise  and 
Oscar  nominations  they  generated. 

Despite  his  track  record,  Scorsese 
remains  one  of  the  most  powerful  direc- 


tors in  the  motion-picture  industry.  A 
puzzled  observer  has  to  ask  "Why?"  If 
Hollywood  analyzed  his  work  in  purely 
commercial  terms,  considering  merely 
returns  on  the  investment,  Scorsese 
would  have  been  forced  into  retirement 
long  ago.  The  horrific  violence,  loveless 
sex  and  gutter  language  that  characterize 
most  of  his  films  may  alienate  millions 
of  moviegoers,  but  they  only  add  to  the 
luster  of  his  reputation  as  a  cutting-edge 
artist  worthy  of  support. 

This  anomalous  situation  reveals  Hol- 
lywood's  dirty  little  secret:  Peer  respect 
matters  more  than  box-office  success  to 
many  industry  insiders.  Of  course  pop- 
culture  potentates  want  to  make  millions 
and  hope  each  new  project  will  turn  into 
a  commercial  blockbuster.  But  if  forced 
to  choose  between  pure  profitability  and 
artistic  acclaim,  most  would  go  with  the 
applause  of  their  colleagues.  By  the  time 
they've  achieved  enough  prominence  to 


In  countless  films 
andW programs,  the 
entertainment  industry 
goes  out  of  its  way  to 
attack  and  alienate 
significant  segments 
of  its  potential 
audiences. 

begin  making  their  own  creative  deci- 
sions, actors  and  directors  have  earned 
enough  money  so  that  the  size  of  their 
paycheck  isn't  their  first  concern. 
Instead,  they  passionately  pursue  good 
reviews  and  serious  esteem. 

Winning  the  most  important  awards 
in  an  award-crazy  industry  has  become 
an  obsession  in  show  business.  "Ameri- 
can Beauty,"  the  dark,  despairing  view 
of  suburban  life  that  won  last  year's  Best 
Picture  Oscar,  proved  only  a  modest  hit 
with  the  public.  Yet  everyone  in  the 
movie  industry  wished  they'd  been  in- 
volved with  that  film.  If  offered  a  choice 
between  participation  in  "American 
Beauty"  or  contributing  to  the  smash  hit 
"Star  Wars:  Episode  I  -  The  Phantom 
Menace"  -  which  earned  more  than  10 
times  as  much  in  ticket  sales  -  the  great 
majority  of  stars  would  prefer  to  associ- 
ate themselves  with  the  Oscar-winner. 

Bad  Business.  This  desire  for  applause 
from  peers  also  helps  explain 
Hollywood's  odd  addiction  to  R-rated 
material,  despite  abundant  evidence  that 
films  aimed  at  restricted,  adults-only  au- 
diences work  against  the  industry's  obvi- 
ous self-interest.  Nearly  10  years  ago,  I 
began  arguing  against  the  conventional 
wisdom  that  suggested  big  studios  em- 
phasized graphic  sex  and  violence  in 
order  to  maximize  their  profits.  Research 
for  my  best-selling  book  "Hollywood  vs. 
America"  indicated  that  R-rated  movies, 
on  average,  perform  far  worse  at  the  box 
office  than  family-oriented  fare. 

Nevertheless,  in  the  past  10  years, 
Hollywood  has  increased  its  infatuation 
with  edgy  offerings,  upping  the  number 
of  unprofitable  R-rated  releases  in  the 
United  States  from  50  percent  to  nearly 
65  percent.  In  other  words,  the  sex,  vio- 
lence and  vulgarity  perpetrated  by  so 
many  movie  executives  not  only  makes 
them  bad  citizens,  as  politicians 
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In  the  2000  thriller  "The  Cell,"  Jennifer  Lopez  plays  a  psychotherapist  who  enters  the 
mind  of  a  serial  killer  with  the  purpose  of  finding  his  location.  The  movie  has  been 
criticized  for  its  controversial  violence  and  sexual  content. 


proclaim  -  it  makes  them  exceedingly 
bad  businessmen. 

Anyone  who  questions  this  need  only 
look  to  contemporary  Hollywood's  curi- 
ous compulsion  to  offend  its  audience.  In 
countless  films  and  TV  programs,  the 
entertainment  industry  goes  out  of  its 
way  to  attack  and  alienate  significant 
segments  of  its  potential  audience. 

Consider  the  kinky  2000  thriller  "The 
Cell,"  which  stars  Jennifer  Lopez  as  a 
psychotherapist  who  risks  her  life  and 
sanity  to  enter  the  mind  of  a  comatose 
serial  killer.  Smart,  sexy,  fearless,  com- 
passionate and  successful,  her  character 
stands  out  as  a  role  model  for  a  new  gen- 
eration. Why,  then,  did  the  filmmakers 
find  it  necessary  to  include  a  15-second 
scene  showing  her  relaxing  at  home 
smoking  a  marijuana  joint? 

This  is  neither  an  accidental  nor  an 
incidental  inclusion,  and  there  is  no  doubt 
that  the  character  inhales.  The  plot  makes 
no  further  reference  of  any  kind  to  her 
recreational  drug  use.  Why,  then,  would 
the  filmmaker  decide  to  associate  such  a 
glamorous  and  admirable  character  with 
an  Ulegal  substance  considered  dangerous 
and  destructive  by  many  Americans?  It's 
hard  to  imagine  viewers  would  have  felt 
cheated  because  they  failed  to  see  their 
favorite  star  smoking  dope. 

"The  Cell"  contains  another  element 
that  pointlessly  assaults  the  sensibilities 
of  millions  of  potential  patrons.  The 
sadisfic  serial  killer  (Vincent  D'Onofrio) 
flashes  back  to  the  origins  of  his  psychic 
torment,  focusing  particularly  on  his  bap- 
tism at  age  6.  The  scene  at  a  river  bank, 
involving  a  Bible-toting  pastor  and  ecsta- 


In  the  past  10  years, 
Hollywood  has  in- 
creased its  infatuation 
with  edgy  offerings, 
upping  the  number  of 
unprofitable  R-rated 
releases  in  the  United 
States  from  50  percent 
to  nearly  65  percent. 

tic,  hand-waving  believers,  repeatedly 
reappears  in  connection  with  the  most 
monstrous  cruelty.  The  movie  suggests 
that  the  future  killer's  abusive  father  held 
him  down  too  long  in  the  water,  causing 
him  now  to  drown  his  female  victims  in 
a  huge  glass  tank  in  a  demented  echo  of 
the  Christian  rite. 

Imagine  that  the  film's  script  had  asso- 
ciated such  vicious  behavior  with  a  bar 
mitzvah  or  some  other  ritual  of  a  minority 
religion.  Isn't  it  obvious  that  some  studio 
executive  would  have  protested,  saying 
that  such  a  gratuitous  insult  needlessly 
would  have  offended  Jews  or  Buddhists 
or  Hindus?  Why,  then,  should  Baptists 
receive  less  sensitive  consideration? 

Political  Prejudices.  More  of  Holly- 
wood's self-destructive  bigotry  turns  up  in 
the  comedy  "The  Crew,"  starring  Richard 


Dreyfuss  and  Burt  Reynolds.  The  two 
veteran  actors  play  aging  mobsters  who 
retire  to  Florida  with  their  fiiends  but  try 
to  recapture  youth  and  vitality  with  one 
last,  daring  caper. 

To  facilitate  the  job,  they  buy  black- 
market  weapons  from  a  sleazy  gun 
dealer.  After  concluding  the  transaction, 
Dreyfuss'  character  says  a  quick  thanks, 
to  which  the  firearms  merchant  defiant- 
ly replies,  "Hey,  don't  thank  me.  Thank 
the  Republicans!" 

The  line  stands  out  as  the  only  political 
reference  of  any  kind  in  the  entire  movie. 
It  offers  no  explanation  of  how  new  gun- 
control  legislation,  presumably  blocked 
by  those  Republican  rascals,  would  magi- 
cally stop  a  transaction  that  the  movie 
accurately  portrays  as  already  illegal. 

Surely,  these  show-business  profes- 
sionals have  seen  the  national  surveys 
that  identify  more  than  a  third  of  Ameri- 
cans as  "Republicans,"  and  more  than  40 
percent  who  strongly  support  the  right  to 
bear  arms.  Why  would  a  commercial 
movie  company  -  Disney,  no  less  -  take 
the  unnecessary  risk  of  insulting  such 
substantial  chunks  of  the  public  with  one 
irrelevant  and  unfunny  zinger  that  bears 
no  connection  to  the  story? 

Such  blatant  political  messages  turn 
up  in  film  after  film,  and  always  from  the 
same  predictable,  liberal  point  of  view. 
In  Hollywood's  Golden  Age  of  the 
1930s  and  1940s,  the  big  studios  avoided 
partisan  politics.  "If  you  want  to  send  a 
message,"  Samuel  Goldwyn  famously 
declared,  "go  to  Western  Union." 

Even  classic  political  films  like  "Mr. 
Smith  Goes  to  Washington"  avoided 


Sen.  Laine  Hansen  (Joan  Allen),  right,  is 
assisted  at  her  confirmation  hearings  for 
vice  president  by  communications  direc- 
tor Lewis  Mollis  (Mike  Binder)  in  the 
2000  movie  "The  Contender."  The  film 
makes  no  secret  about  its  agenda  pro- 
moting abortion  rights,  gun  control  and 
opposition  to  the  death  penalty.  Dream- 
Works photo 
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Revolutionary  Soft  Hearing  Aid — Free  Information 
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Hear  and 


/  Outstanding  value: 
Less  than  $300! 

/  Compare  to  hearing 
aids  over  $1,000 

/  Money-back 
guarantee 

/  45-day  home  trial 


45  day  risk-free 
home  trial 

*  Less  than  $300  with 
introductory  offer 

^  Compare  to  hearing 
aids  over  $1,000 

*  Made  of  new  soft 
material 

^  For  mild  to  moderate 
hearing  loss 

ic  Available  by  mail 
from  a  family  business 
with  over  150,000 
satisfied  customers 
&  20  years  in  business 


EarMate-63 
enlarged. 


"I  ordered  two  hearing  aids 
from  your  company  and  I 
am  well  pleased  with  them. 
They  work  good  in  both  ears. 
Thanks  to  your  company  I 
saved  over  $1,500." 

E.W.,  Congress,  AZ 


"I  have  tried  many  types  (of  hearing  aids)  at  a 
lot  higher  prices.  I  am  very  satisfied  with  your 
product.  I  have  told  a  lot  of  my  friends  about  it 
and  I  am  sure  they  will  order  from  your  company. 


Thanks. 


W.D.,  Smithfield,  NC 


Hearing  Help  Guarantee 
45-Day  Risk-Free  Offer! 

Use  your  EarMate-63  hearing  aid(s)  for  45  days 
and  you  will  rediscover  the  better  hearing  you 
once  took  for  granted.  If  you  are  not  completely 
satisfied,  return  your  EarMate-63 (s)  for  a  full 
refund  of  your  purchase  price. 

Hearing  Help  Warranty 

You  receive  a  one  year  warranty 
against  defects  in  materials  or  workmanship. 


'  Hearing  Help  Express,  Inc.  105  N.  First  St.,  DeKalb,  IL601I5 


FREE  information! 

No  salesperson  will  call. 
Call  toll-free  1-800-843-3773 


Clearing  Help  Express 
I  105  North  First  St.,  Dept  34-374 
I  DeKalb,  IL  60115-0586 
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on  the  EarMate-63  introductory  offer. 
I  I  understand  there  is  no  obligation  and 
I  no  salesperson  will  call. 
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I  Address  
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identifying  its  heroes  or  villains  as  Re- 
publicans or  Democrats.  After  all,  direc- 
tor Frank  Capra  wanted  members  of  all 
political  parties  to  enjoy  his  picture. 

Today,  on  the  other  hand,  political 
movies  appeal  to  the  public  with  more 
narrowly  defined  agendas  than  do  most 
successful  real-life  candidates  for  office. 
In  the  over-praised  flop  "The  Contender," 
Joan  AUen  plays  a  fashionable  Ohio  sena- 
tor who  is  nominated  to  succeed  a  de- 
ceased vice  president.  She  speaks  passion- 
ately about  abortion  rights,  having  left  the 
Republican  Party  and  joined  the  Democ- 
rats due  to  her  unwavering  devotion  to  a 
woman's  "sacred  right  to  choose." 

Allen's  character  also  believes  the 
death  penalty  is  murder,  the  government 
should  confiscate  all  handguns  from 
private  homes  and  it  should  be  a  federal 
offense  to  sell  cigarettes  to  minors.  She 
also  announces  at  her  confirmation 
hearings  that  she  is  an  atheist  and  insists 
separation  of  church  and  state  is  neces- 
sary to  prevent  government  from  falling 
under  the  influence  of  a  "fairy  tale." 
The  conservatives  who  dare  to  oppose 
her,  led  by  Gary  Oldman,  are  presented 
as  vicious,  sexist,  joyless,  cruel  and  fa- 
natical hypocrites. 

Other  political  melodramas  take  com- 
mercial risks  for  the  sake  of  the  same 
ideology.  In  1995 's  "The  American  Pres- 
ident," Michael  Douglas  plays  the  liberal 
Democratic  hero  as  a  crusader  against 
gun  ownership  and  the  intemal-combus- 


Seymour  Cassel,  Dan  Hedaya,  Burt 
Reynolds  and  Richard  Dreyfuss  are  a 
group  of  ex-mobsters  fighting  to  save  a 
senior-citizen  residence  in  the  2000  movie 
"The  Crew."  In  a  scene  where  Dreyfuss' 
character  purchases  an  oversized  shotgun 
from  a  sleazy  gun  dealer,  the  film  takes  an 
unnecessary  potshot  at  the  Republican 
party's  opposition  to  gun  control. 


Kevin  Spacey  and  Annette  Bening  portray  a  husband  and  wife  with  a  troubled  mar- 
riage in  the  1999  Oscar-winning  movie  "American  Beauty."  While  the  dark  suburban 
comedy  was  only  a  modest  hit  with  the  public,  the  film  garnered  enough  awards  to 
make  many  in  Hollywood  wish  they  had  been  involved  with  it. 


fion  engine.  On  NBC's  "The  West 
Wing,"  Martin  Sheen,  acting  as  presi- 
dent, regularly  smites  the  religious  right 
and  all  others  who  question  his  left-wing 
pieties.  When  movies  portray  conserva- 
tive presidents  -  "Dave,"  "Absolute 
Power,"  "Nixon,"  "Dick"  -  the  portrayal 
is  invariably  negative. 

Hollywood's  activism  on  behalf  of 
liberal  causes  and  candidates  shows  up 
in  the  off-screen  adventures  of  top 
celebrities  as  much  as  in  their  creative 
work.  Innumerable  entertainment  lumi- 
naries campaigned  enthusiastically  in 
2000  for  Al  Gore.  Some  even  suggested 
they  would  leave  the  country  if  George 
W.  Bush  were  elected  president. 

Regardless  of  what  one  thinks  of  the 
political  sophistication  of  such  pro- 
nouncements -  would  childish  threats  by 
spoiled  movie  stars  actually  scare  people 
into  voting  for  Gore?  -  they  raise  obvi- 
ous questions  about  the  future  popularity 
of  such  stars.  Do  these  princes  and 
princesses  of  pop  culture  truly  want  to 
discourage  all  conservatives  from  ever 
buying  tickets  to  their  movies? 

Stayin'  Alive.  Despite  this  arrogance, 
big  entertainment  conglomerates  have 
managed  to  survive.  Unlike  political  of- 
fice-holders, top  producers  and  powerful 
stars  never  face  the  righteous  wrath  of 


angry  voters,  thus  cheerfully  ignoring  the 
real  divisions  in  America. 

While  both  houses  of  Congress 
painfully  reflect  those  divisions,  Holly- 
wood remains  unanimously  liberal,  ado- 
lescent and  indulgent.  Many  Americans 
have  chosen  to  vote  "no"  on  this  unrep- 
resentative institution  -  nearly  a  third  of 
Americans  have  given  up  going  to  movie 
theaters  altogether.  But  the  entertainment 
ideologues,  eager  above  all  to  impress 
one  another,  refuse  to  get  the  message. 

If  these  Hollywood  potentates  ever  had 
to  seek  votes  from  a  broad-based  Ameri- 
can electorate,  they  would  lose  in  a  land- 
slide. In  the  ongoing  spat  between  poUti- 
cal  heavyweights  and  show-business  ti- 
tans, there's  no  doubt  which  group  speaks 
more  clearly  for  -  and  to  -  the  American 
public.  The  political  leaders  who  criticize 
the  entertainment  industry  show  a  far  bet- 
ter grasp  of  the  varied  preferences  of  the 
general  public  than  do  the  increasingly 
isolated  Hollywood  hotshots.  □ 


Film  critic  Michael 
Medved  hosts  a  nation- 
ally syndicated  daily 
radio  talk  show  focusing 
on  the  intersection  of 
pop  culture  and  politics. 


Article  design:  Holly  K.  Soria 
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[MlinUD 
inSCIIT!! 

New  chief  executive 
addresses  tliomy 
issues  and  cliange. 


SAY  BOY  SCOUTS,  and  you 
say  cheese. 
Everyone  smiles  about  these 
able,  outdoor  lads  who  grow  with 
newly  learned  skills  as  they  come 
to  know  themselves  and  the 
world  around  them  in  positive  and  en- 
thusiastic ways. 

Scouting  was  important  to  Roy  L. 
Williams  as  a  young  man,  and  became 
his  career  after  he  served  in  the  Air  Force 
and  graduated  from  the  University  of 
Texas.  Last  year,  with  almost  three 
decades  of  Scouting  experience  to  draw 
upon,  WUliams  became  Chief  Scout  Ex- 
ecutive of  an  organization  with  1,100 
national  and  6,300  local  employees  that 
has  had  more  than  100  million  members 
and  participants  since  it  began  in  1910. 

Williams  is  active  in  his  son's  troop 
and  has  served  as  Wood  Badge  instmctor 
and  Order  of  the  Arrow  chapter  and  lodge 
advisor.  He  is  a  Vigil  Honor  member  of 
the  Order  of  the  Arrow.  His  professional 
posts  have  included  district  director  in 
Texas,  finance  director  in  Arkansas,  Scout 
executive  in  Kansas  and  Rhode  Island, 
and  westem  regional  and  national  posi- 
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tions  as  Director  of  the  Boy  Scout 
Division. 

Peter  B.  Rose,  a  contributing 
editor,  blazed  a  trail  through 
Williams'  busy  schedule  for  an 
interview. 


THE  AMERICAN  LEGION 
MAGAZINE:  How  did  you 

begin  in  scouting? 


ROYL  WILLIAMS:  I  was  in  a 

really  good  scout  troop  in  south  Dal- 
las. It  was  unusual  in  that  it  was  spon- 
sored by  Texas  Body  Shop.  We'd  push 
back  the  cars,  bring  out  the  flag  and  learn 
our  skiUs.  Ralph  Sawyer,  who  owned  the 
body  shop,  and  a  high  school  teacher  and 
fireman  were  our  leaders. 

Our  bunch  of  boys  was  not  neces- 
sarily model  kids.  Most  were  of 
modest  circumstances.  I 
came  from  a  house 


Vlacular  Deaeneration 


Discover  why  thousands  of  people  with  low  vision  have  purchased  the  VideoEye 
power  magnification  system  to  continue  reading  and  doing  everyday  tasks  .... 


'"The  VideoEye  has  brought  a  whole  new 
life  to  me.  For  4  years  all  I  could  do  was 
listen  to  audio  tapes  and  watch  TV.  Now  I 
can  read  my  Bible  and  other  material  and  do 
crossword  puzzles  and  I'm  reading  a  book 
and  I'm  going  to  try  knitting.  It  just  brings 
a  whole  new  life!  It's  a  marvelous  thing. " 

Mary  Lu  Swain,  Bagdad,  AZ 

"You  are  to  be  congratulated.  I  love  my 
VideoEye!  I  am  sitting  here  right  now 
reading  a  book  with  it. " 

Patricia  DeGregorio,  San  Bruno,  CA 


VideoEye  Millennium  II 


"The  VideoEye  is  wonderful.  I  depend 
on  it  every  day!  We  checked  other  systems. 
It  is  SUPERIOR  to  everything  else!  I  can't 
read  with  any  kind  of  optical  magnification, 
but  I  can  read  with  the  VideoEye  . 

Wallace  Edgar,  La  Mesa,  CA 

"I  m  crazy  about  it.  Tlie  VideoEye  is 
everything  and  more  than  I  expected,  and  is 
even  "  user  friendly" !  I've  enjoyed  using  it 
to  balance  my  checkbook,  read  recipes,  read 
the  Bible,  read  my  mail,  and  could  even  get 
a  splinter  out  of  my  finger  ..." 

Leona  Wilson,  Holts  Summit,  MO 


without  a  garage.  I  ran  home  and  talked 
my  parents  into  the  cost  of  50  cents  for 
letting  me  join. 

The  guys  in  charge  had  big  hearts. 
Ralph  Sawyer  would  change  from  his  me- 
chanic's outfit  into  his  Scout  uniform  and 
the  others  would  change,  and  they'd  get 
us  going.  Today,  I  thinlc  there  are  a  lot  of 
dads  out  there  like  the  Mr.  Sawyers  of  20 
to  30  years  ago.  I  know  what  the  power  of 
one  person  can  do  for  the  life  of  a  child. 
Parents  looking  for  help  realize  this,  too. 

Q:  Why  were  you  selected  the  chief 
scout  executive? 

A:  I  served  in  the  Air  Force  and  went 
through  college  on  the  GI  Bill.  After 
that,  my  wife  was  looking  for  a  teaching 
job,  and  as  is  the  case  with  many  young 
men,  I  had  a  couple  of  jobs.  In  1972 1 
took  a  full-time  position  with  the  Boy 
Scouts,  thinking  'This  one  will  pay.' 
I've  always  tried  to  do  my  best  over  my 
30-year  career.  Things  have  kind  of 
taken  care  of  themselves. 

Q:  Last  year,  the  Supreme  Court 
decided  that  the  Boy  Scouts  have  a 
constitutional  right  to  exclude  gay 
members  because  opposition  to 
homosexuality  is  part  of  the  organiza- 
tion's expressed  message.  What  has 
happened  since  that  decision? 
A'  We  felt  20  years  ago  when  this  legal 
dispute  started  that  society  agreed  sexual 
contact  in  Scouting  is  immoral.  As  long  as 
I've  been  in  Scouting,  we've  been  morally 
strong,  and  people  have  talked  about  us 
that  way,  and  that  continues  to  be  our 
value.  We  think  that  parents  agree  with  us. 

We  respect  the  right  to  disagree,  but 
the  decision  has  magnified  our  number 
of  supporters.  USA  Today  took  a  poll, 
and  seven  out  of  10  people  agreed  with 
the  decision;  The  Orlando  Sentinel's  poU 
had  9  out  of  10  agreeing. 

I  think  the  average  person  trying  to 
raise  a  famUy  and  make  a  living  gives  us 
solid  support  on  this  issue. 


More  than  600  million  cans  of  food  have 
been  collected  by  Boy  Scouts  since  1988 
during  annual  Scouting  for  Food  National 
Good  Turn  food  drives. 


Q:  Where  is  the  excitement  in  the  Boy 
Scouts  today? 

A:  For  20  years  we've  had  strong  mem- 
bership growth.  Most  people  don't  real- 
ize that.  During  Vietnam,  for  some  rea- 
son, our  membership  dipped.  Once  that 
conflict  was  resolved  and  people  felt 
better  about  the  country,  we  started 
picking  up  again. 

Last  year  we  added  128,000  mem- 
bers. We  have  3.4  million  youths  in 
Scouting  and  1.2  miLhon  adults. 

I  have  my  own  theory  about  our 
growth,  which  I  can't  document.  Par- 
ents are  concerned  about  what's  going 
on  in  society.  They  can't  shield  their 
children  from  violence  on  TV  and 
movies  and  video  games.  So  they  try  to 
get  their  children  involved  in  positive 
activities  like  Scouting. 

Q:  Why  do  you  think  there  is  such  a 
strong  bond  between  The  American 
Legion  and  the  Boy  Scouts? 

A:  At  The  American  Legion's  first  con- 


vention in  Minneapolis  in  1919,  the  first 
resolution  adopted  by  the  delegates  was 
in  support  of  the  Boy  Scouts  and  encour- 
aged Legion  Posts  to  adopt  Boy  Scout 
troops.  The  Legion  was  one  of  our  first 
national  sponsors.  We've  established  a 
good  friendship.  We're  old  friends. 

Q:  What  do  Scouting  and  the  Legion 
have  in  common? 

A:  Both  organizations  have  a  strong 
commitment  to  God  and  country.  Those 
are  two  things  that  stand  out.  And  both 
work  tirelessly  for  strong  moral  values 
and  respect  for  the  flag. 

Q:  Does  Scouting  still  promote  the 
military  services? 

A:  Sure.  I  don't  know  if  that  is  official- 
ly stated.  You  see  all  branches  around 
our  services.  They  get  involved  in 
activities  like  jamborees.  A  lot  of  Leg- 
ionnaires have  been  Scouts  at  one  time. 
They  go  together. 

Q:  Scouts  used  to  wear  service  caps. 
Why  have  they  disappeared  from  the 
Scout  uniform? 

A:  Styles  change.  Now  baseball  caps 
are  generally  worn.  That's  what  the  kids 
are  doing  these  days.  We  have  to 
remain  contemporary.  We've  had 
berets,  service  caps,  baseball  caps  that 
change  with  the  times. 

Q:  How  does  Scouting  prepare  youths 
for  life  and  for  the  possibility  of  mili- 
tary service? 

A:  AU  our  acfivities,  experiences  and 
adventures  help  our  Scouts  learn  and 
grow.  AU  our  outdoor  activities  provide 
learning  for  life.  We  have  aU  kinds  of 
activities  designed  to  challenge  and  bring 
out  the  best  in  people.  They  help  prepare 
people  for  life  and  military  service.  They 
teach  responsibility,  which  is  important 
in  military  service.  □ 

Article  design:  Holly  K.  Soria 


Roy  L  Williams  -  Scouting  for  nearly  30  years 


1944-  Born  in  Houston. 

1955  -  Joined  the  Boy  Scouts  of  America  at  age  1 1 . 

1963-67  -  Served  with  the  U.S.  Air  Force  in  Texas,  Califor- 
nia and  Okinawa. 

1971  -  Graduated  from  the  University  of  Texas  with  a 
bachelor's  degree  in  business  administration. 

1972  -  Appointed  Scout  District  Executive  in  Texas. 


1978  -  Named  Scout  Finance  Director  in  Little  Rock,  Ark. 
1981  -  Appointed  Scout  Executive  in  Topeka,  Kan. 
1986  -  Appointed  Division  Director  of  Boy  Scouts. 
1990  -  Named  Scout  Executive  in  Providence,  R.I. 
1993  -  Appointed  Western  Regional  Director. 
2000  -  Named  National  Chief  Scout  Executive. 
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"HOW  TO  MAKE  YOUR 
COMPUTER  AS  EASY 
TO  USE  AS  YOUR 
TELEPHONE ..." 

By  Webmaster  Raymond  Steinbacher,  and  the  research 
staff  at  Green  Tree  Press,  Inc. 

Are  you  frustrated  by  your  computer?  Is  it  about  as 
"user-unfriendly"  as  it  can  be? 
L  Well,  here's  great  news! 
Green  Tree  Press  -  with  the  assistance  of  Webmaster 
Raymond  Steinbacher  -  has  developed  a  unique  new  computer- 
training  course  designed  specifically  for  beginners! 

Whether  you're  a  complete  novice  or  a  person  with  limited 
computer  experience,  this  is  the  course  you've  been  waiting  for! 

Here's  why... 

1^  It  begins  with  the  assumption  that  you  know  nothing 
about  computers.  None  of  the  terminology.  Nothing. 

^  Every  lesson ...  every  step  ...  is  explained  in  plain  English. 
There's  no  confusing  computer  jargon.  No  technical  language. 

Sl  Every  step  is  sequential.  You  simply  can't  make  a  mistake 
because  every  step  is  self-correcting. 

Ellt's  easy!  And  it's  fun!  You'll  be  amazed  at  how  quickly 
you're  learning. 

You'll  receive  your  printed  course  on  large  8  1/2"  x  11"  pages 
with  a  sturdy  Bristol  cover.  So  it's  exceptionally  easy  to  read. 

And,  everything  is  fully  illustrated  with  drawings  and  photo- 
graphs. So  you  not  only  read  — you  actually  see  —  each  step. 

It  comes  to  you  complete.  Ready  to  use.  And  we're  so 
confident  you'll  complete  the  program  successfully,  we  uncondi- 
tionally guarantee  your  results  or  your  money  back! 

It  will  take  you  about  2  -  3  hours  —  start  to  finish. 


"How  come  rt'sso  easy  for  Grannie? 


Y'  ou'll  learn  how  to  navigate  through  Windows  95™, 
Windows  98™  and  Windows  Me™  just  like  a  pro  ... 
master  basic  desktop  publishing. 

•  You'll  be  able  to  recognize  all  the  various  parts  of  your 
computer  ...  and  how  each  part  functions. 

•  You'll  understand  the  "world  wide  web" ...  "the  internet". 
You'll  learn  how  to  go  anywhere  in  the  world!  Instantly! 

•  You'll  discover  how  to  acquire  new  software  absolutely 
FREE. 

•  You'll  discover  how  to  bypass  busy  signals  and  get  onto 
the  Internet  in  a  matter  of  seconds. 

•  You'll  learn  a  secret  way  to  stop  receiving  junk  E-mail. 

•  You'll  learn  how  to  create  and  send  messages  to  people 
around  the  world  —  even  if  you  don't  type! 

•  You'll  learn  to  do  financial  planning,  develop  a  workable 
budget ...  even  do  payroll  and  employment  records. 

•  You'll  discover  how  to  acquire  and  install  the  best  antivirus 
program  in  the  world  —  FREE! 

•  You'll  learn  how  to  send  clear,  colorful  family  photos 
around  the  world  —  FREE! 

•  You'll  learn  how  to  FULLY  protect  your  computer  from 
lightning  and  power  surges  (ordinary  power  strips  don't  do 
the  job)! 


•  You'll  learn  a  secret  way  to  get  FREE  stereo  FM  and  AM 
stations  from  around  the  world  and  have  them  play  on  your 
sound  system  —  while  you're  on  line! 

•  You'll  discover  how  to  get  FREE  internet  service. 

•  You'll  be  able  to  create  files  ...  short  cuts  ...  address  books  - 
even  create  your  own  posters  and  greeting  cards! 

•  You'll  be  able  to  talk  to  anyone  in  the  world  —  FREE  —  for 
up  to  15  minutes  {no  long  distance  charges.) 

•  You'll  discover  how  you  can  save  hundreds  of  dollars  by 
using  your  computer  as  a  fax  machine. 

•  And  much,  much  more  ... 

Here  are  some  comments  from  a  few  of  our  customers: 

"...  the  course  is  GREAT!!  Why  can't  those  computer 
companies  make  their  instructions  one  tenth  as  good  as 
your  course?" 

Sgt.  Frank  Gorchak,  New  Mexico 

"...  a  lot  better  than  those  'dummies'  books  and  a 
whale  of  a  lot  easier  to  understand,  too.  I  learned  the 
entire  Windows  segment  in  just  38  minutes." 

George  Roddy,  New  York 

"...  I'm  a  homemaker  and  grandma.  I  purchased  your 
program  out  of  self  defense  because  the  grandkids  know 
all  about  computers.  Now  I'm  on  the  internet  playing 
trivia  games  with  several  other  ladies  in  Scotland!!  ... 
you  made  it  so  easy." 

Margaret  Hunter,  Ohio 

You're  welcome  to  try  the  course  in  your  own  home. 
If  you're  not  absolutely  delighted  with  the  results  you  achieve, 
simply  return  it  at  any  time,  for  a  full  refund.  No  conditions. 
No  questions  asked.  That  is  our  100%  guarantee. 

To  order,  simply  print  your  name  and  address  on  a  piece 
of  paper  and  enclose  your  check  or  money  order  for  $12.95  (plus 
$3.98  shipping/handhng).  If  you  wish,  we  can  enclose  a  second 
copy  for  a  friend  for  an  additional  charge  of  only  $9.95.  Send 
your  order  to  Green  Tree  Press  Computer  Course,  Dept.  733, 
3603  West  12th  Street,  Erie,  PA  16505.  (PA  residents  please  add 
6%  sales  tax.)  Or,  charge  it  to  Visa,  MasterCard  or  Discover. 
Please  enclose  your  account  number  and  expiration  date. 

"2001  G.T.R 


Korean  War  veteran  Larry  Anderson  is  a  survivor  of  prostate  cancer  and  is  free  again  to  enjoy  his  hiobby  of  panning  for  gold. 

mnin  chkeii  m  mm 


Prostate  cancer  is 
more  devastating  ttian 
tlie  polio  epidemic  in 
its  worst  year 

By  Phyllis  Zauner 

IT'S  THE  SECOND-LEADING 
cause  of  death  for  American  men  - 
and  the  disease  that  men  dread  most, 
threatening  as  it  does,  the  very 
essence  of  being  a  male. 
Once  known  mainly  for  hobbling 
the  elderly,  it  now  becomes  clear  that 
the  numbers  of  men  battling  prostate 
cancer  in  their  40s  and  50s  are  far  larg- 
er than  imagined.  More  bad  news:  Clin- 
icians around  the  country  are  seeing  in 
younger  men  more  aggressive  forms  of 
the  disease  -  forms  that  metastasize  to 
other  parts  of  the  body.  Researchers  are 


exploring  the  implications  of  this  new 
direction.  Perhaps  the  true  toll  of  early 
onset  will  not  be  known  until  Vietnam 
veterans  pass  through  the  danger  zone 

-  age  45  to  64. 

The  agony  of  prostate  cancer  comes 
to  one  man  in  six  (one  in  three  for 
African-Americans).  The  American 
Cancer  Society  estimates  that  this  year 
200,000  American  men  will  learn  they 
have  prostate  cancer.  Nearly  40,000 
will  die  of  it.  Today,  prostate  cancer  is 
more  devastating  than  the  polio  epi- 
demic in  its  worst  year. 

Treatable.  Prostate  cancer  is  easily 
detected  and  is  one  of  the  most  easily 
treated  cancers  if  caught  in  time.  Yet 
the  majority  of  those  most  at  risk  will 
continue  to  be  uninformed  and  go 
unexamined.  Early  detection  through 
annual  screening  tests  in  men  over  50  - 
perhaps  during  a  routine  physical  exam 

-  could  topple  these  alarming  statistics. 
The  procedure  is  simple:  digital  explo- 


"We're  creating  treat- 
ments that  will  allow 
men  to  live  a  long  life 
even  with  cancer 
We're  on  the  cutting 
edge  and  moving  fast!" 

-  Ralph  Burnett,  Chairman  of  the 
National  Prostate  Cancer  Coalition 


ration  through  the  rectal  wall  and  a 
blood  sample  for  PSA  (prostate  specific 
antigen)  testing. 

Prostate  cancer  was  recently  added 
to  the  "positive  association"  list  for 
Agent  Orange  benefits  by  VA.  Veterans 
who  served  in  Vietnam  between  1962 
and  1975  (including  those  who  visited 
Vietnam  even  briefly  or  served  in  the 
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Glucosamine  Sulfate 

♦  Promotes  greater  joint 
flexibility  and  movement 

#  Helps  ease  joint  saie! 
I  stiffness  $0 
sules  #C05GLSC  Reg.  $9:95 


Sale! 

$3 


St.  John's  Wort  Extract 

#  Helps  bring  brigiiter  days 

#  Promotes  a  positive  mental 

outlook  and  mood        „  .  . 

Sale! 

60  Tablets  #C05STJO  Reg.  $9:95        ^  3 

Odorless  Garlic 

#  Helps  maintain  your 
cardiovascular  system 

*  Supports  a  healthy 
immune  system 

.  50  Tablets  #C040DOR4  Reg.  $679S 

Hawthorn  Berry 

♦  Promotes  blood  flow  to 
the  heart 

*  Helps  support  your 
circulatory  system 

500  mg.  1 00  Tablets  #C05H AWT  Reg.  $9:9§  

Ginkgo  Biloba  Extract 

♦  Enhances  mental  sharpness 
and  clarity 

♦  Boosts  vitality  and  helps  §31^1 

$3 


Korean  Ginseng 

ySMjy     *  ^^'P^  support  mental 
y^lj^ ^      alertness  and  concentration 
^    #  Promotes  vitality  and 
physical  stamina 
100  mg.  50  Caps  #C05K0GC  Reg.  $&m 

JESSIE  Super  Herb  Diet 

'             #  Helps  support  your  weight 
loss  program 
♦  With  Chromium  plus 
17  other  herbs  &  nutrients 
30  Tablets  #C05DIET  Reg.  $4»95  


Sale! 

$3 


Green  Tea  Tablets 

♦  Helps  keep  your  immune  system 
strong  year  round 

#  Helps  support  white  jgigj 

Joint  Formula  Plus 

♦  Helps  promote  mobility  with 
Bromelain,  Ginger  plus  Sale! 
6  more  herbs  53 

#  Helps  maintain  joint  flexibility 


blood  cells 
500  mg..  50  Tabs  #C05GREB  Reg.  $f:95 


Ginger 

♦  Great  for  occasional  heartburn 
and  indigestion 

♦  Aids  digestion  and  promotes 

$3 


50  Tabs  #C05ARTB  Reg.  $4495 


Relaxation^ 


Sale! 

$3 


Memory 


circulation 
sules  #C04HPGB2  Reg.  $?t95 


healthful  circulation 
550  mg.  50  Caps  #C05GING3  Reg.  $8:95 

Kava  Kava 

♦  Smoothes  out  a  hectic 
day  naturally 

*  Promotes  relaxation  and 
a  feeling  of  well-being 

)  mg.  50  Tablets  #C05KAVA3  Reg.  $?t95 

Flaxseed  Oil 

♦  Rich  in  Omega  3  fatty  acids 
that  regulate  many  body  systems 

*  Helps  support  your 
cardiovascular  system 


Saw  Palmetto 

♦  Promotes  superior  prostate 
health 

♦  Helps  the  reproductive 
system  l^"^- 

$3 


500  mg.  50  Caps  #C05SAWP4  Reg.  $^795 


Sale! 

$3 


Valerian 

♦  Gives  you  a  peaceful  &  restful 
night's  sleep 

♦  Soothes  and  calms  ^ 
away  the  day's  tension 

500  mg.  90  Caps  #C05VALR  Reg.  $9:95  

Soy  Extract 

♦  Rich  in  phytochemicals  ttiat  promote 
whole  body  health  for  women 

♦  Supports  hormone,  bone,  breast, 
and  cardiovascular  health  sale! 

500  mg.  50  Caps  #C05S0YT3  Reg.  $5:95  ^ 


50  Softgels  #C04FLAX  Reg.  $8:95 


Sale! 

$3 


pomance 


Bilberry  Extract 

♦  Herbal  nourishment  for  clear 
healthy  night  vision 

♦  Soothes  eyestrain  and  5^1^, 
visual  fatigue 

60  mg.  30  Tabs  #C04BILB3  Reg.  $9:95 


Yohimbe  Extract 

♦  For  men  who  demand  peak 
performance 

♦  A  natural  herb  for 
romantic  confidence 

500  mg.  28  Tabs  #C05YOHI3  Reg.  $4^:95 

♦  With  7  herbs  for  respiratory 
support 

♦  Promotes  healthy  sinuses 
and  bronchial  passages 

450  mg.  50  Caps  #C04SINB  Reg.  $49:95 


Sale! 
!3 


Sale! 

$3 


Thousands 
Sold 

Reg. 
$9t95 


FREE! 


with  any  order 

German  Hair  Tonic  For 
Thicker  Looking  Hair! 

■  An  Exclusive  8  Herb 
Blend  For  Thin  or 
Balding  Hair  -  6  oz. 


to:  BOTANI^CHOICE'  □  Eey  order 

RO.  Box  5  Dept.  AMI  BA  □  ^ 

Hammond,  IN  46325  □  ^ 

MYCARD  EXPIRES  /   □ 

SIGNATURE 


ORDER  TOLL-FREE:  1-800-644-8327 


PHONE  NUMBER 


□Mr. 
□Mrs. 
□Ms.  _ 


Qty. 

Product  # 

Product  Name 

Total 

1 

C02IFTB 

German  Hair  Tonic 

FREE 

City_ 


"100%  Satisfaction  Guaranteed 
or  Your  Money  Back!" 


Postage  &  Handling 


Total 


-Zip_ 


Visit  our  website  — www.botanichealth.com 


These  slatemenis  tiave  not  been  evaluated  by  ttie  Food  &  Drug  Admintslralion  Tfiese 
products  are  not  intended  to  diagnose,  treat  cure,  or  prevent  any  disease 


$3.50 


Warning 
signs 

Urinary  tract 
discomfort 
often  leads  to 
tlie  discovery 
of  prostate 
cancer 
because  of 
tlie  tract's 
close  proximi- 
ty to  the 
prostate. 


waters  just  offshore)  are  presumed  to 
have  been  exposed  to  Agent  Orange. 

The  good  news  is  that  the  future  for 
prostate  cancer  has  never  been  brighter. 
An  explosion  of  research  and  new 
drugs  under  development,  aided  by  a 
coalition  of  fund-raising  organizations, 
is  changing  the  fight  against  this  dis- 
ease and  giving  hope  to  tens  of  thou- 
sands of  American  men.  Two  decades 
ago,  prostate  cancer  research  was  a  sort 
of  medical  backwater  that  few 
researchers  cared  to  venture  into.  Now, 
thanks  to  the  enthusiastic  dedication  of 
National  Prostate  Cancer  Coalition 
(NPCC)  and  a  hundred  other  support 
groups  (CaP  Cure,  Man  to  Man, 
UStoo!),  research  funds  and  clinical  tri- 
als are  booming  forward.  For  Ralph 
Bumett,  a  Korean  War  combat  veteran, 
prostate  cancer  survivor  and  board 
chairman  of  NPCC,  there  is  no  question 
what  the  goal  is:  "We're  going  to  cure 
prostate  cancer!" 

That's  a  long  reach.  But  Bumett 
remains  undaunted.  "We'll  cure  it 
through  prevention,  cure  it  in  the 
prostate,  cure  it  with  a  vaccine  that  has 
already  been  developed.  We're  creating 
treatments  that  will  allow  men  to  live  a 
long  life  even  with  cancer.  We're  on 
the  cutting  edge  and  moving  fast!" 

Seeking  Funds.  What  it  takes  is  money 
-  money  for  research,  money  for  clini- 
cal trials,  money  for  screenings  -  so  a 
cancer  will  be  stopped  before  it  grows. 
The  National  Prostate  Cancer  Coalition 
has  sent  out  an  army  of  activists  seek- 
ing funds  from  state  and  federal  entities 
and  private  sector  industry.  Their  suc- 
cess is  notable:  From  a  starting  budget 
of  $95  million  in  1996,  they  have 
raised  $425  million  in  2000. 

But  what's  needed  as  urgently  are 
volunteers  to  take  part  in  screenings 
and  trials.  Sloan-Kettering  Cancer  Cen- 
ter, for  example,  offers  free  screenings. 
The  prostate  cancer  research  program 
at  the  Department  of  Defense  also 
offers  unique  opportunities  to  help  beat 
the  disease. 

Still,  "beating  the  disease"  is  not  the 
end  of  the  story.  A  man  may  survive 
the  operation,  or  even  be  cured,  only  to 
live  with  its  two  dreaded  complica- 
tions: incontinence  and  impotence.  The 
January  2000  issue  of  Journal  of 
American  Medical  Association 
(JAMA)  reported  that  18  months  after 
radical  prostatectomy,  8.4  percent  of 
men  were  still  incontinent,  and  60  per- 


cent still  impotent. 

Little  is  known  about  the  causes  of 
prostate  cancer.  Other  than  race  and 
age,  risk  factors  include  a  family  histo- 
ry of  the  disease  and  a  diet  high  in  fats. 
If  a  man  has  a  close  relative  with 
prostate  cancer,  he  is  at  twice  the  risk. 
With  two  close  relatives,  the  risk  is 
fivefold.  As  a  group,  African- American 
men  have  the  highest  recorded  inci- 
dence of  prostate  cancer  in  the  world  - 
roughly  twice  that  of  whites  in  the 
United  States  and  nearly  7.5  times 
higher  than  Korean- Americans. 

The  prostate  gland  sits  just  beneath 
the  urinary  bladder  and  surrounds  the 
urethra  (urine  tube)  and  produces  a 
fluid  that  makes  up  one-third  the  vol- 
ume of  semen.  The  gland  commonly 
enlarges  with  age  and,  because  it  sur- 
rounds the  urethra,  may  constrict  the 
urine  passageway  making  urination  dif- 
ficult. Other  problems  commonly 
affecting  the  gland  are  infections  and 
cancer. 

hi  fact,  it  was  a  urinary  infection 
that  first  brought  rugged  outdoorsman 
Larry  Anderson  to  a  doctor's  visit.  "I'd 
been  at  my  cabin  in  the  Sierras,  fishing 
and  panning  for  gold,  when  I  started 
having  painful  urination.  It  seemed 
more  annoying  than  serious.  But  when 
I  went  to  my  doctor,  I  was  shocked  to 
leam  that  I  had  prostate  cancer.  He  said 
surgery  was  the  only  option,  and  I  was 
terrified." 

Still,  Larry  feels  he  was  lucky.  He 
survived  to  fish  and  pan  gold  again. 

A  whole  new  field  of  research  has 
opened  with  the  idea  that  prostate  can- 
cer is  food-related.  Dr.  Robert  Amot,  a 
television  medical  adviser,  has  recent- 


ly produced  a  book,  "The  Prostate 
Cancer  Protection  Plan,"  making  a 
case  for  a  largely  vegetarian  diet  heav- 
ily laden  with  soy.  One  of  his  main 
theses  is  that  men  in  China  and  Japan 
have  up  to  90  percent  less  prostate 
cancer  than  American  men,  and  that 
diet  makes  the  difference.  NPCC 
acknowledges  that  nutrition  is  a  defi- 
nite factor  in  the  tendency  to  prostate 
cancer  and  recommends  soy  in  partic- 
ular. "People  should  eat  more  soy," 
says  NPCC's  Ralph  Bumett,  who 
finds  it  delicious.  "It's  malleable  and 
can  take  many  forms." 

Controlling  Cancer.  Prostate  cancer 
is  a  disease  that  is  ultimately  control- 
lable. A  war  is  being  waged  to  wipe  it 
out,  but  much  depends  on  men  them- 
selves to  be  on  the  watch.  Dr.  Richard 
Atkins,  of  NPCC's  Board  of  Directors, 
says,  "Men  should  be  their  own  best 
advocate.  No  one  else  is  as  responsible 
for  your  fate  as  you  are.  Every  man's 
PSA  testing  should  start  at  45  -  earlier 
if  African- American  or  with  a  history 
of  prostate  cancer  in  the  family."  □ 


Your  Health  is  a  column  written  to  pro- 
vide general  information  to  our  read- 
ers. It  is  not  intended  to  be  nor  is  it 
medical  advice.  Readers  must  consult 
with  their  personal  physicians  when 
they  have  health  problems. 


Phyllis  Zauner,  a  Cal- 
ifornia author,  is  a 
frequent  contributor  to 
this  magazine. 


Article  design:  Holly  K.  Soria 
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Watering  chores,  water  bills!  Sweating  behind  a  roaring  mower! 
Spraying  poison  chemicals  and  digging  weeds... 


Amazoy  is  the  Trade  Mark  registered  U.S. 
Patent  Office  for  our  Meyer  Zoysia  Grass. 


...you  can  end  such  lawn  drudgery— here's  how!       Mow  your  zoysia  lawn  once  a  month— or  less!  It  rewards  you  with  weed-free  beauty  all  summer  long. 


O  Ways  Your  Zoysia  Grass  Lawn 
Saves  You  Time,  Woric,  and  IMoney! 


OCUTS  WATER  BILLS  AND 
MOWING  AS  MUCH  AS  2/3 

Would  you  believe  a  lawn  could  be  perfect  when 
watered  just  once?  In  Iowa,  the  state's  biggest 
Men's  Garden  club  picked  a  zoysia  lawn  as  "top 
lawn— nearly  perfect."  Yet,  this  lawn  had  been 
watered  only  once  all  summer  to  August! 

In  PA,  Mrs.  M.R.  Mitter  wrote  "I've  never 
watered  it,  only  when  I  put  the  plugs  in . . .  Last 
summer  we  had  it  mowed  2  times... When  every- 
body's lawns  here  are  brown  from  drought,  ours 
stays  as  green  as  ever!'  That's  how  zoysia  lawns 
cut  water  bills  and  mowing!  Now  read  on! 

©ENDS  RE-SEEDING 
NEVER  NEEDS  REPLACEMENT 

Plug  in  our  zoysia  grass  and  you'll  never  have  to 
spend  money  on  grass  seed  again!  Since  you 
won't  be  buying  seeds,  you  won't  need  to  dig  and 
rake— then  hope  the  seeds  take  root  before  birds 
eat  them  or  the  next  hard  rain  washes  them  away. 

©NO  NEED  TO  DIG  UP  OLD  GRASS 
Plant  Amazoy  in  old  lawn,  new  ground, 
whatever.  Set  1 "  square  plugs  into  holes  in  the  soil 
1  foot  apart,  checkerboard  style.  Plugs  spread  to 
drive  out  old,  unwanted  growth,  weeds  included. 
Easy  instructions  with  your  order.  If  you  can  put 
a  cork  into  a  bottle,  you  can  plug  in  Amazoy. 

OFOR  SLOPES,  PLAY  AREAS, 
AND  BARE  SPOTS 

You  can't  beat  Amazoy  as  the  low  cost  answer 
for  hard-to-cover  spots,  play-worn  areas,  or  to 
end  erosion  on  slopes. 

Endless  Supply  of  Plug  Transplants 

Transplant  plugs  from  established  Amazoy  as 
you  desire — plugged  area  grows  over  to  provide 
all  the  plugs  you'll  ever  need. 


0IT  STAYS  GREEN  IN  SPITE  OF 
HEAT  AND  DROUGHT 

"The  hotter  it  gets,  the  better  it  grows!"  Plug-in 
zoysia  thrives  in  blistering  heat,  yet  it  won't 
winter  kill  to  30°  below  zero.  It  just  g6es  off  its 
green  color  after  killing  frosts,  begins  regaining 
its  green  color  as  temps,  in  the  spring  are  consis- 
tently warm.  Of  course,  this  varies  with  climate. 


O CHOKES  OUT  CRABGRASS 
AND  WEEDS  ALL  SUMMER 

Your  established  Amazoy  lawn  grows  so 
thick,  it  simply  stops  crabgrass  and  summer 
weeds  from  germinating! 
VISIT  US  AT:  www.zoysiafarms.com/mag.html 

T 


NO  NEED  TO  SPEND  MONEY  ON 
*'  DANGEROUS  CHEMICALS 


Since  zoysia  lawns  resist  insects  AND  diseases, 
you  avoid  the  risk  of  exposing  your  family  or 
pets  to  weedkillers  and  pesticide  poisons.  Plug  in 
Amazoy  and  save  the  money,  avoid  the  risks! 


Meyer  Zoysia  Grass  was  perfected  by 
U.S.  Govt.,  released  in  cooperation  with 
U.S.  Golf  Association  as  a  superior  grass. 


Thrives  from  part  shade  to  full  sun. 


FREE! 


Exclusive  Step-on  Plugger  with 
orders  of  625  plugs  or  more. 

Starting  your  lawn  is  easy  with  this  sturdy,  2 -way 
plugger.  Cuts  away  unwanted  growth  as  it  digs 
holes  for  plugs.  Saves  bending,  time,  work. 
Invaluable  transplant  tool. 

©Zoysia  Farm  Nurseries  2001 
3617  Old  Taneytown  Rd.,Taneytown,  MD  21787 


Every  Plug  GUARANTEED  TO  GROW 
IN  YOUR  SOIL  No  Ifs,  Ands  or  Buts! 
Read  a  guarantee  no  grass  seed  can  match! 

Won't  Winter  Kill.  Amazoy  has  survived 
temperatures  to  30^  below  zero! 
Won't  Heat  Kill.  When  other  grasses  burn  out 
in  summer  drought  and  heat,  Amazoy  re- 
mains luxuriously  green. 
Any  plug  failing  to  grow  in  45  days  will  be 
replaced  FREE!  To  insure  maximum  freshness 
and  viability,  plugs  are  shipped  not  cut  all  the 
way  through.  Before  planting,  finish  the  sepa- 
ration with  shears  or  knife.  Our  guarantee  and 
planting  method  are  your  assurance  of  lawn 
success  backed  by  more  than  four  decades  of 
specialized  lawn  experience! 


TO:  Zoysia  Farm  Nurseries,  Dept.  511 
General  Offices  and  Store 
361 7  Old  Taneytown  Road 

Taneytown,  MD  21787 

Please  send  me  guaranteed  Amazoy  as  checked: 


□  50 

□  100  PLUGS 

□  100  PLUGS 

□  250  PLUGS 

PLUGS 

+  10  FREE 

+20  FREE 

+50  FREE 

with  Plugger 

with  Plugger 

$g95 

$395 

$■[295 

$-|g95 

+ 

+ 

+ 

+ 

$3.50  S&H 

$4.35  S&H 

$5.80  S&H 

$7.65  S&H 

□  625  PLUGS 

+125  FREE 
with  FREE  Plugger 

ONLY 
$3195 

+ 

$11.85  S&H 


□  1,000  PLUGS 

+200  FREE 
with  FREE  Plugger 

ONLY 
$4595 

+ 

$17.15  S&H 


□  Additional  Plugger  ^g'^ 


SPECIAL  OFFER! 

□  2,000  PLUGS 

+  400  FREE 
with  FREE  Plugger 

ONLY 
$7495 

+ 

$23.15  S&H 


$ 


Write  price  of  order  here 
MD  residents  add  5%  tax 
Shipping  &  handling  (S&H)  $ 
TOTAL  $. 

I  enclose  $  


Charge  credit  card 
Acct.  #  


□  Check 
□  MasterCard 


□  MO 
□  VISA 


Expiration  Date. 


We  ship  all  orders  the  same  day  plugs  are  packed  at 
earliest  correct  planting  time  in  your  area. 

NOT  SHIPPED  OUTSIDE  USA,  or  into  WA  or  OR. 


NAME  

ADDRESS. 

CITY  

STATE 


ZIP 


lESIONNMRES  Tl 

'REMEMBER  IRE 

ALAND' 


San  Antonio,  home  of 
the  "Cradle  of  Texas 
Liberty, "  is  the  perfect 
setting  for  the  83rd 
American  Legion 
National  Convention. 

By  James  V.  Carroll 

Assistant  Editor 

I     EGIONNAIRES  WILL  travel 
to  a  spot  forever  famous  in 
America's  history  for  their 

i     83rd  National  Convention  in 
San  Antonio  Aug.  24  through 
30. 

Greeting  them  will  be  a 
city  steeped  in  heritage,  cul- 
ture, tradition  and  natural 
beauty,  but  also  as  modem 
and  cosmopolitan  as  any  in 
the  nation.  San  Antonio  refuses  to  for- 
get its  past  but  is  known  nationwide  for 
its  modernistic  methods  to  draw  a 
crowd. 

San  Antonio  is  simply  a  city  to  re- 
member. Not  because  of  the  Alamo, 
but  because  of  one  simple  thing:  The 
city  refuses  to  give  up  its  unique  cul- 
ture and  continually  looks  to  the  future. 
Modem  skyscrapers  blend  seamlessly 
with  18th  century  restorations  offering 
a  mosaic  of  architectural  diversity.  San 
Antonio's  people  revel  in  the  fact  they 
can  preserve  their  cultural  past  yet  draw 
nationwide  attention  to  their  city,  the 
I  eighth  largest  in  the  nation. 
I      From  its  earliest  Spanish  missionar- 
I  ies  in  1691  to  today's  corporate  busi- 
I  nessmen  and  visiting  families,  San  An- 
I  tonio  has  always  been  a  crossroads  and 
I  meeting  place. 

I      This  south-central  Texas  city  offers 
I  a  cultural  potpourri  and  mixing  of 
I  sounds  and  flavors  of  Native  Ameri- 
°  cans,  Old  Mexico,  Germans,  the  Wild 

West,  African- Americans  and  the  Deep 

South. 

Legionnaires  traveling  by  air  will 
arrive  at  San  Antonio  Intemational  Air- 
port located  13  miles  from  the  Down- 
town River  Walk.  Major  airline 
services  to  the  airport  include  Delta, 
United,  Southwest,  American,  Conti- 
nental, TWA,  America  West,  North- 
west, Mexicana  and  US  Airways. 

Rental  cars  are  available  at  the  air- 
port for  those  wishing  to  drive  down- 
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Rivercenter  Mall  Lagoon  is  a  popular  gathering  place  for  sightseers  and  shoppers  alike. 


town.  Transit  service  from  the  airport 
ranges  from  $8  to  $14  roundtrip  and 
taxi  fares  range  from  $14  to  $15  plus 
tip  and  a  50-cent  airport  departure  fee. 

When  not  busy  with  National  Con- 
vention events.  Legionnaires  may  want 
to  explore  a  plethora  of  activities  await- 
ing them  at  and  near  the  River  Walk. 
There's  truly  something  for  everyone  in 
and  around  San  Antonio.  The  sights, 
soimds  and  aroma  of  the  city  are  simply 
marvelous.  Music  aficionados  wiU  be 
pleased  to  find  a  variety  of  instrumental 
and  vocal  performance  styles  through- 
out the  city.  History  and  cultural  buffs 
will  find  enough  to  keep  them  happily 
occupied.  And  the  food  is  . . .  simply 
put,  delicious. 

Dining  options  in  San  Antonio  run 
the  gamut  from  fine  French  cuisine  to 
Chinese  to  Soul  food  and  Cajun,  but 
the  one  not  to  miss  is  Tex-Mex.  Tex- 
Mex  is  a  passion  with  local  residents  of 
all  ethnic  backgrounds,  and  numerous 
restaurants  are  open  24  hours. 

Special  Events.  There  are  plenty  of 
things  to  see  and  do  any  time  of  year  in 
San  Antonio,  but  there  are  a  number  of 
limited-time  special  activities  and  per- 
formances on  tap  during  National  Con- 


vention week. 

If  music  moves  your  soul,  you  may 
be  interested  in  attending  a  free  concert 
series  presented  by  local  radio  stations 
Aug.  24  and  30  at  the  Rivercenter  Mall 
Lagoon.  (210-225-0000,  www.shopriv- 
ercenter.com).  Members  of  the  Legion 
family  are  also  sure  to  enjoy  the  beauti- 
ful tradition  of  mariachi  music  by 
Mariachi  Los  Caporales.  The  band 
plays  Aug.  26  on  the  hour  from  noon 
until  5  p.m.,  also  at  the  Rivercenter 
Mall  Lagoon. 

If  it's  the  smell  of  greasepaint  and 
the  heat  of  bright  footlights  for  you, 
then  get  ready  to  enjoy  an  evening  at 
the  theater  by  catching  a  performance 
of  "42nd  Street"  through  Aug.  25  at  the 
Josephine  Theatre  (210-734-4646). 

There  are  also  plenty  of  opportuni- 
ties during  National  Convention  to 
catch  a  glimpse  of  work  by  local  artists 
and  photographers.  San  Antonio-based 
artist  Cruz  Ortiz  brings  a  Gen-X  sensi- 
bility to  expressionist  painting  in  his 
exhibition  through  Aug.  31  at  the 
Guadalupe  Cultural  Arts  Center  Theatre 
GaUery  (210-271-3151,  www.guadalu- 
peculturalarts.org).  San  Antonio-based 
Puerto  Ricaii  artist  Angel  Rodriquez 
also  exhibits  his  super-realistic  paint- 


ings through  the  end  of  August  in  the 
Visual  Arts  Annex  at  the  Guadalupe 
Culture  Arts  Center. 

For  photography  buffs,  the  Blue  Star 
Art  Space  features  the  works  of  photog- 
raphers Louis  Gonzalez  Palma  and 
Mario  Cravo  Neto.  The  two  men  treat 
photography  as  a  medium  of  exploration 
in  understanding  the  multiple  issues  of 


Visitors  to  SeaWorld  of  Texas  can  enjoy  a 
close  encounter  with  the  park's  aquatic  life. 
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The  River  Walk  is  the  pride  of  San  Antonio  with  Its  jade-green  middle  of  downtown.  Whether  visitors  via\k  or  take  a  boat, 
water  and  lush  foliage-lined  banks.  The  city  park  Is  right  in  the    there's  a  lot  of  exploring  to  do. 


their  respective  multiethnic  societies  (210- 
227-6960,  www.bluestarartspace.org). 

Sports  fans  are  not  forgotten  during 
National  Convention  week  in  San  Anto- 
nio. Live  thoroughbred  horse  racing  is 
scheduled  each  day  at  Retama  Park  (210- 
651-7000,  www.run@retamapark.com). 
Or  Legionnaires  who  favor  the  thrill  of 
football  can  watch  the  top  high  school 
football  teams  across  the  state  compete 
Sept.  1  in  the  HEB  Texas  Football 
Classic  at  the  Alamodome  (210-207- 
3663). 

And  for  those  more  inclined  to  wa- 
ter sports,  the  33rd  Annual  Canoe  Chal- 
lenge features  Boy  Scouts,  Girl  Scouts, 
corporate  and  celebrity  canoe  races  on 
the  River  Walk  (210-225r0000). 

Amateur  historians  may  want  to 
view  "The  Great  Experiment:  George 
Washington  and  the  American  Repub- 
lic," a  traveling  exhibit  from  the  Smith- 
sonian Institution.  The  exhibition  runs 
through  August  at  the  San  Antonio 
Central  Library  Gallery  (210-207-2500, 
www.sat.lib.tx.us). 

Other  Fare.  Military  veterans  might 
enjoy  a  visit  to  the  military  installations 
in  greater  San  Antonio.  A  visitors  pass 
is  normally  required  except  for  Fort 
Sam  Houston.  Some  of  these  bases  are 
restricted,  so  it's  best  to  call  in  advance 
to  inquire  about  tour  times  and  access. 
Fort  Sam  Houston,  the  site  of  the 


first  military  airplane  flight,  is  an  open 
post.  Apache  Indian  Chief  Geronimo 
was  once  held  prisoner  within  its  walls. 
Today  Fort  Sam  is  home  of  Headquar- 
ters 5th  U.S.  Army  and  Brooke  Army 
Medical  Center.  This  historic  landmark 
stands  in  the  center  of  a  park-like  set- 
ting where  animals  and  fowl  roam  the 
grounds  among  people  at  work  and  vis- 
itors from  around  the  world  (Museum: 
210-221-1886). 

Also  near  the  city  are  Kelly  Air 
Force  Base  (210-925-7951),  Lackland 
Air  Force  Base  (210-671-2907), 
Brooks  Air  Force  Base  (210-536-5140) 
and  Randolph  Air  Force  Base  (210- 
652-4407). 

Legionnaires  might  also  be  interest- 
ed in  visiting  San  Antonio's  Vietnam 
Memorial  located  at  Veterans  Memori- 
al Plaza.  "Hill  81 1  S"  depicts  a  Marine 
holding  a  wounded  comrade  while 
looking  skyward  for  an  evacuation  heU- 
copter.  The  memorial  was  created  by 
artist  Austin  Deuel. 

A  trip  to  San  Antonio  would  not  be 
complete  without  a  tour  of  its  missions. 
Established  along  the  San  Antonio  Riv- 
er in  the  18th  century,  these  missions 
are  reminders  of  one  of  Spain's  most 
successful  attempts  to  extend  its  New 
World  dominion  from  Mexico. 

San  Antonio  Missions  National 
Historical  Park  (210-534-8833, 
www.nps.gov/saan/)  contains  the  his- 


torically and  architecturally  significant 
structures  of  Missions  Concepcion,  San 
Jose,  San  Juan,  San  Francisco,  Espada, 
Labores,  and  San  Antonio  de  Valero  - 
popularly  known  as  the  Alamo. 

Today,  the  Alamo  is  recognized  as 
"The  Cradle  of  Texas  Liberty,"  a  sym- 
bol of  freedom  and  independence 
throughout  the  world.  Texas  patriots. 


Six  Flags  Fiesta  Texas  theme  park  offers 
spectacular  shows,  thrilling  rides  and 
fun-filled  theme  areas. 
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Softer 


"To  my  surprise,  after 

only  one  night,  I  awoke  without 

any  back  pain.  I  have  had  a  back  problem 

for  over  30  years.  Thanks  so  much!" 

—Jackalyn  H.,  Yulee,  FL 


Why  Back  Pain  Sufferers 
Sleep  Better  On  Air! 


"Since  using  a  Select  Comfort  mattress, 
I  wake  up  more  refreshed,  without  any 
stiffness  in  my  mid-back  and  lower  back. 
This  is  the  reason  why  I  am  very  pleased 
with  your  product  and  I  continually 
recommend  Select  Comfort  to  my 
patients,  friends  and  family" 

— Dr.  William  M.,  Conshohocken,  PA 

The  SELECT  COMFORT®  mattress.  It's  not 
just  a  better  mattress,  but  a  better  way  to 
sleep.  Even  back  pain  sufferers  can  sleep 
more  comfortably! 

The  Select  Comfort  mattress  doesn't  rely 
on  springs  or  water,  but  on 
a  cushion  of  air.  Air  gently 
contours  to  your  body's 
shape,  helping  to  reduce 
uncomfortable  pressure 
points,  and  tests  show 
it  also  helps  to  more 
properly  support  your 
back  and  spine. 


Select  Comfort  mattresses 
comfortably  contour  to  your  body, 
more  properly  support  your  back  and 
spine,  and  help  to  reduce  pressure  points. 


Metal  coil  mattresses  can 
create  uncomfortable  pressure 
points  and  provide  uneven 
support  over  time. 


□  □ 

□  D 


TRY  IT  FOR  90  NIGHTS! 

We're  so  sure  you'll  sleep  better  on  air,  you  can 
take  up  to  three  months  to  decide,  or  your  money 
back. You've  got  to  sleep  on  it  to  believe  it! 

For  a  FREE  VIDEO  and  Brochure,  call  now! 

1-800-831-1211 

Ext.  28167 


I  Ifes!  Please  rush  me  a  FREE 
I  Video  and  Brochure. 


Name 


Address 


City_ 
Zip_ 


.  State  _ 


. Phone_ 


Ext.  28167 


The  Mattress  with  Easy 
Push  Button  Firmness  Control! 


SELECT  COMFORI^ 

Mail  to:  Select  Comfort  Direct 

6105  Trenton  Lane  North,  Minneapolis,  MN  55442 
www.selectcomfort.com 


including 
Tennessee  native 
Davey  Crockett, 
met  Mexican  Gen. 
Antonio  Lopez  de 
Santa  Anna  during 
their  ill-fated  de- 
fense of  the 
Alamo.  All  189 
Texas  patriots 
were  killed  there 
March  6,  1838. 

River  Walk.  An- 
other "don't  miss" 
activity  is  a  walk 
along  San  Anto- 
nio's famed  Paseo 
Del  Rio  (River 
Walk).  The  Paseo 
Del  Rio,  in  the 
heart  of 

downtown,  is  the 
pride  of  the  city. 
Lush  green  fo- 
liage lines  the 
banks  of  this  peaceful  jade-green,  his- 
toric river.  Cobblestone  walkways  lead 
visitors  to  river-level  restaurants  and 
shops.  River  cruisers  travel  the  River 
Walk's  three  miles  past  unique  retail 
shops,  restaurants  and  nightclubs. 

But  if  you  prefer  the  big  picture 
rather  than  getting  up  close  and  person- 
al, the  nearby  Tower  of  the  Americas 
might  be  just  the  place  for  you.  The 
tower,  750  feet  tall,  offers  a  panoramic 
view  of  San  Antonio  and  the  surround- 


The  San  Antonio  Botanical  Gardens  and  Lucile  Halsell  Conservatory  are  a  "must  see"  while  in  the  city.  This 
33-acre  garden  represents  In  miniature  the  diverse  Texas  flora  landscape. 


The  750-foot-tali  Tower  of  the  Americas 
offers  an  overview  of  San  Antonio. 


ing  area.  Glass-walled  elevators  ascend 
500  feet  to  the  restaurant  and  observa- 
tion level.  It  was  the  theme  structure  for 
the  1968  HemisFair  and  symbolizes  the 
progress  made  by  the  confluence  of  civ- 
ilizations in  the  Western  Hemisphere. 
The  restaurant  (210-223-3101)  serves 
lunch  and  dinner. 

For  nature  or  wildlife  lovers  there 
are  the  San  Antonio  Zoological  Gar- 
dens and  Aquarium  (210-734-7183, 
www.  Sazoo-aq.org);  the  San  Antonio 
Botanical  Gardens  (210-207-3255, 
www.sabot.org);  or  the  Japanese  Tea 
Gardens  located  in  Brackenridge  Park 
(210-207-3000).  Winding  pebble  walk- 
ways, stone  bridges,  a  waterfall  and 
tranquil  pools  highlight  this  lush  gar- 
den. Or  maybe  SeaWorld  San  Antonio 
(210-523-361 1,  www.seaworld.com), 
the  world's  largest  marine-life  adven- 
ture park,  might  strike  your  fancy. 

For  the  shopping  enthusiast,  San 
Antonio  is  a  mecca.  Market  Square,  the 
world's  largest  Mexican  marketplace 
outside  Mexico,  is  located  downtown. 
Another  downtown  shopping  experi- 
ence of  a  lifetime  is  Rivercenter  Mall. 
The  three-story  mall  is  filled  with  130 
unique  specialty  and  nationally  known 
retail  department  stores.  The  Antiques 
Downtown  Mall  specializes  in  -  you 
guessed  it  -  antiques,  but  there  ai'e 
plenty  of  other  not-so-old  items  as  well. 

Actually,  there  is  a  place  to  shop  just 
about  anywhere  in  San  Antonio.  So  put 
on  a  comfortable  pair  of  shoes  and 


shop, shop, shop. 

San  Antonio  prides  itself  as  a  giant 
playground  for  the  young  and  young  at 
heart.  So,  naturally,  the  children  have 
plenty  of  activities,  too. 

There's  the  San  Antonio  Children's 
Museum  (210-212-4453)  and  the 
Hertzberg  Circus  Museum  (210-207- 
7810),  which  has  a  hands-on  program 
especially  for  children.  Don't  forget 
IMAX  Theatre  with  movies  six  stories 
tall,  or  Milam  Park  Playground  -  a  per- 
fect place  to  let  the  kids  work  off  a  little 
excess  energy. 

Of  course,  using  San  Antonio  as  a 
base,  visitors  can  take  day  trips  and 
explore  the  scenic  countryside  and  pic- 
turesque towns  nearby.  Windmills, 
oaks  and  hills,  sunrises  and  sunsets, 
peace  -  these  are  the  things  that  fill  the 
south-central  Texas  countryside.  Boat- 
ing, fishing  and  swimming  await  you, 
or  for  those  adventurous  cowpokes, 
gentle  steeds  are  anxious  to  please. 

For  more  information  on  the  activi- 
ties listed  or  to  learn  what  else  might  be 
in  store,  call  the  San  Antonio  Conven- 
tion and  Visitors  Bureau  at  210-207- 
6700  or  surf  the  bureau's  Web  site  at 
www.sanantoniocvb.com . 

Enjoy  the  National  Convention  and 
your  stay  in  San  Antonio  -  a  place  to 
remember.  □ 


Article  design:  Doug  RoUison 
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AUTHENTIC  COMMEMORATIVE 
MILITARY  WATCHES 


One  oS  a  Kind  Wrist  Watch! 


Why  Pay 


Our  Price 
Only 

$4095 


SIMILAR  TO 
AS  SEEN  ON 

TV 


DISPLAYS  YOUR 
SERVICE  BRANCH 
OFFICIAL  INSIGNIA 
IN  FULL  COLOR 
ON  THE  FRONT 


FREE  Engraving  of  your 
Initials,  Division,  and 
Years  of  Service 


PERSONALIZED 
FOR  U.S. 
VETERANS 


Limited  Edition 
•  Individually  Numbered 
Fine  Swiss  Quartz  Movement 


In  honor  of  those  who  proclaim  their  patriotism  by  serving  in  our 
country's  Armed  Forces,  we  proudly  present  this  extraordinarily  craft- 
ed and  very  affordable  United  States  commemorative  watch.  It's 
exclusively  designed  for  men  and  women  and  their  spouses,  who 
have  served  in  the  Army,  Navy,  Air  Force,  Marines.  A  true  keepsake 
that  you  will  treasure  for  years  to  come.  Its  distinctive,  rich  styling 
proudly  displays  your  service  branch  insignia  in  full  color  and  clear 
detail,  its  many  outstanding  features  include  beveled  14K  goldtone 
layered  and  silvertone  trim  and  14K  goldtone  dials.  For  night  vision 
illuminating  hands  glow  in  the  dark.  The  American  Bald  Eagle,  in  his 
inspiring  grandeur,  is  proudly  displayed.  All  this  plus  date  indicator 
and  a  fine  quartz  Swiss  movement  that  is  accurate  within  seconds 
per  month.  Comes  complete  with  an  elegant,  adjustable,  two  tone 
gold  and  silver,  interlocking,  highly  polished  watch  band.  This  is  truly 
a  proud  watch  to  wear.  The  back  is  engraved  with  your  initials,  the 
Armed  Force  division  of  which  you  were  a  member,  and  the  years 
you  served.  This  is  a  Limited  Edition,  with  each  watch  being  individ- 
ually numbered.  This  ruggedly  built,  fashionable  watch  is  perfect  for 
all  occasions. 


roeer  Creek  Products,  Inc.  Dept.  E273 
I  3038  N.W/.  25th  Avenue,  Pompano  Beach,  FL  33069 
I  30  Day  Money  Back  Guarantee 

I  □  One  Military  Watch  is  only  $49.95  plus  $3.50  shipping. 


□  Two  Military  Watches  only  $89.95  plus  $5.00  shipping. 


Indicate  quantity  of  each 
□  M  /  □  W  Watch  _ 


 Men's  (M)  / 

Army  Navy  _ 


 Women's  (W) 

Air  Force  Marine 


Initials: 


Yr. 


□  M  /  □  W  Watch . 


Initials: 


Yr. 


.  to  Yr._ 
Army 
to  Yr. 


Division/Branch  

_Navy  Air  Force . 

Division/Branch  


Marine 


Enclosed  is  my  payment:  □  Money  Order   □  Check 


Card  No. 


i 
I 
I 
I 
I 

I  Address_ 
J^ity__. 


□  Mastercard       □  Visa 


□  Cash 
Exp.  Date_ 


Signature, 
Name  


(Credit  cards  please  sign) 


State 


.Zip_ 


'^^'^t,  wsir    '''''  24th  Tr/f'CS^pf 
"nih  R  '^"''d  to  Dr.    *  ^o'tf'mV"'''- 


No  Middlemen...  No  Inflated  Mark-ups... 
No  Pushy  Salesmen  &  No  Phone  Calls 


Buy  Your  Hearing  Aids 
Direct  From  the  Factory... 
SAVE  Hundreds  of  Dollars! 

and y 014/  ccuny  try  tkem/  "fdsk  Free/ 


It's  So  Small- 
It's  Amost  Invisible! 


"After  seeing  your  ad  in  the  newspaper,  I 
decided  to  take  a  chance  on  your  product. 
Imagine  my  surprise  when  I  first  tried  your 
sound  amplification  product  and  it  worl<ed 
great.  The  amplification  seemed  to  bal- 
ance out  the  hearing  between  my  left  and 
right  ear.  I  am  completely  satisfied  with 
both  the  sound  quality  and  amplification  of 
your  MaxiSound."  Dr.  George  T.  Stallings 

"I  paid  $2000.00  for  (a  pair  of  hearing  aids) 
they  just  never  did  work  right  so  I  quit  using 
them.  When  I  got  MaxiSound  I  put  them 
right  in  my  ears  and  I  want  you  to  know 
they  sure  work  well.  I  wear  them  every  day 
to  work."  J.  Jackson,  GA 

"The  MaxiSound  I  purchased  from  you  is 
the  best...  and  the  best  price  I  have  ever 
had.  I  have  has  at  least  10  hearing  aids... 
Yours  is  the  best!      Harold  F.  Beach,  PA 

"You  can  imaging  my  surprise,  and  delight, 
when  I  was  able  to  hear  very  close  to  nor- 
mally the  first  day  I  used  my  MaxiSound 
units."  Leighton  Soule,  NY 

"I  have  worn  the  MaxiSound  amplifier  for 
several  days  and  it's  the  greatest  thing 
since  sliced  bread.  I  am  very  well  satisfied 
with  it,  works  as  well  as  my  friend's  units 
that  cost  hundreds  more."  D.  E.  Allen,  SD 

"The  right  aid  is  just  wonderful,  fits  just  per- 
fect... last  week  we  had  a  Christmas  Party 
at  a  restaurant  with  approximately  50  peo- 
ple and  I  could  sit  and  talk  with  the  parties 
that  were  there  and  could  hear  every 
word."  JoAnn  Kellar,  OR 


Do  you  say  "what"  and  constantly  ask 
people  to  repeat  what  they  just  said?  If 
so,  you  are  one  of  the  millions  of  people 
in  the  United  States  who  suffer 
from  GHL  (gradual  hearing 
loss  syndrome). 

Don't  be  embarrassed,  GHL 
happens  to  almost  everyone 
as  we  age.  The  everyday  nois- 
es that  attacked  our  hearing 
senses  over  the  years  (traffic, 
machines,  equipment)  have 
caused  the  mild  to  moderate 
hearing  loss  we  suffer  from. 
But  MaxiSound  can  help...  it 
can  be  your  hearing  solution. 

With  a  MaxiSound  hearing 
aid  you'll  be  able  to  hear  the 
children,  the  grandchildren,  the 
TV  and  your  friends  in  a  group 
conversation.  The  MaxiSound 
performs  great  in  "reaZ-Z/fe" situations 
(not  just  in  the  store). 
MaxiSound  offers  the  best  possible  fit 
in  ready-to-wear  hearing  aids  and  the  frequency 
is  preset  to  clearly  pick-up  the  sound  of  speech. 

MaxiSound  is  not  just  smaller  (it's  almost  invis- 
ible), it's  also  better  (Made  in  USA)  and  it's  afford- 
able ($179.95)  Max/Sound  compares  to  hearing 
aids  that  retail  in  stores  for  up  to  $1000.00.  Your 
satisfaction  is  guaranteed  or  return  within  45  days 
for  a  full  refund  of  purchase  price  (less  P&H). 
There  are  over  100,000  satisfied  customers  who 
have  improved  their  quality  of  life  by  using 
MaxiSound.  Don't  you  want  to  be  one  of  them? 


Shown  larger  than  actual  sized 


SPECIFICATIONS 

Maximum  Output  III.SdB 

Peak  Gain  36dB 

Average  Gain  32dB 

Frequence   600-5900 

Harmonic  Distortion: 

500Hz  1% 

at  800Hz  0% 

at  1600Hz  0% 

Individual  Left  and  Right  units 
More  Output,  Higher  Gains  for 
DISTORTION  FREE  SOUND 


I  have  been  advised  that  the 
FDA  has  determined  that  my  best 
interests  would  be  served  if  I  had 
a  medical  evaluation  by  a 
licensed  physician,  preferably  a 
physician  who  specializes  in  dis- 
eases of  the  ear,  before  purchas- 
ing a  MaxiSound,  or  a  test  by  a 
licensed  dispenser  utilizing 
established  procedures  and 
instrumentation  in  the  fitting  of 
any  amplification  device.  I  am  18 
years  old  or  older  and  voluntary 
sign  this  waiver  which  indicates 
that  I  do  not  wish  either  a  medical 
evaluation  or  test  before  pur- 
chasing my  MaxiSound." 


Waiver  signature 


excel  labs,  Dept.  msl-378 

136  John  Street,  Southport  CT  06490-1497 
Please  RUSH  me  by  First  Class  Mail 
the  guaranteed  MaxiSound  hearing  aids  ordered  below: 
□ONE  MaxiSound  only  $179.95  Indicate  DLeft  Ear  DRight  Ear 
□SAVE  $19.95!  Order  a  pair  for  only  $339.95 
□One  Dozen  Model  #312  Hearing  Aid  Batteries  -  $10.00 
□Maintenance  Kit  with  order  only  $14.95 

Add  $12.00  for  shipping,  handling  and  insurance  per  order 
□  EXPRESS  MAIL  $20.00  EXTRA 

Enclosed  is  check/Money  Order  for  $  

Charge:  □VISA  □MasterCard  □Discover     Exp  I  


AccL 


Name. 


Address. 


City_ 


.St_ 


-Zip_ 


■  CALL  1-800-898-4285  TOLL  FREE  TO  CHARGE  ORDER  J 


us  i$sn$ 


SHoniD  m  mn  timw  ii  neoiisiHii! 


Rep.  George  Gekas,  R-Pa. 


Few  issues  are  as  contentious 
and  stir  the  passions  as  the 
death  penalty,  which  has  long 
been  used  in  the  United  States 
as  the  ultimate  punishment  for  those 
who  commit  the  most  heinous  of 
crimes.  I  believe  it  is  our  duty  as  a  civ- 
ilized society  to  protect  life  and  hold 
those  people  responsible  who  take  it 
from  others.  The  death  penalty  is  the  most  final  and  exact- 
ing punishment  that  can  be  placed  upon  a  criminal,  a  deci- 
sion that  should  not  be  treated  lightly. 

At  the  heart  of  the  death  penalty  is  the  need  to  protect  the 
innocent  and  punish  the  guilty.  I  support  the  death  penalty 
because  I  believe  it  is  the  strongest  form  of  deterrence  when 
used  fairly  and  effectively.  I  also  believe  the  death  penalty 
should  be  supported  for  moral  purposes.  It  is  my  opinion 
that  to  not  use  the  death  penalty  for  heinous  murders  cheap- 
ens the  life  of  the  victim  and  life  in  general. 

Abolishing  the  death 
penalty  would  send  a  clear 
message  that  life  is  not  val- 
ued enough  to  have  a  pro- 
portionate punishment  met- 
ed out  for  crimes  that  end 
innocent  lives.  I  have 
fought  for  the  proper  use  of 
the  death  penalty  through- 
out my  career.  It  is  impera- 
tive that  the  courts  and  ju- 
ries of  peers  have  the  right  to  impose  the  death  penalty  for 
capital  crimes. 

If  our  society  is  to  maintain  the  integrity  of  the  death 
penalty,  it  must  use  the  punishment  in  a  fair  and  effective 
manner.  In  the  past,  criminals  convicted  of  capital  offens- 
es were  able  to  thwart  the  system  by  engaging  in  an  end- 
less stream  of  appeals.  However,  the  104th  Congress  put 
an  end  to  the  stream  of  frivolous  lawsuits  brought  by 
death-row  inmates. 

Those  subject  to  the  death  penalty  should  obviously 
be  given  their  fair  and  just  right  to  appeal.  In  fact,  death- 
row  inmates  should  be  given  the  right  to  DNA  testing  to 
try  to  prove  their  innocence.  Moreover,  advances  in 
technology  should  be  used  to  the  greatest  extent  to  help 
determine  the  innocence  or  guilt  of  an  individual. 

But  the  death  penalty  is  an 
important  tool  in  protecting 
the  lives  of  the  innocent. 
Without  it,  we  open  the  door 
for  individuals  to  disregard 
the  value  of  life.  And  when 
life  is  devalued,  we  all  suffer. 
The  constitutionality  of  the 
death  penalty  must  be  upheld. 


"To  not  use  the  death 
penalty  for  heinous 
murders  cheapens  the 
life  of  the  victim  and 
life  in  general." 


Rep.  Jesse  Jackson  Jr.,  D-lll. 


Senators  and  representatives  are  interested  in  con- 
stituent viewpoints.  You  may  express  your  views  by  writ- 
ing The  Honorable  (name),  U.S.  Senate,  Washington,  DC 
20510,  or  Tlie  IHIonorable  (name),  House  of  Representa- 
tives, Washington,  DC  20515.  You  may  call  the  Senate  at 
(202)  224-3121;  the  House  at  (202)  225-3121. 


The  death  penalty  is  morally 
wrong,  legally  unjust  and 
practically  ineffective.  It 
should  be  abolished. 
Advocates  of  the  death  penalty  say 
it's  a  deterrent  to  violent  crime.  Yet  no 
credible  study  has  shown  that  to  be 
true.  There  is  even  some  evidence  that 
state-sponsored  death  actually  desensi- 
tizes us,  making  us  less  human,  resulting  in  greater  violence. 

The  death  penalty  is  applied  mainly  in  the  South.  Thus,  rf 
it's  a  legal  deterrent,  the  nation's  Southem  region  should  be  the 
model  of  law  and  order.  Yet  the  South  is  the  most  violent  re- 
gion in  the  country,  with  the  most  murders.  That  fact  is  proba- 
bly more  closely  correlated  with  the  region's  having  the  fewest 
job  opportunities,  worst  schools,  highest  illiteracy,  poorest 
health  care,  least  housing  and  greatest  economic  disparity. 

We  spend  $35  billion  operating  prisons  and  $7  billion 
on  new  prisons  annually.  Wouldn't  our  money  be  better 
spent  on  jobs,  education; 
health  care  and  housing  -  real 
prevention  of  violent  crime? 

The  death  penalty  is  ap- 
plied disproportionately  to 
racial  minorities  -  African- 
Americans  and  Hispanics. 
More  than  50  percent  of  all 
African-Americans  live  in 
the  1 1  former  Confederate 
states  where  the  death  penal- 
ty is  most  often  applied.  Thus,  region  and  race  are  related,  as 
well  as  class.  Those  without  capital  get  capital  punishment. 

The  Department  of  Justice  was  bom  in  1871  in  response  to 
the  wave  of  Southem  hate  crimes  and  hangings  instituted  by 
the  Ku  Klux  Klan.  About  85  percent  of  all  executions  have  tak- 
en place  in  the  South.  It  appears  that  the  legality  of  the  South- 
em chair  has  replaced  the  illegality  of  the  Southem  noose. 

Seven  men  were  scheduled  to  die  in  December  2000:  three 
in  Texas,  two  in  Florida  and  one  in  Virginia,  plus  the  first  fed- 
eral execution  in  40  years.  Texas  and  Florida  are  responsible 
for  71  percent  of  these  executions  and  53  percent  of  all  execu- 
tions in  2000.  Those  two  states  account  for  42  percent  of  exe- 
cutions since  the  punishment  was  reinstated  in  1976. 

Some  argue  that  the  death  penalty  is  morally  sound  as  ret- 
ributive justice.  I  disagree.  The  innocent  are  sometimes  killed 

by  mistake.  It  won't  bring  a 
loved  one  back  and  adds  to  the 
killing,  with  more  families  suf- 
fering. If  punishment  and  pro- 
tecting society  are  the  issue, 
then  life  in  prison  without  parole 
accomplishes  both.  The  only 
real  justification  is  vengeance, 
which  the  Lord  said  "is  mine." 


"If  punishment  and 
protecting  society  are 
the  issue,  then  life  in 
prison  without  parole 
accomplishes  both." 
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This  Card  Stands 
For  Honor,  Respect 
And  Dedication 


SO  DOES  OURS. 


First  National  Bank  Omaha  brings 
you  The  American  Legion  Visa  Card 


For  some,  a  credit  card  is  merely  a  piece  of  plastic  or  a  substitute 

for  cash.  To  us,  it  is  a  badge  of  honor-a  promise  that  the  one  who 
holds  it  will  get  customer  service  they  can  count  on.  That's  why 
The  American  Legion  has  chosen  First  National  Bank  Omaha  to 

bring  you  financial  services  you  can  trust,  including  The  American 
Legion  Visa  Card  with  a  low  introductory  rate  of  3.9%  APR*  and 
no  annual  fee.  And,  with  each  purchase  you  make,  you  can  feel 
good  knowing  a  portion  of  your  business  will  go  to  support 

American  Legion  programs.  To  apply,  call  1-866-LGN-VISA  (toll-free). 
Please  ask  for  The  American  Legion  invitation  number  22782. 


Omaha 


First  National  Banl< 


Investing  in  you. 


"  Fixed  3.9%  Annual  Percentage  Rate  (APR)  on  purchases  for  6  months  after  the  account  is  opened.  After  that,  your  APR  for  purchases  may  vary  and  will  be  equal  to  1 3.99%  or  8%  over  the  highest  one 
month  London  Interbank  Offered  Rate  (LIBOR)  as  quoted  in  the  Wall  Street  Journal  each  month  ("Index  Rate"),  whichever  is  greater  (14.62%  as  of  December  2000)  Your  APR  on  cash  advances  may  vary 
(21 .62%  as  of  December  2000).  Accounts  that  are  repeatedly  or  seriously  delinquent  (full  details  provided  with  card)  have  a  Default  Rate  which  will  be  a  variable  APR  equal  to  23.99%  or  1 8%  over  LIBOR, 
whichever  is  greater  (24.62%  as  of  December  2000).  Minimum  finance  charge:  50c  (any  month  a  finance  charge  is  imposed).  Transaction  Fee  for  Cash  Advances  and  Special  Check  Transactions;  The 
greater  of  $10  or  3%  of  the  transaction  (the  greater  of  $10  or  5%  of  the  transaction  for  certain  "Cash  Equivalent  Transactions").  Cards  are  issued  by  First  National  Bank  of  Omaha. 


Vietnamese  workers  sew  clothing  destined  for  the  U.S.  market  at  a  state- 
owned  garment  factory  in  Hanoi.  Under  the  U.S.-Vietnam  trade  deal  announced 
last  summer,  Vietnamese  garment  exporters  will  be  able  to  directly  ship  their 
goods  to  American  markets. 

U.S.  companies  to  initiate  trade  witli  Vietnam 


The  National  Alliance  of  Families 
declined  to  participate  in  President 
Clinton's  visit  to  Vietnam  after  learning 
the  trip  would  be  a  massive  official  del- 
egation, including  more  than  30  private 
corporations.  In  Hanoi,  Commerce 
Secretary  Norman  Mineta  presided 
over  the  signings  of  a  number  of  U.S. 
business  agreements  with  the  Commu- 
nists. U.S.  companies  involved  in  the 


deals  included  Boeing,  Oracle  Corp. 
and  Coming  International. 

Mineta  announced  that  the  federal 
U.S.  Trade  and  Development  Agency 
would  provide  almost  a  half-million 
dollars  for  Vietnam  Airlines.  Sepa- 
rately, the  White  House  announced 
more  than  $22  million  for  Vietnam  for 
health  research. 

-C.K. 


Iraq  linked  to  USS  Cote 

A  top  analyst  on  terrorism  says  Iraq 
was  behind  the  attack  on  the  USS  Cole. 
"That's  the  only  reasonable  and  logical 
explanation,"  said  Laurie  Mylroie,  author 
of  the  new  book,  "Study  Of  Revenge: 
Saddam  Hussein's  Unfinished  War 
Against  America." 

"This  is  part  of  an  ongoing  war.  We 
bomb  him  and  he  bombs  us."  The  attack, 
using  military  explosives,  was  too  sophis- 
ticated, Mylroie  says,  to  have  been  carried 
out  by  someone  like  Osama  Bin  Laden  on 
his  own. 

The  Cole,  she  points  out,  was  being  re- 
fueled in  Yemen,  which  has  cooperated 
with  Saddam  in  the  past  and  was  bound 
for  the  Persian  Gulf  to  help  enforce  the 
embargo  of  Iraq.  Mylroie,  who  has  taught 
at  Harvard  University  and  the  U.S.  Naval 
War  College,  contends  that  Saddam  has 
been  behind  a  series  of  terrorist  incidents, 
including  the  bombing  of  the  World 
Trade  Center  in  1993. 

Mylroie  advised  the  1992  Clinton  pres- 
idential campaign  on  Iraq  but  now  says 
the  Clinton  administration  failed  to  con- 
front state  sponsors  of  terrorism.  "If  we 
don't  do  what  is  necessary  to  get  rid  of 
Saddam  Hussein,  he  will  become  stronger 
than  he  is  now,"  she  said.  "He  is  rebuild- 
ing his  chemical  and  biological  weapons, 
and  one  of  these  days  he  will  have  nuclear 
weapons.  If  we  don't  take  care  of  the  prob- 
lem now,  it's  only  going  to  get  worse." 

The  next  time  we're  hit,  she  said,  "It 
could  be  biological  agents  and  100,000 
people  could  die." 

The  new  administration,  she  argues, 
must  be  prepared  to  go  to  war  against 
Saddam.  If  the  U.S.  militarily  supports  a 
strengthened  Iraqi  resistance  movement 
with  air  strikes  on  Saddam's  regime,  she 
believes  the  country  could  erupt  into  re- 
volt and  his  government  could  be  toppled. 

POW  Gompensation  sought 

A  resolution  which  unanimously 
passed  in  the  U.S.  Senate  could  further 
the  cause  of  justice  for  World  War  II 
American  POWs  used  as  slave  labor  by 
Japanese  companies.  Sponsored  by  Sens. 
Orrin  Hatch,  R-Utah,  and  Dianne  Fein- 
stein,  D-Calif.,  the  resolution  urges  the 
U.S.  govemment  to  facilitate  a  dialogue 
between  the  former  POWs,  many  of 
whom  survived  the  Bataan  Death  March, 
and  the  companies  that  enslaved  them. 

Hatch  compared  the  financial  compen- 


sation being  pursued  by  the  former  POWs 
to  the  successful  claims  of  Holocaust  sur- 
vivors against  the  private  German  corpo- 
rations who  forced  them  into  labor. 

The  U.S.  govemment  played  an  ac- 
tive role  in  the  Holocaust  settlement. 
"From  a  moral  perspective,"  Hatch  said, 
"the  claims  of  those  forced  into  labor  by 
private  German  companies  and  private 
Japanese  companies  appear  to  be  of  sim- 
ilar merit,  yet  the  administration  has  done 
nothing  to  help  these  POWs.  My  ques- 
tion is:  "Why?" 

Hanoi  liolding  bacic? 

During  his  tour  of  Communist  Viet- 
nam, President  Clinton  offered  to  pro- 
vide one  million  pages  of  documents  to 
Hanoi  to  assist  in  the  search  for  Viet- 
namese MIAs  from  the  war.  But  on  the 
matter  of  American  MIAs  and  POWs, 
the  Clinton  administration  was  viewed 
by  some  critics  as  not  pressing  hard 


enough  for  a  fuU  accounting. 

Roger  Hall,  a  POW/MIA  researcher 
who  sued  the  CIA  several  years  ago  for 
documents  on  missing  or  abandoned  Viet- 
nam POWs,  has  faced  "stonewalling" 
from  the  govemment  in  the  case.  But  he 
won  a  partial  victory  last  August  when  a 
federal  judge  rejected  the  agency's  motion 
for  dismissal  of  the  suit.  Hall  now  wants  to 
go  forward  with  depositions  of  current  and 
former  CIA  officials. 

Some  U.S.  officials  claim  the  Viet- 
namese are  trying  to  provide  a  full  ac- 
counting. But  the  National  League  of  Fam- 
ilies says  Hanoi  is  holding  back  because  it 
wants  "reparations"  or  financial  payments. 

Hanoi  may  even  be  making  money 
from  the  searches  for  Americans  missing 
in  action.  Vietnamese  laborers  being  used 
in  the  search  were  reported  to  be  getting 
$30  a  day,  but  a  Communist  official  de- 
clined to  answer  when  asked  whether 
Hanoi  takes  a  cut  of  the  wages. 

-  Cliff  Kincaid 
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YOUR  HEALTH  NEWS 


Male  Virility  Enhanced 
Guaranteed! 


Clinical  Studies  Have  Proven 
Approach  To  Enhancing 

A  GIANT  BOOST  OF  MALE 
VIRILITY...  AT  ANY  AGE!  

Modern  technology  and  ancient  herbal  science 
has  come  up  with  a  product  that  battles  and 
wins  the  fight  for  male  virility.  Now,  millions 
of  active  American  men  have  a  safer,  natural,  more 
affordable  alternative  to  prescription  drugs  when 
they  want  to  enhance  strength,  stamina,  perform- 
ance and  an  extra  burst  of  energy.  EnerX,  an  all- 
natural  herbal  supplement,  contains  ingredients 
which  have  been  clinically  proven  to  enhance  sexu- 
al energy  and  performance  when  taken  on  a  regular 
 basis. 


"EnerX  stimulates  sexual 
energy  by  expanding  blood 
vessels  causing  increased 
blood  flow  to  specific  areas 
of  the  body." 
—Steven  H.  Becker, 
M.D.  Internal  Medicine 


No  doctor's  visits,  or 
loss  of  privacy. 

No  more  expensive  pre- 
scription drugs  which  are 
notorious  for  causing 
dangerous  side  effects. 
EnerX  is  a  safe,  NAT- 
URAL, chemical-free 
herbal  supplement, 
proven  effective  alterna- 
tive that's  affordable,  and 
it  gets  the  results  men 
want. 


There  Is  An  Easy,  Safe,  Natural  and  Affordable 
Male  Strength,  Stamina  and  Performance. 

RESPECT  FOR  OUR  CUSTOMERS 
PRIVACY  IS  TOP  OF  THE  LIST 

EnerX  customers  are  also  greatly  pleased  with  the 
discretion  in  which  EnerX  is  delivered  ~  right  to 
their  doorstep  (Overnight  delivery  is  available)  in  an 
unmarked  discreet  package. 

WE  GUARANTEE  IT! 
EnerX  will  enhance 
your  male  virility  or 
send  it  back  for  a  full 
product  refund! 


HERE'S  WHAT  MEN  &  WOMEN  ARE  SAYING: 
People  across  the  nation  have  been  raving  about  their  unbeliev- 
able results,  using  phrases  like:  "...new  found  energy",  and 
". .  .feel  like  you  're  back  in  high  school  when  girls  were  the  only 
thingon  your  mind",  and  "EnerX  can  give  you  the  Strength  and 
Stamina  you 've  never  had  before." 


Call  novf  and  ask. 
how  you  can  get  a  30  'j 
day  supply  of  EnerX 
Free! 


Fast  Service  Call  Toll  Free... 


A  BURST  OF  ENERGY  AT  CRITICAL 
MOMENTS  EnerX  stimulates  sexual  energy  by 
expanding  blood  vessels  causing  increased  -blood 
flow  to  specific  areas  of  the  body.  Men  are  amazed 
that  with  EnerX  they  can  actually  feel  the 
increase  of  energy  and  confidence. 


1-800-615-2631 

24  hours  a  day  ~  7  days  a  week 
Ask  about  EnerX  special  formula  for  women! 


Snore-Free  Nights 

The  Very  First  MghtGuamnteedl 


NEW  SPRAY  SOLVES  SNORING  PROBLEMS  INSTANTLY  -GUARANTEED! 

It's  true!  A  quick  spray  with  D-Snore  before  bed 
and  you'll  sleep  like  a  baby  all  night  long!  This 
amazing  fast-acting,  all-natural  formula 
instantly  moistens  the  membranes  of  the  soft 
palette  to  allow  free  and  easy  breathing  that  lasts. 
Forget  surgery;  special  pillows,  and  all  the  other 
contraptions— D-Snore  is  the  safe,  affordable  solu- 
tion you've  been  looking  for. 

CXINICALLY  PROVEN         ■     ' .  - 


Clinical  Studies  boast  an  84%  success  rate.  Studies 
also  state  that  people  using  D-Snore  showed  an 
increase  in  their  deep  sleep.  That  means  feeling 
more  rested  when  you  wake. 

ACTUAL  RESULTS  TAKEN  FROM  THE 

CLINICAL  STUDY: 

"The  decrease  in  the  average  snoring  level  repre- 
sents a  very  significant  change.  84%  of  the  subjects 
showed  a  significant  improvement  while  using  D- 
Snore." 

—Mark  J.  Buchfuhrer,  M.D 

Guaranteed  Snore-Free  nights! 
One  quick  spray  with  D-Snore  and  you  and  your 
loved  ones  will  sleep  snore-free  for  a  great  night's 
sleep.  Actually  works  the  very  first  night.  We  guaran- 
tee It!  Try  D-Snore— if  you  don't  stop  snoring  the  very 
first  night,  just  send  it  back  for  a  frill  product  refund. 


Here's  what  some  of  our  over  300,000 
customers  are  saying  about  D-Snore... 

"We put  D-Snore  to  the  test..." 
"We  got  flooded  with  calls  with  volunteers..." 
"If  you  have  a  snoring  problem...give  D-Snore  a  try  " 
"It  works!  " 

-KATV-7  ABC  News,  Little  Rock,  Arkansas  

"/  have  been  married  to  nty  husband  for  13  years.  The  past 
5  years,  he  has  kept  me  awake  nightly  with  his  snoring...  He  has 
been  using  D-Snore  for  one  month,  and  I  have  never  felt  so 
well  rested!  From  the  first  night,  NO  MORE  SNORING!!! 
...Thank  You,  Thank  You!!!" 
-T.  McCroy 

"I  bought  it  for  husband,  but  it  was  going  to  benefit  me.  He 
snored  so  much,  so  loud  that  I  felt  I  almost  needed  to  go  out- 
side and  apologize  to  my  neighbors.  It  was  that  loud...  He's 
been  using  it  for  6-8  months.  [The  change]  happened 
overnight,  it  was  immediate. " 

—  5.  Fernandez  

"/  tried  nose  drops  and  those  breath  things  you  stick  across 
your  nose.  Nothing  worked.  I  had  tried  other  products  on 
the  market,  and  those  didn't  work.  D-Snore  works." 
-Dorothy  Burks 

Let  D-Snore  work  for  you  too.  Call  now  and  order  D- 
Snore—  for  yourself  and  your  loved  ones  you  love. 
And  don't  forget  to  ask  how  you  can  get  one  full 
month's  supply  of  D-Snore  absolutely  tree. 


Fast  Service  Call  Toll  Free...     1-800- 61 5-284 6   24  hours  a  day  ~  7  days  a  week 
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Army  National  Guard  soldiers  wilt  soon  carry  the  sole  U.S  peacel<eeping 
responsibility  in  the  NATO-led  peacekeeping  force  in  Bosnia.  Guardsmen  will 
replace  regular  Army  soldiers  like  Sgt.  Troy  Hardwick  of  Orlando,  Fla.,  shown 
in  1998  patrolling  the  streets  of  Brcko,  22  miles  north  of  Tuzla. 

National  Guard  takes  over  Bosnia  peacelieeping 


Part-time  Army  National  Guard 
soldiers  from  Kansas,  Minnesota,  Indi- 
ana and  New  York  have  been  tapped  to 
take  over  the  Army  mission  in  Bosnia. 
The  transfer  of  responsibility  will  be 
phased  in  over  the  next  two  years. 

The  Army,  like  the  other  services, 
increasingly  rehes  on  the  Guard  to  sup- 
plement active-duty  soldiers  in  mili- 
tary operations  like  the  one  in  Bosnia. 
But  the  latest  decision  by  the  Army  sig- 
nificantly expands  the  reliance  on  citi- 
zen soldiers.  National  Guard  and  Re- 
serves constitute  roughly  one-fourth  of 
the  4,300  American  troops  in  Bosnia. 

By  late  2002,  the  peacekeeping 
mission  is  to  be  commanded  exclu- 
sively in  six-month  rotations  by 


troops  from  National  Guard  divisions. 
They  include  the  28th  Infantry  from 
Pennsylvania,  the  35th  from  Kansas, 
the  34th  from  Minnesota,  the  38th 
from  Indiana  and  the  42nd  from  New 
York,  said  Army  spokesman  Maj. 
Thomas  Artis. 

By  announcing  its  rotation  schedule 
for  five  years,  the  Army  hoped  to  give 
the  Guard  troops,  who  generally  serve 
no  more  than  a  weekend  a  month  and 
two  weeks  each  summer,  ample  time  to 
train  for  the  difficulties  of  an  extended 
overseas  operations.  Few  Guardsmen 
have  experienced  such  operations. 

The  announcement  also  signaled 
that  the  Pentagon,  at  least,  plans  to 
keep  troops  in  Bosnia  through  2005. 


Sweats  in  every  sealiao? 

Navy  officials  are  testing  workout 
gear  that  soon  might  become  mandatory 
fleetwide  for  sailors  to  use  during  physi- 
cal training.  The  gear  likely  includes 
shorts,  T-shirts  and  a  sweat  suit. 

Though  some  convincing  remains  to  be 
done,  the  odds  that  Navy  leaders  wiU  ap- 
prove a  standardized  PT  outfit  for  the  fleet 
are  good,  said  Master  Chief  Bob  Cruse  of 
the  Navy's  uniform  matters  office. 

Cruse  said  a  standardized  uniform 
could  build  esprit  de  corps,  promote 
teamwork  and  help  shape  a  sharper  im- 
age of  the  Navy. 


Remains  Of  WWII  Marine 
Raiders  brought  home 

The  remains  of  19  Marines  missing  in 
action  in  the  Pacific  since  August  1942 
have  been  identified  and  retumed  to  their 
families  by  the  Pentagon. 

Among  the  dead  located  on  Butaritari 
Island  (Makin  Atoll)  was  Sgt.  Clyde 
Thompson  of  Atlanta.  He  was  the  first 
enlisted  Marine  awarded  the  Medal  of 
Honor  during  World  War  II.  Thompson 
and  his  fellow  Marines  were  killed  dur- 
ing a  raid  on  the  Japanese-held  island. 

According  to  the  Pentagon,  the  fallen 
Marines  were  left  on  the  island  when 
their  comrades  were  forced  to  quickly 
evacuate  the  island  in  rubber  rafts. 

With  the  assistance  of  island  inhabi- 
tants, the  U.S.  Army  Central  Identifica- 
tion Laboratory,  Hawaii,  uncovered  the 
mass  grave  and  excavated  the  remains  in 
November  and  December  1999. 


Commissary  dehit  cards 
may  replace  food  stamps 

Service  members  who  qualify  for  food 
stamps  -  and  some  who  don't  -  may  soon 
get  debit  cards  to  use  in  commissaries. 

Clinton  administration  Defense  Sec- 
retary William  S.  Cohen  said  the  cards 
would  be  credited  with  a  fixed  monthly 
value  based  on  the  user's  rank  and  fami- 
ly size. 

Cohen  called  the  cards  necessary  be- 
cause Agriculture  Department  food 
stamps  create  an  inequity  between  ser- 
vice members  who  live  on  and  off  base. 
Under  current  guidelines,  base  family 


housing  isn't  counted  as  income,  but 
housing  allowances  for  those  who  live 
off  base  are.  This  makes  families  living 
on  base  appear  to  be  needier  than  those 
living  off  base. 

The  debit  cards  would  not  count 
housing  allowances  as  income.  This 
probably  means  more  service  members 
would  receive  cards. 

The  debit  card  program  would  be  more 
convenient  because  it  would  be  adminis- 
tered by  installations  rather  than  state  food- 
stamp  offices,  eliminating  extra  travel. 

The  Defense  Department  estimates 
that  6,300  military  households  recieve 
food  stamps. 


WIG  available  overseas 

The  Special  Supplement  Nutrition 
Program  for  Women,  Infants  and  Chil- 
dren, commonly  known  as  WIC,  will  be- 
gin overseas  this  year. 

The  government-sponsored  supple- 
mental food  and  health  education  pro- 
gram had  only  been  available  to  stateside 
military  families. 

The  program  focuses  on  low-income, 
pregnant  women,  new  mothers,  infants 
and  toddlers.  Participants  receive  vouch- 
ers at  no  charge  that  can  be  redeemed  for 
specific  food  products  prescribed  by 
health-care  professionals. 
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Year  2001  limited  advance  issue. 


FIRST  EVER 
,  U.S.  LEGAL  TENDER 
$2  SILVER  CERTIFICATE 
DESIGN  IN  REAL  SILVER! 


ACIVAJ.  CIA.\  J  Sl/J: 


WASHINGTON,  D.C,  Tuesday,  8:45  AM:  - 
Today,  history  is  being  made!  The  National 
Colleaor's  Mint  announces  the  limited  advance 
striking  of  the  Year  2001  $2  SILVER 
CERTIFICATE.  It's  the  first  authentic  legal 
tender  $2  Silver  Certificate  design  in  .999  Pure 
Silver  EVER! 

The  U.S.  Treasury  issued  its  last  large-si2e 
legal  tender  $2  Silver  Certificate  (currency 
backed  by  the  government's  silver  reserves)  one 
hundred  years  ago.  It  took  eight  different  U.S. 
Treasury  engravers  to  create  the  exquisite  beauty 
and  fashion  the  intricate  details  of  this 
magnificent  design.  It's  the  only  $2  bill  to  ever 
feature  George  Washington's  portrait.  And,  it's 
the  last  S  2  bill  to  feature  classical  symbols  like 
"Mechanics"  and  "Agriculture,"  the  two 
cornerstones  of  the  American  economy  on 
either  side  of  President  Washington. 

This  extraordinary  issue  was  so  big,  it  was 
known  as  a  "horse  blanket."  And  now,  the  YEAR 
2001  $2  SILVER  CERTIFICATE  is  the  exaa 
same,  giant-size  7  3/8"  x  3  1/8"  -  except  it's  struck 
in  .999  Pure  Silver!  This  is  a  truly  singular  event. 

ADVANCE  DISCOUNT  PRICE 

A  price  of  §39.00  has  been  set  for  this  unique 
100th  anniversary  commemorative.  But  during 
this  Umited  advance  striking  period,  the  very 
first  $2  large-size  Silver  Certificates  ever 
struck  in  .999  Pure  Silver  may  be  yours  for 
the  Advance  Discount  Price  of  just  $9.99! 
THIS  MAY  BE  THE  ONLY  OPPORTUNITY  YOU 
WILL  EVER  HAVE  TO  ACQUIRE  ONE! 

Each  Year  2001  $2  Silver  Certificate  uses 
precision  crafted  steel  dies  to  re-create  the 
original  100  year  old  U.S.  Silver  Certificate 
design.  The  dies  are  polished  by  hand  to  form  a 


mirror-like  background  and  raised  fi'osted  relief 
Every  intricate  detail  is  reproduced.  Finally,  .999 
pure  silver  foil  is  mounted,  struck  and  set  up  for 
inspection.  Even  slight  imperfections  are  rejected 
and  the  precious  metal  fnelted  down  and 
reclaimed. 

Each  Year  2001  $2  SKVER  CERTIFICATE  is 
individually  numbered,  registered  and 
accompanied  by  a  Certificate  of  Authenticity 
Distribution  will  take  place  in  registration 
number  order  So,  the  earliest  orders  will  receive 
the  lowest  registration  numbers. 

To  preserve  the  exquisite  beauty  and  rich 
detail,  each  one  is  placed  in  proteaive  plastic.  A 
deluxe  velvet  presentation  box  is  available  for 
only  $7.95.  An  easel  is  included  for  upright 
display  so  all  your  fiiends  and  relatives  can 
marvel  at  your  magnificent  treasure. 

SPECIFICATIONS 


PERIMETER  

SURPACE  AREA. 
CONDITION 
SERIES 
EDITION  SIZE 
EXCLUSIVE  ISSUANCE. 


 21  inches 

 46.09  square  inches 

 999  Fine  Silver  Proof 

 EE 

,5000  Worldwide 
..National  Collector's  Mint 


mail  and  we  11  promptly  refund  your  purchase 
price.  Your  satisfaction  is  guaranteed. 

HOW  TO  ORDER 

Ordering  by  phone  is  the  fastest  way  to  ensure 
availability.  So  call  us  immediately  toll-fi-ee 
1-888-NAT-MINT,  Ext.  1433  (1-888-628-6468). 
We  accept  credit  cards  or  your  check  by  phone. 
Avoid  disappointment  and  future  regret,  call 
now!  Timely  mail  orders  wiU  be  accepted  if 
directed  to:  National  Collector's  Mint,  Dept. 
1433,  440  lA  Connecticut  Avenue  NW;  PMB- 
850,  Washington,  DC  20008.  Nonetheless,  late 
orders  may  not  be  honored  and  remittance  will 
be  returned  uncashed. 

You  may  order  one  Year  2001  $2  SILVER 
CERTIFICATE  for  59  99  plus  S4  shipping, 
handling  &  insurance,  3  for  only  $39  ppd.,  5  for 
only  8  62  ppd.,  10  for  only  S 117  ppd,  20  for  only 
1219  ppd.  Don't  wait.  Act  NOW! 

CaU  TOLL-FREE^k  for  Ext.l433 

1-888-NAr-MINT 


sTRicny  iBirnED  issue 

We're  confident  of  their  current  value  and 
future  potential.  Only  5000  of  this  series  will 
ever  be  issued.  So,  order  your  YEAR  2001  $2 
SILVER  CERTIFICATE(S)  right  now.  Orders 
wiU  be  filled  on  a  first-come,  first-served  basis 
and  late  orders  may  not  be  honored. 

Examine  each  Silver  Certificate  when  you 
receive  it.  Appreciate  its  unique  attributes, 
admire  its  unusual  size,  cherish  its  artistic 
beauty.  Then,  if  you  don't  agree  it's  everything 
we  promised,  send  back  your  order  by  insured 


#raE  NAnONAL  COIXECTORS  .MINT.  INC  1401A  Conncciicut 
Avenue  NTS;  Uishington,  D  C.  20008.  (Coniorate  ID  Ccnier.  PMB- 
850)  Cuslomer  service  phone  1.80O-152-H81.  address.  8  Sljler 
Street,  Pon  Chester.  N\  105^.^  The  National  Colleaor's  ."Hint,  Im 
distributes  L'niled  States  coins  and  currcno.  bullion,  numismatii. 
medals,  replicas,  r^trities.  and  other  nuniismalic  itetns  to  ihe 
American  public  as  an  independent  or^ani7,ation,  not  owTied  or  a 
division  of  die  United  States  Government.  No  other  relationship  afBliauon  or 
endorsement  is  implied  or  sought  after  All  items  arc  unconditiotmly  guaranteed 
to  be  genuine  as  described  in  ptrpeiuin-  "  2nnn  NCM  Y2K.927 
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Congress  passes  Bring 
Them  Home  Alive  Act 

Asylum  in  the  United  States 
awaits  foreign  nationals  who  per- 
sonally deliver  a  living  American 
POW/MIA  from  either  the  Viet- 
nam War  or  Korean  War  to  the 
United  States. 

The  Bring  Them  Home  Alive 
Act  2000  was  introduced  in  the 
Senate  by  Sen.  Ben  Nighthorse 
Campbell,  R-Colo.,  and  in  the 
House  by  Rep.  Joel  Hefley,  R- 
Colo.  President  Clinton  signed 
the  legislation  Nov.  11. 

This  bill  would  grant  refugee 
status  to  foreign  nationals  of 
Vietnam,  Cambodia,  Laos,  Chi- 
na, North  Korea  or  any  of  the  in- 
dependent states  of  the  former 
Soviet  Union.  Asylum  would 
also  be  granted  to  any  parent, 
spouse  or  child  of  the  foreign  na- 
tional who  delivers  the  living 
American  to  the  United  States. 

Researcli  linl(s  brain 
injory  to  Golf  service 

Symptoms  such  as  memory  loss 
and  dizziness  suffered  by  some 
Gulf  War  veterans  can  be  connect- 
ed to  specific  areas  of  the  brain 
where  cells  have  died,  probably 
from  chemical  exposure,  re- 
searchers claim. 

Doctors  from  the  University  of 
Texas  Southwest  Medical  Center  in 
Dallas  report  that  brain  scans  on 
veterans  suffering  from  Gulf  War 
Syndrome  showed  brain  cell  losses 
from  1 0  percent  to  20  percent  in 
certain  areas  of  the  brain.  Scans  per- 
formed on  healthy  veterans  of  the 
1990-91  Gulf  War  were  normal. 


Ground  broken  for  WW  II  Memoria! 


Time  is  running  out  for  a  grateful 
nation  to  say  "thank  you"  for  the  sacri- 
fices and  achievements  of  our  World 
War  II  veterans.  In  this  spirit,  thou- 
sands of  Americans  gathered  on  Veter- 
ans Day  for  ceremonies  on  the  Mall  in 
Washington,  D.C.  to  offer  a  small  to- 
ken -  a  World  War  II  Memorial  -  to 


Actor  Tom  Hanks  speaks  at  the  World  War  II  Memorial  ground- 
breaking ceremony.  Hanks,  who  starred  in  the  World  War  II  film 
"Saving  Private  Ryan,"  has  been  a  national  spokesman  for  the 
memorial. 


those  who  preserved  a  way  of  life. 

Attending,  among  many  others, 
were  President  Clinton,  former  Senate 
Majority  Leader  and  WWII  veteran 
Bob  Dole  and  actor  Tom  Hanks.  Also 
in  the  crowd  of  10,000  were  World 
War  II  veterans  and  their  families. 
A  nationwide  drive  has  raised  near- 
ly $140  million  to 
construct  the  memo- 
rial, scheduled  for 
completion  by 
Memorial  Day  2003. 
The  American  Le- 
gion family  is  a  key 
player  in  that  effort 
by  contributing  al- 
most $4  million. 

World  War  II  vet- 
erans deserve  lasting 
recognition,  said 
American  Legion 
National  Comman- 
der Ray  G.  Smith, 
who  was  on  hand  for 
the  groundbreaking 
ceremony. 


Veterans  stamp  due  in  2001 


The  U.S.  Postal  Service  recently  un- 
veiled a  new  commemorative  first- 
class  postage  stamp  entitled  "Honoring 
Veterans"  that  is  scheduled  for  release 
May  1. 

The  new  stamp  will  be  available  on 
the  Postal  Service  Web  site  at 
www.usps.com  or  by  calling  toll-free 
1-800-STAMP-24. 
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VA  approves  diabetes  benefits 


The  path  has  been  cleared  for  Viet- 
nam War  veterans  infected  with  type 
II  diabetes  to  receive  disability  pay- 
ments and  health-care  benefits  be- 
cause of  possible  exposure  to  Agent 
Orange  and  other  herbicides  during 
the  war. 

The  Department  of  Veterans  Af- 
fairs announced  its  decision  following 
an  Oct.  1 1  report  from  the  National 
Academy  of  Sciences  Institute  of 
Medicine.  The  report  indicated  a  sta- 


tistical link  between  the  herbicides 
and  the  onset  of  type  II  diabetes. 

The  report  was  based  on  1997  ex- 
aminations of  1,000  Air  Force  veter- 
ans who  were  exposed  to  Agent  Or- 
ange during  the  years  it  was  used  as  a 
defoliant  and  crop  killer.  The  Air 
Force  study  released  in  March  indicat- 
ed a  47-percent  increase  in  type  II  dia- 
betes among  veterans  with  the  highest 
blood  levels  of  dioxin,  a  compound  in 
Agent  Orange. 
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Save  Today  -  Limited  Time  Offer 
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Now  SAVE  60%  on 

Hearing  Aid  Batteries! 


6 

You  can  count  on  Energizer  Amplifier  when 
others  quit.  Order  today  and  save  60%  on 
premium  Energizer  zinc-air  batteries.* 
Your  price  for  36  batteries  from  Simply 
Batteries  is  only  $23.04.  Minus  $9  mail-in 
rebate  means  your  total  cost  is  $13.82! 

Yes,  we  can  match  your  battery  size  for  Beltone®,  Seimens®, 
Miracle  Ear®,  Starkey®,  Rayovac®  and  Duracell®. 


Six  convenient  dial  packs  of  six  batteries! 

Special  price  is  for  all  batteries  that  have  pull-off 
tabs  which  are  yellow,  brown,  orange,  or  blue.  Limit 
two  orders  per  household  from  this  advertisement. 


Premium  batteries  made  in  USA 
FREE  Shipping 

Expiration  date  on  each  package 
Compare  to  any  premium  brand! 

*  Your  savings  based  on  average  retail  price  in 
DeKalb,  Illinois  Oct  31,  2000  at  Walgreens,  Osco 
Drug,  Target,  Wal-Mart  and  K-Mart  for  Duracell, 
RayOVac,  and  Energizer  hearing  aid  batteries. 
Average  retail  price  was  970  per  battery  or  $34.88 
for  36  batteries. 

©  Simply  Batteries,  Inc.    DeKalb,  IL  60115 


Call  toll-free  1-800-854-9988 


dimply  Batteries^  Inc.   1650  Pleasant  St,  #34-3751 


Free  Shipping! 


DeKalb,  IL  60115-0948 


I 

l[7f  Yes!  Please  rush  36  iS'fifS^KSBf  Amplifier  Zinc-Air 
I  Batteries  for  only  $23.04  (enclosed).  My  order  will  ship 
I  with  $9.00  rebate  form.  Bggjg^OK  money-back  guarantee. 

I  Battery  Size  &  Tab  Color:  

I  Mr.Mrs.Ms  

I  Address  

jCity/State/Zip  


UBIOM  H[WS 


Samsung  Legion 
Scholars  selected 

Seven  high  school  seniors 
were  recently  selected  as  Sam- 
sung American  Legion  National 
Scholars  by  a  committee  of  Sam- 
sung, American  Legion  and 
American  Legion  Auxiliary  rep- 
resentatives. The  seven  scholars 
are,  Nicholas  Byram,  Virginia; 
Charles  Harmon,  Utah;  Penny 
Helms,  Alabama;  Justin 
Leonard,  North  Carolina;  James 
Martin,  Mirmesota;  Jennifer  Pin- 
nick,  West  Virgina  and  Elizabeth 
Rose,  California.  The  scholar- 
ship competition  winners  were 
selected  from  each  of  the  Boys 
State  and  Girls  State  programs. 
Each  of  the  seven  selectees 
earned  a  $20,000  undergraduate 
scholarship. 

The  awards  are  based  on  aca- 
demic performance,  financial 
need  and  school  and  community 
involvement. 


McKinlock  Post  264  Flag  Commit- 
tee Chairman  Bill  Malich,  center, 
stands  with  members  of  Boy  Scout 
Troop  48  behind  the  banner  and 
signs  used  to  remind  parade  view- 
ers how  to  honor  the  colors. 

Illinois  Boy  Scouts 
help  honor  U.S.  Flag 

Flag  Committee  members  of 
McKinlock  Post  264  in  Lake  For- 
est, 111.,  found  it  disturbing  when 
people  didn't  pay  the  flag  proper 
respect  at  parades.  So  they  made  a 
reminder  for  the  public  on  how  to 
honor  it.  The  committee  con- 
structed a  banner  and  signs  re- 
minding parade  crowds  how  to 
show  respect  when  Old  Glory 
passes  by.  Members  of  Boy  Scout 
Troop  48  were  enlisted  to  carry 
the  banner  during  local  parades. 


Dr.  Howard  Clark  of  Morton,  Miss.,  examines  7-month-old  Amanda  Valdes.  Clark  has 
been  practicing  medicine  in  the  small  town  for  nearly  50  years. 

Legionnaire  doctor  recognized 


A  Mississippi  Legionnaire  recently 
earned  the  Country  Doctor  of  the  Year 
award,  sponsored  by  Staff  Care  Inc.,  a 
national  physicians  association  based 
in  Irving,  Texas.  Dr.  Howard  Clark,  73, 
was  selected  from  501  nominees  in  41 
states.  A  country  doctor,  as  defined  by 


Staff  Care,  is  one  who  serves  a  com- 
munity of  25,000  or  less. 

Clark  has  been  an  active  Legion- 
naire for  19  years,  serving  Post  125  in 
Meridian,  Miss.,  for  the  past  two  years 
and  Post  137  in  Morton,  Miss.,  for  the 
previous  17  years. 


Womeo  vets  focos  of  Legion  goide 


From  identifying  and  documenting 
health  problems  to  seeking  veterans 
benefits,  a  new  booklet  published  by  the 
nation's  largest  veterans  organization 
covers  a  range  of  concerns  facing 
America's  1.2  million  women  veterans. 

"The  American  Legion  Guide: 
Women  Veterans"  is  a  comprehensive 
overview  of  benefits  and  resources 
available  to  all  veterans,  particularly 
women  veterans.  The  guide  includes 
articles  on  sexual  trauma,  sexual  ha- 
rassment, breast  cancer  and  other  con- 
ditions, and  the  availability  of  services 
offered  to  women  veterans  both  by  the 
Department  of  Veterans  Affairs  and 
The  American  Legion. 

Subtitled  "Identifying  Risks,  Services 
and  Prevention,"  the  guide  also  has  appli- 
cations for  VA  benefits  and  a  directory  of 
federal  agencies  and  organizations  that 
serve  as  resources  for  women  veterans. 

For  more  information  or  to  obtain  a 
copy,  contact  VA&R  Deputy  Director 


First  Lt.  Olga  Custodio,  an  instructor 
pilot,  climbs  down  from  the  cockpit  of  a 
T-38  Talon  aircraft  at  the  Undergraduate 
Pilot  Training  Facility.  A  new  Legion 
guide  focuses  on  issues  of  concern  to 
women  military  veterans. 

Jackie  Garrick  at  1608  K  Street  N.W., 
Washington,  D.C.  20006. 
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Improving  life  for  Georgia  vets 


Ray  Masneri,  director  of  the  Geor- 
gia  War  Veterans  Home  at 
Milledgeville,  Ga.,  can't  say  enough 
about  the  importance  of  The  Ameri- 
can Legion  and  its  volunteers. 

"Without  the  monetary  donations 
and  countless  volunteer  hours  by 
Legionnaires  and  members  of  other 
veterans  organizations,  we  couldn't 
function  at  the  level  we  enjoy,"  said 
Masneri.  The  nursing-home  opera- 


The  Georgia  War  Veterans  Home  com- 
prises three  nursing  facilities,  one  domi- 
ciliary and  a  recreation  building. 


tion  is  subsidized  by  the  state  of 
Georgia  and  the  federal  government. 

Countless  volunteer  programs  are 
conducted  by  The  American  Legion 
and  American  Legion  Auxiliary,  in- 
cluding joint  activities  each  season  of 
the  year.  Volunteer  programs  funded 
and  carried  out  by  the  Legion  and 
other  veterans  groups  enhance  the 
quality  of  life  for  residents  and  are 
greatly  appreciated  by  the  veterans, 
Masneri  said. 

One  unique  aspect  of  the  Georgia 
War  Veterans  Home  is  that  American 
Legion  Post  237  is  located  on  the 
grounds  of  the  facility.  American  Le- 
gion National  Membership  Director 
Billy  W.  Johnson  learned  of  the  Post 
on  a  recent  trip  to  Georgia  and  said 
he  was  not  surprised  Legionnaires 
would  associate  themselves  with  a 
facility  giving  such  quality  care  to 
war  veterans. 


Why  wait 
ten  months? 

Now  you 
can  make 
rich,  dark 
compost 

in  just 
14  days! 

With  the  amazing  Composl\imbler 

you'll  produce  hundreds  of  pounds  of  rich 
food  for  your  garden. 

Say  goodbye  to  that  messy  open  compost  pile 
(and  the  flies,  pests,  and  odors  that  come  with  it.) 

•  Holds  up  to  18  bushels 

•  Temperatures  get  up  to  160°  — 
hot  enough  to  kill  weed  seeds 

•  Air  and  drainage  vents  guarantee 
oxygen  flow  and  proper  moisture 

•  Easy  to  turn  with  gear-driven  handle 

•  The  ComposTumbler  is  a  joy  to  use! 

Try  it  for  1  year!  If  you  don't 
love  it  we'll  buy  it  back.  Call: 

1-800-880-2345 

for  FREE  Information  Package 


or  write  to: 


CDmposTumbler 


160  Koser  Rd.,  Dept.  24021C,  Lititz,  PA  17543 

The  choice  of  more  than  250,000  gardeners! 


NflVY 

18  GflUGe  STeeL 
$2500 


Pre-Arrange  today  and  receive  an  Instant  $500  rebate  off  the  retail  price. 

•  Each  Military  Art  Casket®  is  gasl<et-protective  and  produced  from  18 
gauge  steel.  Ttie  rich  interiors  are  neutral  in  color. 

•  Military  Art  Caskets®  are  not  available  through  any  other  manufacturer. 

•  Financing  options  are  available  for  pre-need  arrangements. 

•  Major  credit  cards  and  checks  accepted. 

•  Guaranteed  delivery  to  the  funeral  home  of  your  choice  at  time  of  need. 
Call  toll  free  1 -877-Art-Cask{278-2275)  aijd  speak  to  a  Customer  Service  Representative. 

Financing  or  payments  in  full  are  made  to  WhiteLight  Capital  2071  Mountain  Blvd  Suite  C  Oakland,  CA  94611 . 


COAST  GUflftD 

V^!artcaskets-.com 


FEBRUARY  2001  •  THE  AMERICAN  LEGION  MAGAZINE  •  jjj 


lEEIOH  HEWS 


us  Airways  offers 
Legionnaire  discooot 


Portland  Post  1,  Oregon,  has  formed  a  guard  of  volunteers  to  provide  honors  at  the 
funerals  of  area  veterans. 


Oregon  Post  honors  vets  at  borials 


us  Airways  will  offer  a  dis- 
count to  Legionnaires  traveling 
to  and  from  2001  American  Le- 
gion meetings  in  Indianapolis 
and  Washington,  D.C.  Travel 
is  valid  on  round-trip  tickets  on 
US  Airways,  US  Airways  Ex- 
press, US  Airways  Shuttle  and 
MetroJet. 

For  more  information,  call 
US  Airways  Group  and  Meet- 
ing Reservations  Office  toll- 
free  at  (877)  874-7687,  8  a.m. 
to  9:30  p.m.  Eastern  time.  Re- 
fer to  Gold  File  Number 
81191756. 


American  Legion  IVIt.  Mansfield 
Post  35,  Cambridge,  Vt.,  helped 
support  driver  Joe  Becker  during 
last  fall's  racing  season. 


Racecar  advertises 
American  Legion 

Mount  Mansfield  Post  35, 
Cambridge,  Vt.,  helped  spon- 
sor a  local  racecar  driver  last 
fall  while  bringing  the  Post 
some  publicity. 

Joe  Becker,  son  of  past  Post 
Commander  Rich  Becker, 
raced  the  1989  T-bird  Flying 
Tiger  -  complete  with  "Ameri- 
can Legion  Post  35"  embla- 
zoned on  the  side  -  to  several 
impressive  showings.  He  com- 
peted at  both  the  Thunder 
Road  International  Speedbowl 
in  Vermont  and  Airborne  In- 
ternational Raceway  in  New 
York. 

The  Post  matched  $5  dona- 
tions from  its  membership  in 
supporting  Becker's  racing  ef- 
forts. 


A  shortage  of  honor  guards  has 
meant  many  veterans  are  denied  proper 
military  burials. 

Frank  Mcintosh,  a  member  of 
American  Legion  Post  1  in  Portland, 
Ore.,  believed  that  honor  should  be 
extended  to  every  former  service 
member. 

This  belief  originated  after  Mcin- 
tosh, a  World  War  II  veteran,  encoun- 


The  "Trail  of  Remembrance"  is  reflected 
in  the  monument  that  stands  on  the  tree- 
shaded  grounds  of  Post  256  in 
Canandaigua,  New  York. 


tered  many  setbacks  while  organizing  a 
military  burial  for  his  father-in-law, 
also  a  World  War  II  veteran. 

That  led  to  the  Post  organizing  an 
honor  guard  of  its  own,  providing  a  ri- 
fle detail  at  local  veterans'  funerals. 

Almost  30  Legionnaires  are  in  the 
pool  of  volunteers  for  guard  duty.  In  15 
months,  the  group  has  performed  at 
112  funerals. 


There  are  no  "forgotten"  conflicts  in 
upstate  New  York.  Last  year  the  mem- 
bers of  Post  256,  assisted  by  county  and 
state  officials,  constructed  a  Trail  of  Re- 
membrance on  the  tree-shaded  grounds 
of  Post  256  in  Canandaigua.  This  "educa- 
tional monument"  sprang  from  the  out- 
pouring of  public  interest  in  a  visit  of  the 
moving  Vietnam  Memorial  wall  to  the 
historic  town  in  1999. 

The  memorial  trail  is  marked  by  14 
bronze  plaques  supported  by  granite  up- 
rights. Each  plaque  provides  a  summary 
of  an  American  conflict  from  colonial 
days  to  peacekeeping  operations  in 
Southwest  Asia  and  the  Balkans. 

Legionnaires,  Boy  Scouts  and  friends 
devoted  hundreds  of  hours  to  clearing  the 
trail  site,  building  the  picnic  pavilion  and 
completing  electrical  work  for  the  illumi- 
s  nation. 

I      The  Trail  of  Remembrance  is  more  than 
I  a  physical  reminder  that  freedom  is  not 
"  free.  The  trail  is  coupled  with  a  scholarship 
program  open  to  high  school  seniors 
throughout  Ontario  County.  An  essay  con- 
test pays  tribute  to  veterans  of  all  U.S.  wars. 


Post  250  blazes  memorial  trail 
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Military,  veterans  affected  presidential  electinn 


Smith 


Military  absentee  voters  and  veterans 
concerned  about  national  security  tipped 
the  scales  of  victory  in  favor  of  Gov. 
George  W.  Bush.  "I  believe  there  can  be 
no  doubt  that  active-duty  military  people 
and  veterans  were  instrumental  in  deter- 
mining  the  out- 
come of  this  elec- 
tion," said  National 
Commander  Ray 
Smith.  In  Novem- 
ber, The  American 
Legion  asked  Flori- 
da's  Secretary  of 
State  Katherine 
Harris  to  issue  a 
clarifying  opinion 
concerning  military  absentee  ballots  that 
were  not  postmarked. 

Robert  Spanogle,  The  American  Le- 
gion's chief  administrative  officer,  called 
the  absentee  ballot  count  an  "issue  of  what 
is  right  and  just." 

National  Commander  Smith  said,  "Ad- 
ditionally, I  am  seeking  authority  from  our 
National  Executive  Committee  to  have  a 
comprehensive  statute  drafted  that  will  en- 
sure military  absentee  ballots  are  handled 
uniformly  and  accurately  across  the  nation. 

"Legionnaires  will  be  working  with 
Congress  and  local  state  legislators  to  in- 
troduce and  enact  appropriate  legislation  to 
avoid  the  partisan  politics  we've  seen  in 
play  this  election  with  regard  to  military 
absentee  ballots,"  he  added. 

The  American  Legion's  "Veterans 
Vote  2000"  online  poll  was  heavily  pro- 
moted to  men  and  women  in  uniform.  "We 
especially  targeted  service  members  serv- 
ing abroad,"  Smith  said.  "We  provided 
military  men  and  women  an  avenue  to  ob- 
tain absentee  ballots,  and  I  believe  we  were 
one  of  the  first  organizations  to  do  so. 

"We  know  we  reached  our  targeted  au- 
dience with  information  to  help  them  make 
an  informed  decision,"  Smith  added,  "and 
I  think  that  accounts,  at  least  in  part,  for  the 
large  number  of  miUtary  absentee  ballots." 

The  leader  of  the  nation's  largest  veter- 
ans organization  congratulated  both  candi- 
dates on  a  hard-fought  election,  albeit  pro- 
tracted by  legal  battles  centering  on  Flori- 
da's pivotal  25  Electoral  College  votes.  He 
vowed  to  work  with  both  major  political 
parties  to  ensure  adequate  health  care  for 
veterans,  a  strong  national  defense  and  the 
passage  of  a  constitutional  amendment 


restoring  to  Congress  the  power  to  protect 
the  U.S.  Flag. 

"I  congratulate  both  Governor  Bush 
and  Vice  President  Gore,  both  of  whom 
are  Legionnaires,  on  their  campaigns," 
Smith  said.  "The  American  Legion  is 


proud  to  have  played  a  non-partisan  role  in 
the  election  process,  and  I  am  confident 
that  our  efforts  enhanced  the  discussion  on 
national  defense  and  other  issues  of  impor- 
tance to  veterans  and  active-duty  military 
people." 


If  you  have  contracted  MESOTHELIOMA 
or  LUNG  CANCER  due  to  exposure  to 


You  may  be  eligible  to  be  compensated 
for  your  iryuries  by  bringing  a  lawsuit 
against  the  asbestos  industry. 

At  Weitz  &  Luxenberg  we  maintain  an 
extensive  practice  in  representing  the 
interests  of  asbestos  victims.  In  fact, 
we  represent  thousands  of  victims, 
from  all  across  the  United  States,  and 
were  instrumental  in  upholding  the 
constitutionality  of  asbestos  Utigation 
through  the  landmark  Brooklyn  Navy 
Yard  and  Consolidated  Powerhouse 
trials,  resulting  in  combined  group 


verdicts  of  $166  million. 

We  maintain  a  staff  of  over  40  attor- 
neys and  200  support  personnel  all 
primed  to  work  closely  with  you  to 
achieve  maximum  results.  This  may 
explain  why  77%  of  all  asbestos  cases 
on  the  New  York  City  trial  docket  for 
the  year  2000  are  being  handled  by 
Weitz  &  Luxenberg. 

For  further  information,  and  a  free 
informational  booklet,  call  the  law  firm 
of  Weitz  &  Luxenberg  today. 


Weitz  &  Luxenberg,  P.C. 

LAW  OFFICES 

Setting  the  standard  in  asbestos 

litigation  for  over  a  decade 
180  Maiden  Lane  •  New  York,  NY  10038 

1(800)476-6070 

www.weitzlux.com 

Future  verdicts  or  settlements  cannot  be  predicted  from  prior  results. 
The  statute  of  limitations  of  your  respective  state  will  help  determine  your  ability  to  file  a  claim. 
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legion  College  grooms  futore  Legion  leadership 


Forty-three  Legionnaires  from  33  De- 
partments attended  The  American  Le- 
gion College  Nov.  12  to  19  at  National 
Headquarters  in  Indianapolis.  The  Col- 
lege is  a  specialized  training  program  de- 
signed to  get  young  Legion  leaders 


thinking  about  issues  facing  the  organi- 
zation in  the  21st  century.  Attendees 
learned  about  Post  development  and  re- 
vitalization,  educating  veterans  and 
community  leaders  on  Legion  programs 
and  recruiting  new  members. 


Theirs.. 


Ours... 


Fancy  on 
the  outside. 


Miracle 

on  the  inside. 


It's  whafs  inside  that  counts... 

SWEDISH  SCIENTISTS  WORK 
UNDERCOVER  TO  CREATE  THIS 
WEIGHTLESS  SLEEP  SYSTEM! 

They  use  NASA's  anti-G-force  research  to  invent  a  marvel  of  molecular  physics. 


Tempiir-Pedic's  phenomenal  Swedish 
bed  is  changing  the  way  Americans 
sleep.  Other  mattresses  are  fancy  on  the 
outside.  Ours  is  a  miracle  on  the  inside! 
Billions  of  viscoelastic  memory 
cells  work  as  molecular  springs  to 
conform  precisely  to  your  body. 
The  thick  padding  that  covers  other  mat- 
tresses keeps  their  steel  springs  inside,  but 
creates  a  hammock  effect  outside.  This 
can  actually  cause  pressure  points. 

Our  exclusive  Tempui*  material  uses 
body  mass  and  temperature  to  selectively 
adjust  to  your  exact  shape  and  weight.  This 
sleep  matrix  gives  you  toJa!  support,  its 
micwpowscopic  structure  is  self-ventilating. 

Tests  show  that  our  Weightless  Sleep 
System  drastically  cuts  tossing  and  turniu! 


Works  naturally... automatically. 

Our  bed  utilizes  no  electricity,  no  com- 
pressed air,  no  heated  water.  Instead,  it 
uses  natural  principles  of  physics  to  give 


Our  advanced  lechnologt  is  recognized  by 
mSA.  oiled  by  the  L'.S.  Space  foundation,  and 
certified  by  Ibe  Space  Awareness  Alliance. 

you  the  energizing  "lift"  of  weightless 
sleep.  No  settings  or  controls  to  adjust 
...no  heaters,  motors,  or  air  pumps  to 
break.  You  do  nothing  but  jie  down  on  it! 
The  press  is  giving  us  rave  reviews! 
TV,  radio,  magazines,  newspapers,  med- 
ical publications... our  high-tech  bed  is 
winning  wide  acclaim.  Dateline  NBC 


told  all  America  about  Tempur-Pedic. 
So  did  Lou  Dobbs  on  CNN's  Business 
Unusual,  and  CNBC's  Fower  lunch. 
NBC's  Today  Show,  Associated  Press, 
Discovery  Channel,  and  others  have  also 
featured  our  weightless  sleep  technology. 

Health  professionals  say  'Yes!' 
Our  owners  love  the  way  Tempur-Pedic 
helps  ease  aches,  pains,  back  problems. 
Thousands  of  sleep  clinics  and  health 
professionals  recommend  our  Swedish 
Sleep  System! 

Try  it  at  our  risk  for  3  months! 
We'll  set  up  a  brand  new  demo  bed,  in 
your  bedroom... even  remove  the  old 
bedding... and  give  you  3  full  months  to 
sleep  on  it.  If  you  don't  love  it,  we'll  pick 
it  up-at  our  expense-no  questions  asked! 


FREE  DEMONSTRATION  KIT 
is  now  yours  for  the  asking! 


Viscoelastic  memory  cells  conform 
to  every  curve  and  angle  of  your  body, 
ventilating  ctiannets  dissipate  heat. 


Pressure- Relieving 
Comfort  Layer 


PEDIC 


FREE  SAMPLE/FREE  VIDEO/FREE  INFO 

1-800-613-7938 

OR  SEND  FAX  TO  1-859-259-9843 

Tempur-Pedic,  Inc.,  1 71 3  Jaggie  Fox  Way,  Lexington,  KY  4051 1 
©  Copyrigtit  2001  by  Tempur-Pedic,  Inc  All  Rights  Reserved 


Students  were  presented  a  hypothetical 
situation:  The  town  of  Lanesville  has  a  de- 
clining Post  of  about  30  members  and 
needs  rejuvenation.  Their  first  assignment: 
Outline  how  Legion  programs  could  ben- 
efit Lanesville  and  its  declining  Post.  Cre- 
ate an  aggressive  membership  plan  to  win 
community  support  for  the  Legion. 

Later,  students  learned  the  fictitious 
Lanesville  was  an  actual  community, 
Lawrence,  a  city  northeast  of  hrdianapo- 
lis  with  about  3,600  employed  veterans. 

Students  spoke  to  Lawrence  city  offi- 
cials and  explained  how  a  revitalized  lo- 
cal Post  could  benefit  their  community. 

Students  canvassed  the  community  for 
new  members.  Rick  Simmons  of  Post  1 1 
in  Pickens,  S.C.,  and  Lonnie  Ellis  of  Post 
463  in  Roanoke,  111.,  qualified  as  "Ray's 
Aces"  by  recruiting  five  members. 

At  graduation.  Smith  reminded  the 
Legion  College  Class  of  2000  of  the 
trust  the  organization  has  put  in  them. 

"Lead  by  example,"  Smith  said. 
"Seek  out  the  tough  jobs  and  do  them 
when  no  one  else  will,  and  you'll  be  seen 
as  a  leader." 


ECPA  Online  Contact  Lens 
Replacement  Program 

Effective  immediately  ECPA  is  adding  yet 
anottier  value  tor  its  members,  ttie  ECPA  Online 
Contact  Lens  Replacement  Program. 

ECPA  tias  partnered  witti  IContacts.com  to 
allow  its  members  the  ability  to  purchase  re- 
placement contacts  at  prices  comparable  to 
other  Intemet,  toll-free  or  mail-order  replace- 
ment services  and  have  their  orders  delivered 
directly  to  their  homes  or  offices. 

Because  of  the  already  low  prices  offered 
through  the  Online  Contact  Replacement  Pro- 
gram, members  will  not  receive  the  "ECPA  Pre- 
ferred Pricing."  However,  in  order  to  remain  com- 
petitive with  other  online  retailers,  IContacts.com 
continually  monitors  national  lens  prices. 

Working  in  conjunction  with  the  members' 
personal  vision-care  providers,  members  simply 
log  on  to  the  ECPA  Web  page  vww.ecpa.com, 
click  on  the  Online  Contact  Replacement  and 
follow  the  simple  steps  to  purchase  their  contact 
lenses  by  using  a  major  credit  card. 

For  convenience,  ECPA  has  included  a  Fre- 
guently  Asked  Questions  (FAQ)  section  on  the 
Web  page  that  clearly  answers  questions  that  may 
arise. 

For  more  information,  call  ECPA  at 
800-221-3272. 
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right 


Past  National  Commander  Joe  Frank, 
right,  receives  the  flag  used  during  the 
military  burial  of  World  War  II  veteran 
Rufus  J.  Baines. 

Legionnaires 
a  wrong 

Two  St.  Louis  Legionnaires  are  suc- 
ceeding in  righting  a  serious  wrong. 

Past  National  Commander  Joe  Frank 
and  Bill  Branson  found  a  way  to  provide 
Ml  military  burials  for  homeless  veterans. 

The  pair  -  both  members  of  Joseph  L. 
Frank  Memorial  Post  777  (named  for 
Frank's  father)  -  were  unsettled  by  the 
number  of  homeless  veterans  who  pass 
away  and  are  left  unclaimed  or  unwanted 
at  the  medical  examiner's  office. 

Branson,  a  former  executive  with  a 
corporation  operating  a  chain  of  3,800  fu- 
neral homes,  got  his  former  employer  to 
foot  the  bill  for  the  funerals. 

The  Homeless  Veterans  Burial  Pro- 
gram works  closely  with  the  St.  Louis  city 
and  county  medical  examiners  to  identify 
deceased  veterans.  Missouri  Military  Fu- 
neral Honors,  a  state-run  program,  pro- 
vides soldiers  for  the  honor  guard. 

On  May  15,  James  Leonard  Price,  a 
World  War  II  and  Korean  War  GI,  be- 
came the  first  veteran  provided  with  the 
proper  burial  through  the  program.  Four 
other  burials  followed  soon  after. 

Frank,  a  Vietnam  War  veteran,  attend- 
ed the  program's  second  burial,  conduct- 
ed for  World  War  II  veteran  Rufus  J. 
Baines  Jr.  Because  Baines  had  no  family 
in  attendance,  Frank  was  presented  with 
the  U.S.  Flag  draping  Baines'  casket.  He 
donated  the  flag  to  the  St.  Louis  National 
Cemetery  in  Baines'  name. 

The  Homeless  Veterans  Burial  Pro- 
gram has  since  expanded  to  Louisville, 
Ky.,  and  Kansas  City,  Mo.  Branson  is 
scheduled  to  visit  Houston  to  discuss 
starting  a  similar  program  there. 


Free  to  U.S.  Vets  of  All  Services 

Plus  All  Family  Members  Over  Age  50 


Washington  DC  (Special)  Most  veterans  of 
WWII  and  the  Korean  War  don't  realize 
that  as  a  senior  you  and  your  family  are 
entitled  to  countless  FREE  benefits  courtesy 
of  the  U.S.  Government.  Do  you  know 
that... 

Every  year  Uncle  Sam  gives  away 
hundreds  of  millions  of  dollars  in  cash, 
goods,  and  services  to  people  just  like  you. 

Better  yet,  many  of  these  goodies  are 
available  to  you  regardless  of  your  income 
or  assets! 

All  this  free  stuff  is  one  of  America's 
best  kept  secrets...  simply  because  the 
government  doesn't  advertise  that  it's 
available. 

Now,  an  amazing  new  book  reveals 
thousands  of  sources  of  fabulous  freebies 
which  are  yours  for  the  asking.  Entitled 
"Free  for  Seniors",  you'll  learn  all  about 
such  goodies  as  how  you  can: 

►  Get  free  prescription  drugs.  (This  one 
alone  could  save  you  thousands  of  dollars!) 

►  Get  free  dental  care...  for  yourself  AND 
for  your  grandkids. 

►  Get  up  to  $800  for  food. 

►  Free  legal  help. 

►  How  to  get  some  help  in  paying  your 
rent,  wherever  you  live. 

►  How  to  get  up  to  $15,000  free  money  to 
spruce  up  your  home! 

►  Here's  where  to  get  $1,800  to  keep  you 
warm  this  winter. 

►  Here's  how  to  get  help  in  paying  your 
electric  bill. 

►  Access  the  very  best  research  on  our 
planet  on  how  you  can  live  longer. 

►  Are  you  becoming  more  forgetful? 
Here's  valuable  free  information  you 
should  get  now. 

►  Stop  high  blood  pressure  and  choles- 
terol worries  from  ruling  your  life. 

►  Free  help  if  you  have  arthritis  of  any  type. 

►  Incontinence  is  not  inevitable.  These 
free  facts  could  help  you. 

►  Free  eye  treatment. 

►  Osteoporosis:  Learn  about  the  causes, 
risk  factors  and  new  treatments. 

►  Depression:  Being  down  in  the  dumps  is 
common,  but  it  doesn't  have  to  be  a  normal 
part  of  growing  old. 

►  Free  medical  care  from  some  of  the  very 
best  doctors  in  the  world  for  Alzheimer's, 
cataracts,  or  heart  disease. 

►  New  Cancer  Cure?  Maybe!  Here's  how  to 
fmd  out  what's  known  about  it  to  this  point. 

►  Promising  new  developments  for 
prostate  cancer. 

►  Get  paid  $100  a  day  plus  expenses  to 
travel  overseas! 

►  How  to  get  your  own  VIP  tour  of  the 
White  House  without  waiting  in  line  with 
everyone  else. 

►  Up  to  $5,000  free  to  help  you  pay  your 
bills. 

►  Free  and  confidential  help  with  your  sex 
life. 

►  Impotence?  Get  confidential  help...  Free 
therapies,  treatments,  implants,  and  much 
more. 


►  Hot  Flashes?  This  new  research  could 
help  you  now! 

►  Find  out  if  a  medicine  you  are  taking 
could  be  affecting  your  sex  life. 

►  Enjoy  visiting  our  National  Parks? 
Here's  how  you  can  get  paid  to  spend  your 
summers  there. 

►  How  you  could  travel  the  world...  all  at 
government  expense. 

►  How  to  get  $7  off  your  phone  bill  each 
month. 

There's  more!  Much,  much  more,  and 
"Free  for  Seniors"  comes  with  a  solid, 
no-nonsense  guarantee.  Send  for  your 
copy  today  and  examine  it  at  your  leisure. 
Unless  it  makes  or  saves  you  AT  LEAST 
ten  times  its  cost,  simply  return  it  for  a  full 
refund  within  90  days. 

Where  else  can  you  get  an  investment 
which  guarantees  a  ten-to-one  return? 

It's  easy  to  get  "Free  for  Seniors".  All  you 
have  to  do  is  send  your  name  and  address 
along  with  a  check  or  money-order  for 
only  $12.95  plus  $2  postage  and  handling 
(total  of  14.95)  to:  FREE  FOR  SENIORS, 
Dept.  FS8353,  718  -  12th  St.  N.W., 
Box  24500,  Canton,  Ohio  44701. 

You  may  charge  to  your  VISA  or 
MasterCard  by  including  your  card  number, 
expiration  date,  and  signature.  For  even 
faster  service,  have  your  credit  card 
handy  and  call  toll-free  1-800-772-7285, 
Ext.  FS8353. 

Why  do  we  charge  for  the  book?  All  the 
programs  listed  in  "Free  For  Seniors"  can 
be  found  for  no  charge  through  government 
agencies,  libraries  and  local  organizations 
if  you  know  exactly  what  is  available, 
what  office  to  contact,  and  what  information 
to  ask  for. 

Few  books  or  organizations  compile 
ALL  these  listings  into  one  easy-to-find 
reference  guide,  saving  you  research  time 
finding  each  individual  program. 

Research  and  printing  is  expensive. 
"Free  For  Seniors"  is  simply  a  small  price 
to  pay  for  one  complete  listing  of  these 
fabulous  freebies! 

Want  to  save  more?  Do  a  favor  for  a 
relative  or  friend  and  order  2  books  for 
only  $20  postpaid. 

Have  you  been  putting  off  a  trip  across 
the  country  to  visit  a  loved  one  due  to  the 
high  cost  of  flying?  Or,  maybe  you'd  like 
to  vacation  in  some  romantic  foreign  city? 

Now  you  can! 

Call  or  send  for  "Free  for  Seniors"  right 
away  and  you'll  also  get  a  Free  Bonus 
which  could  save  you  thousands  of  dollars 
on  airline  tickets.  It's  a  new  special  report 
entitled,  "How  You  Can  Fly  Anywhere 
Free...  or  Almost  Free." 

These  free  reports  are  limited  in  quantity 
and  will  be  sent  on  a  first  come,  first 
served  basis.  You  must  respond  right  now 
to  be  sure  of  getting  your  copy. 

Why  not  do  it  right  now  while  you're 
thinking  of  it?  ©2000  xco  fso228S 

http://www.trescoinc.com 
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HOW  TO  USE  NATIONAL  REUNION  REGISTRY* 

The  National  Reunion  Registry  handles  all  reunion  information 
services  for  The  American  Legion  Magazine.  NRR,  a  division  of 
Military  Information  Enterprises,  Inc.,  is  a  private  organization  that 
provides  information  about  reunions,  helps  veterans  locate  old  bud- 
dies and  offers  other  special  benefits  to  veterans  and  their  families. 

NRR  maintains  contact  information  on  thousands  of  reunions 
and  provides  this  information  free  of  charge  to  veterans. 

There  are  several  ways  to  register  reunions  or  check  reunion  list- 
ings with  the  National  Reunion  Registry.  Please  contact  the  organi- 
zation directly  by  writing  to  NRR/Reunions,  PO  Box  17118,  Spar- 
tanburg, SC  29301,  by  faxing  (864)  595-0813  or  via  e-mail  at 
information@miIitaryUSA.com.  Due  to  the  large  number  of 
reunions,  NRR  cannot  accept  phone  requests  for  reunion  informa- 
tion. 

To  register  a  reunion,  you  should  include  the  complete  name  of 
the  organization  and  branch  of  service  with  your  request.  The 


request  should  also  include  the  reunion  dates  and  city,  along  with  a 
contact  name  and  telephone  number.  Please  also  include  a  size  esti- 
mate of  the  group. 

Using  the  Internet  is  the  quickest,  most  accurate  way  to  access 
the  reunion  registry.  You  may  check  to  see  if  your  buddies  are  plan- 
ning a  reunion  by  visiting  NRR's  Web  site  at  www. 
MiIitaryUSA.com.  To  promote  the  best  accuracy  and  fastest 
process  when  listing  your  reunion,  complete  the  Reunion  Registra- 
tion Form  available  on  the  Web  site. 

LOCATING  A  BUDDY 

MiIitaryUSA.com  offers  many  services  for  veterans,  including 
tips  and  techniques  for  locating  current  or  former  military  members. 
How  To  Locate  Anyone  Who  Is  or  Has  Been  in  the  Military:  Armed 
Forces  Locator  Guide  is  a  practical  guide  to  help  people  locate  ser- 
vice members.  The  publication  can  be  purchased  by  contacting  MIE 
Publishing,  P.O.  Box  17118,  Spartanburg,  SC  29301  or  by  faxing 
(864)  595-0813. 


 AIR  FORCE  

819th  Redhorse:  4/1-4,  Las  Vegas,  Mark  Guidry, 
(520)  685-3364,  katmarcatabletoptelephone.com; 
7th  BW  B-36: 4/19-22,  Fort  Worth,  TX,  Richard 
George,  (817)  292-4932,  b36assn7bw@aol.com; 
41st  FS:  4/29-5/2,  San  Francisco,  Frank  Fariello, 
(650)  327-7587,  fraiois@attglobal.net;  874th  Ac 
W  Sqdn:  5/11-13,  TBA,  Bruce  Shymanski,  (303) 
663-8620,  bshymanski@earthlink.net 

Det  0900  Lahr:  5/13-17,  Myrtie  Beach,  SC, 
George  Johnson,  (910)  455-3450,  johngeo4@ 
coastalnet.com;  35th  IVlnt  Supply  Grp:  5/18-21, 
New  Orleans,  Claude  Clawson,  (614)  577-0094, 
cclawson@webtv.net;  330th,  331st  FIS;  5/23- 
27,  Tucson,  AZ,  Bumell  Hostetter,  (717)  898- 
7132,  burnell@lancnews.infi.net;  42nd  BG: 
5/24-27,  Montgomery,  AL,  Frank  Saler,  (903) 
868-1256,  michar331@yahoo.com 

Wet  Hens:  6/21-24,  Honolulu,  Verna  Morgan, 
(808)  623-6156,  mmorgan@inix.com;  8th  AF 
Air  Dept  2: 6/27-7/2,  England,  Ralph  Scott, 
(302)  328-2137,  scottyrose@juno.com 


 ARMY  

Class  Of  63-1 W:  2/24,  Ft.  Rucker,  AL,  Joe 
Brigham,  (603)  225-5342,  joebrigham@juno.com; 
50th  Inf  Reg,  1  st  Bn  Mech:  3/1 1-15,  Las  Vegas, 
Kenneth  Riley,  (717)  632-7604, 
ichiban@blazenet.net;  9th  Inf  Div,  5th  Cav,  3rd 
Sqdn:  3/15-18,  San  Antonio,  Ron  Quezada, 
(850)  836-5280,  blackknight@dfsi.net;  278th 
Reg  Combt  Tm:  3/16-17,  Pigeon  Forge,  TN,  Billy 
Stewart,  (423)  745-9394,  bbstewart@webtv.net 

1st  Cav  Div,  5th  Reg,  2nd  Bn,  Co  C:  4/27-29, 
St.  Louis,  James  Machin,  (312)  397-9907, 
burgertogo@aol.com;  4th  and  25th  MRU:  4/29- 
5/2,  Virginia  Beach,  VA,  Russell  Ommen,  (815) 
933-1045,  rustyommen@juno.com;  7th  Inf 
Reg:  5/3-6,  St  Louis,  Curley  Faulk,  (318)  824- 
7560;  61  st  Field  Art  Bn,  1  st  Cav  Div:  5/8-10, 
Deadwood,  SD,  Frank  Mowery,  (307)  235- 
8679,  fncmowery@aol.com;  172nd  Eng 
Combat  Bn:  5/8-1 1 ,  Pigeon  Forge,  TN,  Joseph 
Layne,  (410)  561-5258,  jlayne@qis.net.;  WAC 
Raychem,  WAC  Et  81 1 7  Okinawa:  5/9-12,  Ft. 
Lee,  VA,  Barbara  Becker,  (734)  453-5109, 
wackywac54@aol.com 


Women's  Museum  Reunion:  5/9-12,  Ft.  Lee, 
VA,  Reunion  Planner,  (205)  820-3218, 
usawomen@hiwaay.net;  5th  Cav  Assn:  5/14- 
20,  Pigeon  Forge,  TN,  Freddie  Owens,  (865) 
539-0584,  meac1@aol.com;  Army  Security 
Agen  Alpiners:  5/17-20,  Washington,  Ralph 
Thadeus,  (314)  367-9577,  alpiners® 
primary.net 


 COAST  GUARD 

USCG  Jarvis:  5/4-5,  Mystic,  CT,  Charles 
Greene,  (901)  782-3672,  cgreene@wk.net; 
USCG  Rush:  5/6-10,  Las  Vegas,  John  Vogel, 
(520)  783-3625;  USCG  255  Cutters:  5/6-10, 
Las  Vegas,  Doak  Walker,  (907)  789-2579, 
saad@ptialaska.net;  USCG  Eastwind:  5/25-28, 
Boston,  Joseph  Quintiiiani,  (508)  548-0329, 
uscgdiver@webtv.net 


 JOINT  

Vietnam  Veterans  Tet  1968:  2/2-4,  TBA,  W. 
Kirkland,  (804)  550-3692;  Anzio  Beachhead 
Vets  of  WWII:  3/1 ,  Nashville,  TN,  C.  Easter, 
(540)  725-7293;  MacArthur's  Honor  Gd:  4/15- 
20,  Tokyo,  David  Valley,  (858)  485-6616, 
dvalley@fda,net;  Japan  Occupation:  4/15-20, 
Tokyo,  David  Valley,  (858)  485-6616,  dvalley@ 
fda.net;  PB4Y  All  Sqdn:  June,  Albuquerque,  NM, 
Ronald  Sathre,  (510)  487-7249,  pb4yguy@ 
aol.com 

Berlin  Veterans:  6/3-7,  Las  Vegas,  J.  Studak, 
(512)  452-0903;  Berlin  Airlift  Vets:  6/17-21, 
Springfield,  IL,  Cal  Korf,  (941)  485-2625, 
cal@berlinveterans.com;  919th  Eng  Av  Maint 
Co:  6/26-28,  Colorado  Springs,  CO,  Paul 
Repsher,  (918)  650-0967,  perepshe® 
msn.com;  6010th  Eng  Av  Co:  6/26-28,  Colorado 
Springs,  CO,  Paul  Repsher,  (918)  650-0967, 
perepshe@msn.com;  PBR  Forces  Veterans: 
6/28-7/1,  Ft.  Mitchell,  KY,  Kerry  Shaffer,  (696) 
451-5688,  president@pbr-fva.org;  Newfound- 
land/Greenland: 6/29-7/1,  Colorado  Springs,  CO, 
Dee  Teefy,  (360)  452-3430,  lodteef@webtv.net 


 MARINES  

Pit  123, 1968: 4/1-4,  Arlington,  VA,  Michael 
Quill,  (315)  253-4371,  afdx@tds.net;  26th  Mar, 
2nd  Bn,  Hotel  Co:  6/20-23,  Santa  Fe,  NM,  Bill 
Hancock,  (513)  738-5446,  hancockw@one.net; 


USMC  Musicians:  4/21-23,  Camp  Lejeune,  NC, 
R.  Oldenburg,  (661)  821-0740,  jazjoc@bnis.net 


 NAVY  

USS  Blakely:  2/15,  Denver,  Mark  Osborne, 
(802)  482-6631,  pbxn103@hotmail.com; 
USS  Guardfish:  March,  Port  Canaveral,  FL, 
Richard  Armstrong,  (510)  521-5781, 
nicedad1@earthlink.net;  NMCB  1:  March, 
Bloomington,  MN,  D.  Kunz,  (651)  459-2807, 
mnseabee@uswest.net;  USS  Rockbridge: 
3/7-11,  Savannah,  GA,  Ray  Dillon,  (410)  742- 
5706;  USN  Armed  Guard  TX:  3/14-17,  Waco, 
TX,  Herschell  Murray,  (915)  372-5176 

USS  Navasota:  3/18-20,  Las  Vegas,  Michael 
Enos,  (925)  754-0869,  shortstick3901@ 
aol.com;  USS  Aventinus:  4/15-19,  Annapolis, 
MD,  Robert  Pound,  (508)  223-5131, 
rpound1702@aol.com;  USS  Fabius:  4/15-19, 
Annapolis,  MD,  Robert  Young,  (217)  222-6382, 
roberty65@hotmaii.com;  USS  Zeal:  4/25-28, 
San  Diego,  Frederick  Rufe,  (908)  859-0606, 
fredr1@fast.net;  USS  Lang:  4/25-28,  Mobile,  AL, 
John  Taylor,  (334)  843-5353,  jonpott@flash.net 

USS  Kenneth  D.  Bailey:  4/26-29,  Indianapolis, 
Robert  Levine,  (617)  327-3286,  cpopina@ 
ici.net;  USS  Mizar,  USS  Ariel,  USS  Tarazed,  USS 
Merak,  USS  Talamanca:  May,  Norfolk,  VA, 
Charles  Jones,  (310)  540-1687,  cjbj46@ 
webtv.net;  USS  Donner:  May,  St.  Petersburg,  FL, 
Ron  Luxon,  (330)  725-6285,  rluxon@ 
worldnet.att.net;  USS  Bremerton:  May,  Tucson, 
AZ,  Robert  Polanowski,  (716)  365-2316, 
skica130@aol.com 

USS  Rolf:  May,  Columbus,  OH,  John  San 
Marco,  chiefjsm@aol.com;  USS  Abbot:  5/1-5, 
Daytona  Beach,  FL,  Bill  Beavers,  (630)  653-254 
billbdd629@aol.com;  Desran  48: 5/1-5, 
Daytona  Beach,  FL,  Edward  Mills,  (910)  476- 
5889,  desron48@aol.com;  USS  Macomb:  5/2- 
6,  Jacksonville,  FL,  James  Dimond,  (901)  873- 
2865,  emcsusnret@aol.com;  USS  Balaam 
5/2-6,  San  Antonio,  Dick  Weaver,  (830)  257- 
3744,  rlwesw@ktc.com;  USS  Muliphem  5/3-6, 
Williamsburg,  VA,  Ronald  Wiant,  (302)  737- 
1751,  rwiant@delanet.com;  USS  Walter  B. 
Cobb:  5/3-8,  San  Antonio,  James  Plough,  (423) 
475-2970,  jpl5925548@aol.com 
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Anyone  who  served  with  the  Civil  Affairs  Div.  in 
Nomiandy,  France,  and  later  in  Det.  E-4, 2nd 
Reg.,  Co.  C,  Allied  IVIil.  Gov.  Div.  headquartered  in 
Kessel,  Gennany,  during  the  final  months  of 
WWII  and  shortly  thereafter,  contact  Cari 
Feldmeier,  1819  Chateau  Du  Mont  Drive, 
Flonisant,  MO  63031  or  call  (314)  838-6266 

Any  8th  Air  Force  personnel  transferred  to  infantry 
replacement  training  atTidworth  and  Ogboume- 
St.  George,  England,  between  January  and  March 
1945,  contact  Wayne  Detwiler,  9058  College 
Comer  Road,  Greens  Fork,  IN  47345  or  e-mail 
cabcdet@infocom.com 

Anyone  who  served  with  A  Troop,  2/1 7th  Cav.  in 
Vietnam,  contact  Bob  Karig,  2635  Hamsburg 
Pike,  Lancaster,  PA  17601,  call  (717)  892-6677 
or  e-mail  karig@sprintmail.com 

Anyone  who  served  with  the  146th  Eng.  Combat 
Bn.,  Co.  A  during  WWII,  contact  the  Rev.  Edgar 
S.  Kiri<  by  e-mail  at  kirk22858@aol.com 

Anyone  who  served  with  the  70th  Eng.  Combat  Bn. 
in  Austria  between  1951  and  1953,  contact  John 
Zawilinski,  650  Rte.  81,  Killingworth,  CT  06419, 
call  (860)  663-2513  ore-mail  kntrydawg® 
aol.com 

Anyone  who  served  on  an  AK  or  AKA  ship,  contact 
Richard  E.  Baker,  1002  Catherine  Ave.,  Kinston, 
NC  28504  or  call  (252)  523-4707 

Anyone  who  served  on  the  USS  Safeguard  (ARS 
25)  in  Vietnam  between  1969  and  1970, 
contact  Daniel  W.  Mackey  by  e-mail  at 
Iimpalong2000@aol.com 

Anyone  who  served  in  the  U.S.  Air  Force  793rd 
ACW  at  Hutchinson  Naval  Air  Station  in  Kansas 
between  1951  to  1955,  contact  Antone  Grawehr, 
546  E.  Dale  St.,  Browntown,  Wl  53522,  call 
(608)  966-1 668  or  e-mail  agrawehr@ 
brodnet.com 

Anyone  who  served  with  the  1 5th  Anny  Air  Corps 
between  1942  and  1945,  contact  Robert  F. 
Amold,  P.O.  Box  2342,  Elizabethtown,  KY  42702 

Anyone  who  served  with  USMC  Platoon  3004  at 
San  Diego  between  January  and  April  1974, 
contact  Eugene  R.  Wilt,  406-C  Clybum  Ave., 
Washington  Court  House,  OH  46130,  call  (740) 
335-0046  or  e-mail  gwilt_99@yahoo.com 

Anyone  who  served  with  the  503rd  Eng.  Co.  in 
Gemiany,  from  Nomiandy  to  the  Elbe,  during 
WWII,  contact  Maximilian  Blinn,  540  E.  300N, 
Richfield,  UT  84701  or  call  (800)  896-9176 

Anyone  who  served  with  the  8th  Airborne  Div.  at 
Nomiandy  during  and  after  D-Day,  contact  Gene 
Luerssen,  49  Maple  Road,  Setauket,  NY  11733 
orcall  (631)  941-9294 

Anyone  who  served  on  the  destroyer  USS  Barton  in 
Guadalcanal  during  WWII,  contact  Michael 
McVey  at  michaelmcvey@aol.com  or 
mcveynoproblem@aol.com 

Anyone  who  served  with  the  4926th  Test  Sqn. 
(Sampling)  at  Kirtland  AFB  in  Albuquerque,  N.M., 
between  July  1953  and  December  1956,  contact 
Bill  Moffitt  at  4625  Mt.  Olive  Church  Road, 
Chariotte,  NC,  28278,  orcall  (704)  392-8089 

Anyone  who  served  on  the  USS  Benner  between 
1954  and  1956,  contact  Steven  W.  Smith  at  1 
Charies  Center,  100  N.  Charies  St.,  Baltimore, 
MD  21201,  call  (800)  252-6622  ore-mail 
ssmith@lawpga.com 

Anyone  who  served  with  the  7th  Army  Div.,  35th 


Eng.  Bn.,  Co.  C  at  Kitzingen,  Germany,  between 
1954  and  1955,  contact  William  E.  Crowley, 
P.O.  Box  1 1 4,  Mansfield  IL  61 854  or  call  (21 7) 
489-9234 

Anyone  who  served  on  the  USS  LeHardy  (DE-20), 
contact  Pleze  E.  Shaw,  216  S.  Indian,  Winches- 
ter, VA  22601 ,  call  (540)  662-4000  or  e-mail 
pleznelshaw@pocketmail.com 

Anyone  who  trained  on  the  submarine  USS  Perch 
(APSS-313)  in  San  Diego  between  1947  and 
1949,  contact  Johnny  D.  Bailey,  120  Volney, 
South  Houston,  7X  77587  or  call  (71 3)  941  -5894 

Anyone  who  attended  specialty  schools  of  the 
3650th  Basic  Military  Training  Wing  between 
1950  and  1956  at  Sampson  AFB  in  Romulus, 
N.Y.,  contact  Chip  Phillips,  P.O.  Box  331 , 
Williamsville,  NY  14231,  call  (716)  633-1119  or 
e-mail  chip34@aol.com 


TAPS 


John  K.  Chappell,  Dept.  of  Indiana.  Nat1  Law  & 
Order  Cmte.  Memb.  1950-1952;  Nat'l  Sec. 
Cmsn.  Vice  Chmn.  1953-1954;  Nat'l  Naval 
Affairs  Memb.  1954  to  1972;  Nat'l  Distinguished 
Guests  Cmte.  Vice  Chmn.  1972-1973;  Dept. 
Cmdr.  1952-1953;  and  various  Department 
positions 

Joseph  D.  Frost,  Dept.  of  Alabama.  Nat'l  Legis. 


SEND  ADVERTISING  COPY  AND  REMIT- 
TANCE TO:  Joan  Rizzo,  Classified  Advertising, 
The  American  Legion  Magazine,  c/o  Fox  Asso- 
ciates, Inc.,  347  5th  Ave.,  Suite  1110,  New 
York,  NY  10016.  (212)  725-2106,  FAX  (212) 
779-1928.  All  classified  advertising  is  payable 
in  advance  by  check  or  money  order.  Please 
make  remittance  payable  to  "The  American 


APPAREL 

SUSPENDER  WEARERS!  Frustrated  with  clips  tinat 
constantly  slip  off  your  pants?  Our  suspenders  fea- 
ture patented  "no-slip  clip."  Brochure/order,  (800) 
700-4515. 


BUSINESS  OPPORTUNITIES  

UNIQUE  BUSINESS,  (888)  791-9373.  

CASINO  SUPPLIES/PLAYING  CARDS 

CATALOG,  (800)  233-0828.  

EDUCATION  &  INSTRUCTION  

BLACKSTONE  PARALEGAL  STUDIES.  Affordable, 
Homestudy,  Comprehensive  since  1890.  Free  cata- 
log, (800)  826-9228,  http://blackstonelaw.com  or 
P.O.  Box  701449,  Dallas,  TX  75370  AL.  

MISCELLANEOUS  

TIMEX,  LORUS-DISNEY  WATCHES,  US  Military 
logo  watches,  All  branches-  stainless  case  band- 
dlver-belt  watches,  http://www.william-a-kolb.com. 

DISCOUNT  CIGARETTES.  Cartons  start  at  $1 1 .  Toll 
free,  (877)  234-2447,  www.taxfreetobacco.com. 

SIMULATED  ENGRAVED  BUSINESS  CARDS. 
$17/thousand,  delivered.  Free  samples.  (888) 
283-681 1 . 


OF  INTEREST  TO  ALL 

VWWV.WILL-MASTER.COM. 


VA  CEMETERIES  FILLING.  Consider  an  afford- 
able, thoughtful,  reasonable  alternative.  Pacific 
Coast  Ashes  at  Sea,  (800)  900-8188,  www. 
cremainsatsea.com. 


Cncl.  Memb.  1999-2000  and  various  Department 
positions 

James  C.  Morton  Sr.,  Dept.  of  Oklahoma.  Nat'l 
Distinguished  Guests  Cmte.  Memb.  1952-1953; 
Nat'l  Trophies,  Awards  and  Ceremonials  Cmte. 
Memb.  1988-1990;  Nat'l  Distinguished  Guests 
Cmte.  Vice  Chmn.  1993-1995;  Dept.  Cmdr. 
1987-1988;  and  various  Department  positions 
Archie  Pozzi  Jr.,  Dept.  of  Nevada.  Nat'l  Memb.  and 


Legion  Magazine."  RATES:  $23  per  word. 
Count  street  addresses  and  box  numbers  as 
two  words;  all  city,  state  and  zip  codes  as 
three  words.  CIRCULATION:  2,550,000  per 
month.  DEADLINE:  Advertising  copy  must  be 
received  60  days  before  cover  date  of  issue 
desired.  All  advertisements  are  accepted  at  the 
discretion  of  the  publisher. 

WWW.USIMAGES.COM. 

MILITARY  CAPS/INSIGNIAS  @  www.flagsofthe- 
world.com. 


PERSONALS  

MEET  NICE  SINGLES.  Christian  values.  Free  maga- 
zine. Send  age.  Singles-ALM,  Allardt,  TN  38504- 
0310.  www.nicesingles.com. 

ASIAN  WOMEN!  Overseas,  marriage-minded.  Sun- 
shine International  Correspondence,  Box  5500-HK, 
Kailua-Kona,  HI  96745-5500.  (808)  325-7707, 
www.sunshine-girls.com. 

RETIREMENT/RETIREMENT  LIVING 

LOUISIANA:  TIRED  OF  COLD  WINTERS,  high 
crime,  city  life?  Visit  www.kentwoodla.org. 

TRAVEL/RECREATION  

MILITARY  HISTORY  TOURS  OF  EUROPE.  Call  for 
brochure,  (800)  622-4004. 

WANTED  

RADIO,  TV,  amplifier  tubes,  (888)  715-8823.  

WESTERN  ELECTRIC  TUBES,  equipment,  (888) 
715-8823.  

OLDER  JUKEBOXES,  (636)  978-2788.  

CAMERAS,  Leica,  Alpa,  Canon,  Hasselblad,  Nikon, 
Voigtlander,  Zeiss,  Rolleiflex,  Others.  Ritz  Col- 
lectibles,  (800)  956-9132.  

OLD  GUITARS,  (800)  451-9728.  

BOY  SCOUT  PATCHES,  (940)  455-2519.  

SWORDS,  (800)  798-6167. 


Post  Activ.  Cmte.  Memb.  1947-1948  and  1950- 
1951;  Nat'l  Contest  Supervisory  Cmte.  Memb. 
1951-1961  and  1964-1977;  Nat'l  Contest 
Supervisory  Cmte.  Chmn.  1961-1963;  Nat'l 
Contest  Supervisory  Cmte.  Vice  Chmn.  1963- 
1964  and  1982-1983;  Nat'l  Contest  Cmte. 
Memb.  1977-1986;  Nat'l  Conv.  Contests 
Advisory  Cmte.  Memb.  1984-1988;  Nat'l  Vice 
Cmdr.  1988-1989;  Nat'l  Distinguished  Guests 
Cmte.  Vice  Chmn.  1989-1990;  Nat'l  Exec.  Cmte. 
Memb.  1990-2000;  Nat'l  Conv.  Cmsn.  Liaison 
Cmte.  Memb.  1990-1992;  Nat'l  Legis.  Cncl. 
Memb.  1991-1994;  Nat'l  Legis.  Cncl.  Vice 
Chmn.  1999-2000;  Nat'l  American  Legion 
Magazine  Liaison  Memb.  1992-1993, 1996- 
1998  and  2000;  Nat'l  American  Legion 
Magazine  Liaison  Chmn.  1993-1996  and  1998- 
2000;  Nat'l  Subcmte.  on  Cmte.  Memb.  1995- 
2000;  Dept.  Cmdr.  1951-1952;  and  various 
Department  positions 
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HealthDri 

INCONTINENCE  UNDERGARMENTS 

Underwear  That  Keeps  Your  Secret! 
For  a  dealer  near  you  call: 

#TransAqua 

1-800-769-1899 

http://www.trans-aqua.com 

Completely  Washable,  No  Liners,  &  Saves  Up  To  $1,000  a  Year  Over  Disposables! 


RHODES  HEARING 
FREE  CATALOG! 


MINI-CANAL 


SAVE  HUNDREDS! 
45  DAY  TRIAL! 


EYEGLASS  HEARING  AlEiS 
WITH  A  SIMPLE  TUBE  FITTING 
LEAVE  THE  EAR  CANAL  OPEN 


CALL  OR  WRITE: 
RHODES  HEARING 

DEPT  R11, 
BROOKPORT,  IL  62910 
1-800-320-3300  EXT  Rl" 
FOR  YOUR  FREE  CATALOG 


Norman  Rocfcwell- 

Saturday  Evening  Post 


Solid  Bronze  Sculpture 

*Many  popular  covers  depicted* 
*Gallery  quality  fine  bronze* 
*AfFordably  priced* 

SLTho;Sw/bs„e:       ca"  1-877-627-8161 

www.rockwellpostbronze.com 


U.S.  MILITARY  MEDALS-PINS 


FREE  EXPERT  RIBBON  MOUNTING 
LOW  PRICES-FASTEST  SERVICE 
TOLL  FREE  TEL  1-80O-864-5062 

VETS  SUPPLY  LINE 

10650  Co.  Rd.  81  #131 
Maple  Grove,  MN  55369 

SEND  $1.00  FOR  40  PAGE  CATALOG 
VISA  •  MC  •  NOVUS  •  DISCOVER  ACCEPTED  I 


CUSTOM  NAVY  SHIP'S  CAPS 


Palmer's  one-hand  operated,  double  & 
single  seat  3  wheelers  are  Gear  driven. 
,         FREE  BROCHURE 

(^(vcl^    Call  800-847-1304 


PALMER  INDUSTRIES 

PO.  BOX  5707SY 
ENDICOTT  NY  13763 
ALSO  PEDAL  /  ELECTRIC  1  &  2  SEATERS  & 
HANDCYCLES,  ELECTRIC  KIT  FOR  TRIKES 
 Visit  us  at  our  Web  Site:  www.palmerind.com  


i 

IMPC3z^/7[D),„ 

•  NOW  AVAILABLE  WITHOUT  A  PRESCRIPTION 

•  NOW  AVAILABLE  AT  ALL  ECKERD, 
GENOVESE  AND  SNYDER  DRUGSTORES 

1  CffliE! 

•  FOR  FREE  INFORMATION  CALL: 

1-800-475-3091 

•  Viagra  is  a  registered  trademark  of  Pfizer 

ENCORE  MEDICAL  •  1002  N.  CENTRAL  EXPRESSWAY,  SUITE  341  •  RICAHRDSON,  TX  75080 

MEN'S  WIDE  SHOES 


EEE  EEEEEE,  SIZES  5-13 

•  FREE  catalog 

•  High  (Quality 

•  160  styles 

HITCHCOCK  SHOES.INC. 

Dept.  5B  Hingham,  MA  02043 
1-S00-992-WIDE  www.wideshoes.com 


A  treasured 
symbol  of  your 
service 


Choose  from  over  100  different  rings 

Classic  Military  Rings  are  in  a  different 
league  from  typical,  school-style  service  rings. 

Call  today  for  a  FREE  color  catalog: 
(503)73  1  -9256  {24  hr.  recorded 
message).  Or  write:  Classic  Military  Rings, 
435  SB  85th  Dept.  A-201,  Portland  OR  97216. 

Men's  ring  prices  start  at  $127.  60  day 
money-back  guarantee.  ICodeA-20i] 


www.ClasslcRings.com 


$AVE  $1000'S  WITH 
A  QUICK  CLICK  TO 
www.SunPorch.com 

(BONUS  CODE:  LEN) 


Convertible  Sunspace® 

SUMMER  SCREEN 
ROOM  CONVERTS 
TO  AN  INSULATED 
WINTER  SUNROOM 


Or  send  $2.  for  color  catalog  to 
Dept.  LEN,  Box  368,  WestportCT  06880 


3000  Official 
Medals,  Badges, 
Patches  &  Insignia 
Army  •  Navy 
•  Marines 
f^ii^^BiflBi^^  •  Air  Force 

Call  for  your  FREE  Color  Catalog 

fScf  1-800-486-1651 


webstore  ®  www.usmedals.com 
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*  Lifetime  Warranty 

*  Nationwide  Service 


MOVINGt 


ur  i\j  VW  /U  Wl-I*  IIIV^W 


30-DAY 
TRIAL 

TRY 
BEFORE 
YOU  BUY 

GUARANTEED  LOWEST  PRICES! 

>  ALL  MAKES  &  MODELS    •  TERMS  ARRANGED 
'  30  YRS.  EXPERIENCE      •  ALL  MAKE  REPAIRS 
•  CUSTOM  INSTRUMENT  SPECIALISTS  • 

FOR  FREE  INFORMATION  CALL: 

1-800-323-1212 

We're  the  oldest,  biggest  and  best 

LLOYDS,  DEPT.  AL    BOX  1645,  ROCKFORD,  IL  61110 


MEN:  BE  TALLER!! 


TIRED  OF  BEING 
CONSIDERED 
SHORT?  Try  our 

quality  footwear. 
HIDDEN  height 
increaser  inside 
shoes.  Will  make 
you  up  to  3"  TALLER.  Over  100  styles. 
Extremely  comfortable.  Discreet  packaging. 
Sizes  5  to  12.  Widths  B  to  EEE.  In  business 
since  1939.  MONEYBACK  GUARANTEE!  Call 
or  write  for  FREE  color  catalog.www.elevator- 
shoes.com 


ELEVATORS* 

RICHLEE  SHOE  COMPANY,  DEPT.  AL12 
P.O.  BOX  3566,  FREDERICK,  MD  21705 


1-800-343-3810 


First  Coin  of  the 
New  Century 

Year  2001 
/  American 
Silver  Eagles 


Limited  ^ 
Time  Offer, 


8i 


95 

while  supplies  last.  %J  €3. 

For  a  limited  time  only,  Eastern  Numismatics  is 
offering  the  new-year  2001  American  Silver 
Eagles.The  purchase  price  is  $8.95  per  coin  for  mini- 
mum of  5  coins.  Each  coin  is  Brilliant  Uncirculated 
and  contains  One  Oz.  of  Pure  Silver  .999  Fine. 
This  offer  expires  February  28th,  2001 

5  Coins  $44.75  +  $3.00  S&H  (Total  $47.75) 

10  Coins  $89.50  +  $6.00  S&H  (Total  $95.50) 

20  Coins  $179.00  +  $9.00  S&H  .  (Total  $188.00) 

1-800-835-0008 

I  New  York  residents  add  sales  tax  where  applicable. 

Eastern  Numismatics  Inc. 

642  Franklin  Ave.,  Garden  City,  N.Y.  1 1530 
Visit  us  on  the  Internet  USCoinS.COm 


Enjoy  an  active 
rewarding  lifestyle! 

Scooter  Lifts  &  Ramps  Available. 
Quality  &  Savings  You  Deserve! 

1-800-229-1317 
Scooter  Discounters 


FREE  ^^^^P  (pmfort 

Video  &     ADJUSTABLE  BEDS 

Brochure  1-800-401-8692 


4  WHEEL  BIKE 

DRIVES  UKE  A  CAR! 

•  Easy  to  Pedal 

•  Multi  Speed 

•  Street  Legal 

•1,2&4Seater  "7':, Free  Literature 
1-615-822-2737  Ext.  3381 »  wvw.4wc.com/?3381 

niiOAney  rnn'^^''^  ^asi- 125  rhoades  ln 

UIIVIIWC^   VIIHhFNDFRSONVIILF  TN  37075 


NEW  AUTHORS 

PUBLISH  YOUR  WORK 

ALL  SUBJECTS  CONSIDERED 
WRITE,  OR  SEND  YOUR  MANUSCRIPT  TO: 

MINERVA  PUBLISHING  CO. 

1001  BRICKELL  BAY  DR.,  #2310,  MIAMI,  FL  33131 


The  Monolithic '  Dome 


A  super-strong,  insulated,  steel- 
reinforced  concrete  building  that  is 
energy  efticteni  and  disaster 
resistant.  Used  for  homes,  schools, 
churches,  offices,  stadiums, 
storages,  cabins,  and  more.  Built 
throughout  the  U.S.  and  m  many 
other  countnes,  for  20  years,  the 
Monolithic'  Dome  is  tomorrow's 
building  available  today. 


Call  for  FREE  brochure  or 
send  $19.95  ($5s/ht  for 
an  informative  video. 


(800)  608-0001 
PO  Box  479-AL 
Italy,  TX  76651 
www.monolithicdome.com 


FACTORY  SALE 


SOLID  I-BEAM  STEEL  BUILDINGS 


40% 


I  ALL  STEEL-  MAINTENANCE  FREi 
1  CHOICE  OF  13  COLORS 
1  ENGINEERED  CERTIFIED  DRAWINGS 

FACTORY  DIRECT 


25  YEAR  WARRANTY 


30  X  45  (2  left) 
40  X  65  (3  left) 
40  X  90  (2  left) 
50x110  (2  left) 


If  models  available 


1  -800-565-741  5  ext*2oo 


northAmerican  Offers 
Moving  Discount 

SAVE  $$$ 

On  Your  Next 
Interstate  Move! 

North  American  Van  Lines 
offers  American  Legion  members  a 
40%  discount  on  interstate  moves. 
Let  Nortfi  American,  tfie  world's 
largest  professional  mover,  trans- 
port your  housetiold  goods  v\/ith 
moving  services  to  meet  every  need 
and  budget,  in  addition  to  saving 
40%,  you  will  receive  up  to  $50,000 
coverage  on  your  hiousehold  goods 
at  no  charge 

For  more  information  or  a  free 
estimate,  call  Andy  Mento  at  Quality 
Movers/North  American  Van  Lines. 

1-800-524-5533 

Email:  andy2828@aol.com 


PER  HOUR  WITH 


Badge-A-MinH 


Yes.  it's  really  possible  by  malsing  and  selling 
bright,  colorful  pinbaci<  buttons.  Buttons  cost 
less  than  40C  to  mal<e  and  can  in  turn  be 
sold  for  $1.00  or  more!  Sell  your  Badge- 
A-Minit  buttons  at  fairs,  flea  markets, 
conventions  and  more.  Or  promote 
your  upcoming  fundraisers  by 
wearing  buttons  around  town! 

Our  Starter  Kit  is  only 
$29.95  (IL  res.  add 
$1.95  tax)  and  contains 
everything  you  need  to 
get  started.  Call  to  order  today! 


Badge-A-Minit,  Dept.AL2C1,  Box  800,  LaSalle,  IL  61301 
Call  800-223>4103 
www.badgeaminit.com 


FREE  COLOR  CATALOG 

2500+  Military  Designs 
Army,  Navy,  Air  Force,  Marines 
Call  now!  Toll-free! 
1  -888-223-1 1 59 

Custom  pins  &  patches  available. 
Dealer  inquiries  v^elcome. 


b)y  Hoover's  Mfg.,  Co. 

P.O.Box  S47AL.  Peru,  IL  61354 
Fax:  1 -81  5-223-1  4Q9 


^25toHOO  1 

FUGS  •  POLES  •  FLAGS'  POlfS  •  FLAGS  •  POlfS 


FLAG  &  BANNER  SUPPLY 

•Top  Quality  '°  organizations 

•Heavy  Duty     Vrl        '-'"^  °'  '^'''9^  ^  Banners 
•All  U.S.  Made    wBk»j  New  &  Complete  Catalogue 
Call  for  quotes  on   '^^1-800-526-FLAG  (35Z4) 
flagpole  discounts  V    ""^lqCAL  740-335-7730  Also  eves  I 


FLAGS  •  POLES  'FLAGS*  POLES  '  FLAGS  '  POLES  j 
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nBJIHB  SHOTS 


"have  you  noticed  how  some  doctors  have  gone  over- 
board with  this  alternative-medicine  treatment?" 


Home-Fried  Husband 

A  man  arrived  home  at  4  a.m.  and  was  greeted  at  the  door 
by  his  enraged  wife.  "What's  your  excuse  for  coming  home 
at  this  hour?"  she  roared.  "Breakfast,"  he  rephed. 

-  Submitted  by  Richard  Kemmerling,  Juneau,  Wis. 

How  About  Them  Rice  Krispies? 

You  know  you're  getting  old  when  you  get  up  in  the  morn- 
ing and  hear  the  snap,  crackle  and  pop  before  you  even  get 
to  the  breakfast  table. 

-  Submitted  by  Robert  B.  Fleming,  St.  Petersburg,  Fla. 

Fine  Whine 

Man  invented  language  to  satisfy  his  deep  need  to  complain. 

-  Lily  Tomlin 


"Oh,  getting  old  isn't  so  bad  -  except  maybe 
for  a  little  forgetfulness." 


Big  Questions 

Why  does  Hawaii  have  interstates? 

Why  is  "abbreviation"  such  a  long  word? 

Why  are  flotation  devices  under  airplane  seats  rather  than 

parachutes? 

If  con  is  the  opposite  of  pro,  is  Congress  the  opposite  of 
progress? 

Why  is  it  that  when  you  transport  something  by  car  it's 
called  a  shipment,  but  when  you  transport  something  by 
ship  it's  called  cargo? 

Why  do  we  drive  on  parkways  and  park  on  driveways? 

-  Anonymous 


Famous  Last  Words 

On  a  tombstone:  "I  told  you  I  was  sick." 


-  Anonymous 
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PHARMACY 

"To  cut  costs,  we  managed  to  sc^ueeze  a! 
your  prescriptions  into  one  capsule.'' 


"I'll  have  to  open  you  up  again.  That 
watch  isn't  waterproof." 
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Asbestos  Cancer  Hits  Former  Sailors 

•  Many  who  served  aboard  ship  in  the  1940's,  1950's,  1960's  and  early  1970's 
were  exposed  to  asbestos. 

•  Due  to  the  long  latency  period  of  these  diseases,  some  are  now  coming  down 
with  asbestos-related  cancers. 


IF  YOU  NOW  HAVE  MESOTHELIOMA  or 
LUNG  CANCER,  OR  A  LOVED  ONE  HAS 
RECENTLY  DIED  FROM  ONE 
OF  THESE  CANCERS 

For  Medical  Resources: 


Visit  the  Mesothelioma  Web:  www.mesotheliomaweb.org/n4658 
or  call  toll-free  1-877-367-6376  to  receive  a  free  packet  or  to  ask 

questions.  (Packet  includes  information  on  mesothelioma  treatment,  clinical 
trials,  cancer  links,  how  to  access  legal  and  financial  resources,  and  frequently 
asked  questions  with  answers  by  the  law  firm  below.) 


For  Information  on  Compensation  from  the  Asbestos  Industry: 
Law  Offices  of  Jonathan  David,  P.C.* 

10655  Six  Pines  Drive,  #260 
The  Woodlands,  TX  77380 
(Greater  Houston  Area) 
Handling  cases  nationwide  with 
jm  local  counsel  in  state  of  filing.  - 

www,asbestos-attorney-com/n4658 


Call  Toll-free  1-800-998-9729 


'Licensed  by  the  Supreme  Court  of  Texas 
Not  Certified  by  the  Texas  Board  of  Legal  Specialization 


Introducing  New  E-L-A-S-T-l-C  3ACK 


Pre-washed,  Pre-shmnk,  Full  Cut — 
What  could  make  your  favorite  jeans  even  better? 

STRETCH! 


HA 


liight  Blue 


We  took  your  favorite  Duke  Jeans  and  added  elastic  to( 
the  back  waistband  for  even  more  g/Ve  ond  toke  comfort,i 
whether  you're  reading  the  paper  or  roping  steers. 

And  you  still  get  all  the  features  that 
have  made  Duke  Jeans  so  popular: 
•Easy  relaxed  fit 

•Rugged  12-oz  100%  cotton  denim 
•Pre-washed  for  "broken-in"  softness 
•Brass  zipper  and  pocket  rivets 
•Authentic  5-pocket  jeans  styling 
•  100%  machine  wash  easy  care! 
•Still  under  $  1 7.50  a  pair, 
even  big  sizes! 

This  is  a  New  Customer  Offer, 
Good  only  while  supplies  last. 
Better  order  some  today! 


^Haband  1600  Pennsylvania  Avenue,  Peckville,  Pennsylvania  18452 
Please  send  pairs  of 

jeans.  I  enclose  $   n    walst:  30  32  34  35  36  37  38 

purchase  price  plus  $^9&Q:         I         39  40  41  42  43  44 
toward  postage  &  insurance^|^^M^*^'9       waist  (add  $1  per  pair) 


FREE  POSTAGE 
ON  THIS  ORDER! 

GA  residents  add  sales  tax. 

□  Check  Enclosed 

□  Visa    □  MC 

□  Discover/NOVUS'' 


%o!_^46  48  50  52  54  56  58  60  62 
ALL  THESE  INSEAMS! 

|S(27-28)  M(29-30)  L(31-32)  XL(33-34) 


Exp. 
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WHAT 
WAIST? 

WHAT 
INSEAM? 

HOW 
MANY? 

FA 

Indigo  Blue 

01 

Black 

11 

Green 

08 

Light  Blue 

Card  # 

□  Mr. 

□  Mrs. 

□  Ms. 


PLEASE  PRINT: 


Address 


1600  Fennyyhania  Avenue 
Peckville,  PA  18452 

^For  fastest  possible  service  call  1 -800-543-481 0 


Apt.  # . 


City  &  State   

100%  Satisfaction  Guaranteed  or  Full  Refund  of  Purchase  Price  at  Any  Time! 


Zip 


I 


Visit  us  on  line  at  www.haband.com  to 
place  your  order  on  our  secure  web  site. 


